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ACCESS SERVICE 
 
25. Discount Plans 
 

The following discount plans are available to all c ustomers who purchase the applicable services 
and meet the requirements for each such discount pl an, as set forth in Section 25.1 following for 
Commitment Discount Plans, 25.2 following for Servi ce Discount Plans, and Section 25.3 following 
for National Discount Plan. 
 

25.1 Commitment Discount Plans 
 

A Commitment Discount Plan (CDP) provides for the a pplication of a discount to the monthly 
recurring rates for service(s) included in the CDP based on a Minimum Commitment of channel 
terminations.  For administrative purposes, all ser vices included in CDP are managed as a 
single plan with separate commitment periods applic able to each service type.  Customers may 
combine certain services together when establishing  their commitment levels in accordance with 
Section 25.1.3 following.  Only one (1) CDP is perm itted per customer (i.e., one per legal entity). 
 

25.1.1 Availability of a Commitment Discount Plan  
 

(A) At the customer’s request, certain Telephone Co mpany Switched Access Services and 
Special Access Services as set forth in (E) followi ng are eligible for inclusion in CDP.  The 
types of services included in the CDP are set forth  following. 

 
(B) CDPs for Switched Access Service Direct Trunked  Transport are only available in states 

where Collocated Interconnection as set forth in Se ction 19 preceding has become 
operational and either: 

 
(1) a total within the state of 100 DS1 equivalent Entrance Facility Channel Terminations 

have been provided in the Zone 1 serving wire cente rs, access tandems and remote 
nodes; or 

 
(2) an average of 25 DS1 equivalent Entrance Facili ty Channel Terminations have been 

provided per Zone 1 serving wire center, access tan dem or remote node in that state. 
 
(C) Based on the preceding requirements, CDPs for S witched Access Service Direct Trunked 

Transport are not available under this tariff. 
 
(D) If a customer subscribes to CDP, all eligible s ervice types must be included in CDP with 

the exception of the following: (i) DSEF services; and (ii) Special Access DS3 High 
Capacity/44.736 Mbps Services (Special Access DS3 S ervices) and Special Access DS1 
High Capacity/1.544 Mbps Services (Special Access D S1 Services), as set forth in 
Section 7.2.9 preceding, that are included in the N ational Discount Plan (NDP) as set 
forth in Section 25.3 following.  For DSEF services , the customer must choose one of the 
following options: (1) establish or maintain existi ng term pricing plans on their DSEF 
services; or (2) include their DSEF under CDP, in w hich case their DSEF terminations 
must be combined with their Special Access DS3 Chan nel Terminations, as described in 
25.1.3(A)(6) following; or (3) include the DSEF ser vices under the CDP and under the 
NDP in accordance with the terms set forth in this Section 25.1 and Section 25.3 
following, respectively. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.1 Availability of a Commitment Discount Plan  (Cont’d) 
 

(E) Except as otherwise permitted herein, separate commitment periods will be established 
for each of the following service types which are u nder the CDP.  Each service type has 
one or more rate elements associated with such serv ice type as set forth below. 

 
Service Type Rate Element Discounted 
 
DS3 High Capacity/44.736 Mbps 
Service Channel Termination 
 
 Channel Mileage 
 
 DS3 to DS1 Multiplexing 
 
Dedicated SONET Entrance Facility 
(DSEF) Service Optical Terminations 
 
 Electrical Interfaces 
 
DS1 High Capacity/ 
1.544 Mbps Service Channel Termination 
 
 Channel Mileage 
 
 DS1 to Voice Multiplexing 
 
 DS1 to Digital Multiplexing 
 
 DS1 to DS0 Multiplexing 
 
 Conversion to Secondary Channel 
 Capability Multiplexing 
 
 DS0 to Subrates Multiplexing 
 
Digital Data Service (DDS) Channel Termination 
 
 Channel Mileage 
 
Voice Grade Service Channel Termination 
 
 Channel Mileage 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.2 Establishment of a Commitment Discount Plan  
 

(A) ACNA(s) Included in CDP 
 

(1) At the time of subscription to CDP, the subscri bing customer must include all of its 
ACNAs in the CDP plan.  The customer also has the o ption to include the ACNA(s) of 
one or more Affiliates which it has the right to us e (by written authorization from the 
owner of such ACNA).  In this case, the customer’s CDP shall include (1) all of the 
subscribing customer’s ACNA(s); and (2) all of the ACNA(s) of the Affiliates that the 
subscribing customer wishes to include in its CDP.  Hereafter, the term “CDP 
Customer” shall mean collectively the subscribing C ustomer (as defined in Section 2.6 
preceding) and all Affiliates (as defined in Sectio n 2.6 preceding) that are included in 
the same CDP. 

 
(2) If, at any time subsequent to the establishment  of CDP, the CDP Customer, at its 

option or as required under this Section 25.1.2(A)( 2), adds one or more ACNA(s) to its 
CDP for one of the following reasons, then all such  ACNA(s) of the customer and/or its 
Affiliate(s), as applicable, shall be added to the customer’s CDP, in accordance with 
the terms set forth in Section 25.1.3(C) following.  

 
(a) CDP Customer, at its option, may include Affili ate(s) in its CDP that are not currently 

in the CDP Customer’s CDP; or 
 

(b) CDP Customer is required to include ACNA(s) acq uired through merger, 
acquisition, or other transaction that are not curr ently included in the CDP 
Customer’s CDP.  CDP Customer is not required to in clude ACNA(s) owned by an 
Affiliate that is not included in the CDP Customer’ s CDP.  

 
(3) The CDP Customer must provide written notificat ion to the Telephone Company 

setting forth the affected ACNA(s) and the name of the Affiliate who owns such 
ACNA(s) if such ACNA is not an ACNA of the subscrib ing customer.  Notification for 
(2)(b) preceding is required on or prior to complet ion of the next scheduled true-up 
period. 

 
(4) An ACNA cannot concurrently be included in more  than one (1) CDP, regardless of 

whether or not such CDP is established by a separat e legal entity. 
 
(5) For example, assume that a customer who has onl y one ACNA (ABC) subscribes to 

CDP.  Assume further that such customer has five (5 ) Affiliates, but only wishes to 
include three (3) Affiliates in its CDP at the init ial establishment of CDP.  Assume also 
that each of the three (3) included Affiliates have  one ACNA (ACNAs LLL, MMM and 
NNN, respectively).  In this case, a single CDP wil l be established for the CDP 
Customer that includes the following ACNAs:  ABC, L LL, MMM and NNN.  Assume 
further that during year 2 of the CDP commitment pe riod, the CDP Customer decides 
to include its remaining two (2) Affiliates in its CDP.  Then, in accordance with this 
Section 25.1.2, the CDP Customer will include all o f the ACNAs of such Affiliates in the 
CDP. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.2 Establishment of a Commitment Discount Plan  (Cont’d) 
 

(B) At any time, a customer subscribing to one (1) or more eligible services has the option of 
establishing a CDP for such service(s).  If a custo mer establishes a CDP for at least one 
(1) service type listed in 25.1.1 preceding and sub scribes to other services listed in 25.1.1 
preceding at any time that a CDP is in effect, the CDP Customer must establish a CDP 
for such other services that are eligible for inclu sion in CDP with the limited exception of 
the following: (i) DSEF services; or (ii) Special A ccess DS3 Services and Special Access 
DS1 Services that are included in the NDP as set fo rth in Section 25.3 following.  For 
DSEF services, the CDP Customer must choose one of the following options: (1) 
establish or maintain existing term pricing plans o n their DSEF services; (2) include their 
DSEF under CDP, in which case their DSEF terminatio ns must be combined with their 
Special Access DS3 Channel Terminations, as describ ed in 25.1.3(A)(6) following; or (3) 
include the DSEF services under the CDP and under t he NDP in accordance with the 
terms set forth in this Section 25.1 and Section 25 .3 following, respectively.  For each 
service type specified in 25.1.1 preceding, the CDP  must include all services of that type 
(excluding services ordered out of Section 10 prece ding) which the Telephone Company 
provides to the CDP Customer within any of its oper ating territories.  When a given circuit 
is included in the CDP plan, all eligible rate elem ents under CDP as set forth in 25.1.1 
preceding of that circuit must be included in the C DP plan. 

 
(C) For service which is provided as part of a Shar ed Use Arrangement as set forth in Section 

5.2.8, the Special Access DS1 or DS3 Service will b e included in the Special Access 
CDP.  The Switched Access portion for such services  of the Shared Use Arrangement 
will not be included in a CDP or subject to discoun ting under a CDP.  For purposes of 
administering the terms and conditions of the CDP, service provided as part of a Shared 
Use Arrangement is considered to be completely Swit ched Access or completely Special 
Access as determined by the type of facility ordere d to the Hub. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.2 Establishment of a Commitment Discount Plan  (Cont'd) 
 

(C) (Cont'd) 
 

When a CDP is established, the CDP Customer agrees to the following requirements 
pertaining to all of its existing term plans (TPPs)  as provided under Sections 7.4.13, and 
7.4.17 for Special Access Services, Section 7.2.15 for DSEF, and Section 23.1 for 
Dedicated SONET Ring. 

 
(1) The CDP Customer may continue with any availabl e TPP or Service Discount Plan 

(SDP) or establish a new TPP/SDP for the following services which are not eligible for 
inclusion in the CDP.  The relevant sections contai ning the regulations for the 
TPPs/SDPs for these services are set forth below. 

 
- Digital Video Transport Service 
  (both Hi-Def and 45 Mbps) 7.2.5(F) and (G) 
- Facilities Management Service 6.8.26, 7.2.13 
- Dedicated SONET Broadband Transport 8.2(C) 
- Dedicated SONET Entrance Facility 
  (when not included in CDP) 7.2.15 
- Dedicated SONET Optical Transport  
  Service 7.2.14 
- Dedicated SONET Shared Assurance 
  Network 7.2.14 
- Dedicated SONET Shared Single Path 7.2.14 
- Dedicated SONET Shared Dual Path 7.2.14 
- LAN Extension Service 7.2.11 
- Serial Component Video Service 7.2.5(E) 
- Supertrunking Video Transport Service 25.2.1 
- Dedicated SONET Ring 23.1 
- Ethernet Private Line 7.2.16 
- Video Service Arrangements 7.2.5 
- Any other service not included 
  in 25.1.1 preceding 

 
(2) For Special Access Services which are eligible for inclusion under the CDP, the TPPs 

will be cancelled in order to include the service(s ) in the CDP.  TPP termination liability 
will not apply to such cancelled plan(s). 

 
(3) Special Access DS3 Services and Special Access DS1 Services which are included in 

the NDP as set forth in Section 25.3 following are not eligible for inclusion in the CDP. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.2 Establishment of a Commitment Discount Plan  (Cont'd) 
 

(C) (Cont’d) 
 
(4) In order to be eligible for application of disc ounts on new service types ordered 

subsequent to the initial establishment of the CDP,  the CDP Customer must provide 
written notification to the Telephone Company of an y new eligible service types it 
orders subsequent to the initial establishment of t he CDP that are to be included in the 
CDP.  The CDP Customer must establish a commitment level and a commitment 
period for each new service type. 

 
(a) The effective date of the inclusion of new serv ice types in the CDP, and the 

application of the discount percentage and/or TPP r ates, will be effective as 
specified following: 

 
(i) If the CDP Customer provides written notificati on to the Telephone Company 

of a new eligible service type on or before the twe ntieth (20th) calendar day of 
a month, the changes shall begin the first (1st) ca lendar day of the month 
following the month in which the CDP Customer provi ded such notification. 
Application of discounts to the new service types u nder the CDP shall begin 
with the first bill day of the bill period associat ed with the CDP Customer’s BAN 
in the month following the month in which the CDP C ustomer provided written 
notification. For example, assume a CDP Customer’s bill period begins on the 
eleventh (11th) calendar day of each month. Assume also that the date the 
CDP Customer notified the Telephone Company of a ne w service type was 
July 6th. Then, the discounts applicable to the new  service type under the CDP 
shall begin on August 11th. 

 
(ii) If the CDP Customer provides written notificat ion to the Telephone Company 

of a new eligible service type after the twentieth (20th) calendar day of a 
month, the changes shall begin the 1st calendar day  of the second calendar 
month following the month in which the CDP Customer  provided such 
notification. Application of discounts to the new s ervice types under the CDP 
shall begin with the first bill day of the bill per iod associated with the CDP 
Customer’s BAN in the second month following the mo nth in which the CDP 
Customer provided written notification. For example , assume a CDP 
Customer’s bill period begins on the eleventh (11th ) calendar day of each 
month. Assume also that the date the CDP Customer n otified the Telephone 
Company of a new service type was July 30th.  Then,  discounts applicable to 
the new service type under the CDP shall begin on S eptember 11th.  
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.2 Establishment of a Commitment Discount Plan  (Cont'd) 
 

(C) (Cont’d) 
 
(5) The CDP Customer must establish a separate plan  (including a commitment level and 

a commitment period) for each service type specifie d in 25.1.1 preceding.  If a 
customer establishes a CDP for at least one (1) ser vice type listed in Section 25.1.1 
preceding and subscribes to other services listed i n Section 25.1.1 preceding at any 
time that a CDP is in effect, the CDP Customer may not establish or maintain a term 
plan for any services that are eligible for inclusi on in CDP with the following limited 
exceptions:  (i) DSEF services as set forth in the following sentence.  If DSEF services 
are included in CDP, the customer may not establish  or maintain a term plan for DSEF 
services; however, the CDP Customer may include DSE F services in NDP in 
accordance with the terms set forth in Section 25.3  following; and (ii) Special Access 
DS3 Services and Special Access DS1 Services includ ed in the NDP.  
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.3 Plan Commitment Levels 
 

(A) Minimum Commitment Levels 
 

(1) The CDP requires that a Minimum Commitment of c hannel terminations be established 
for the purpose of administering the CDP.  The tota l number of channel terminations 
shall be calculated using all such in-service chann el terminations, which the Telephone 
Company provides to the CDP Customer in all of its operating territories under this 
tariff.  The Minimum Commitment shall be expressed as the equivalent number of 
DS0s for the Channel Termination rate elements of a ll services involved. 

 
(2) The total number of channel terminations determ ined above will be converted into an 

equivalent number of DS0s using the following equiv alent table. 
 

Type of Channel Termination DS0 Equivalent 
 

STS12 level 8,064 
STS3 level 2,016 
STS1 level 672 
DS3 level 672 
DS1 level 24 
DDS level 1 
Voice Grade level 1 

 
(3) When the calculation of the Minimum Commitment of DS0s results in a fraction of a 

DS0, it shall be rounded up to the next whole DS0. 
 
(4) The customer will not be eligible to participat e in CDP if the combined number of 

equivalent DS0s for all service types specified in Section 25.1.1 preceding at time of 
subscription is less than 336. 

 
(5) The CDP Customer agrees to establish an initial  Minimum Commitment of at least 

seventy-five percent (75%) of the total number of D DS and/or Voice Grade channel 
terminations which are in-service at the time of su bscription to CDP.  For all other 
services, the CDP Customer agrees to establish an i nitial Minimum Commitment of at 
least ninety percent (90%) of the total number of c hannel terminations for the service 
type or combined service types which are in-service  at the time of subscription to CDP. 
 For example, at the time of subscribing to CDP, if  the CDP Customer has in-service 
1,000 DS-0 equivalent DDS channel terminations, the n the CDP Customer’s initial 
Minimum Commitment under CDP for DDS service cannot  be less than 750 DS-0 
equivalent channel terminations. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.3 Plan Commitment Levels (Cont’d) 
 

(A) Minimum Commitment Levels (Cont’d) 
 

(6) Subject to Section 25.1.2(C)(5) preceding, Dedi cated SONET Entrance Facility (DSEF) 
CDP Customers must combine their DSEF terminations with their Special Access DS3 
Channel Terminations to establish their commitment level.  If a CDP Customer 
chooses to include DSEF in CDP after initially esta blishing CDP, the DS3 portion of the 
new commitment level will remain the same.  Ninety percent (90%) of the then in-
service DSEF terminations will be added to the DS3 commitment level to create a new 
combined DS3 and DSEF commitment level.  When DSEF is combined with Special 
Access Services, and the Special Access Services ar e subsequently included in NDP 
(as set forth in Section 25.3 following), the combi ned commitment level will be reduced 
in accordance with Section 25.1.8(E)(2)(a) followin g. 

 
(7) (Reserved) 
 
(8) If the CDP Customer fails to maintain its Minim um Commitment for DDS and/or Voice 

Grade service, the CDP Customer may opt to reduce i ts existing commitment level for 
DDS and/or Voice Grade service by fifteen percent ( 15%).  The CDP Customer may 
only exercise this option one (1) time each year.  The CDP Customer must notify the 
Telephone Company of its desire to reduce the exist ing commitment level within thirty 
(30) days of receiving the results of the true-up p rocess provided by the Telephone 
Company in accordance with Section 25.1.7 following . 

 
(9) The CDP Customer may increase the Minimum Commi tment coincident with the 

results of the true-up process as set forth in Sect ion 25.1.7 following.  The increased 
commitment will apply for the balance of the commit ment period or until such time as a 
subsequent adjustment to the Minimum Commitment is requested or required under 
the terms of this Section 25.1. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.3 Plan Commitment Levels (Cont’d) 
 

(B) Upgrades 
 
(1) The CDP Customer may upgrade services in accord ance with this section.  

 
(a) Upgrade to a Higher Bandwidth/Capacity Service Included in CDP 
 
 The CDP Customer may upgrade one (1) or more servi ces which are included in CDP 

(under an individual service type or combined servi ce type) to a higher 
bandwidth/capacity service that is also included in  CDP.  In this case, the Minimum 
Commitments on the individual service types or comb ined service types will be 
adjusted accordingly.  Upgrades are subject to the requirements of (B)(2) following. 

  
 For example, if DS1 services are upgraded to a DS3  service, the Minimum 

Commitment for the DS1 services will be reduced by ninety percent (90%) of the total 
equivalent DS0 count of the DS1(s) involved in the upgrade, and the Minimum 
Commitment for the DS3 service will be increased by  ninety percent (90%) of the total 
equivalent DS0 count of the DS3(s) being added. 

 
(b) Upgrade to a Higher Bandwidth/Capacity Service Included in NDP 
 
 The CDP Customer may upgrade one (1) or more servi ces which are included in CDP 

(under an individual service type or combined servi ce type) to a higher 
bandwidth/capacity service, and such upgraded servi ce is then included in NDP as set 
forth in Section 25.3 following. In this case, the Minimum Commitment on the individual 
service type or combined service type will be reduc ed by seventy-five percent (75%) or 
ninety percent (90%), as applicable, of the equival ent DS0 count associated with the 
upgraded service(s).  Upgrades are subject to the r equirements of (B)(2) following. 

 
 For example, if the CDP Customer upgrades Digital Data Service to a Special Access 

DS1 Service, and such Special Access DS1 Service is  included in NDP, the 
commitment level for DDS services will be reduced b y seventy-five percent (75%) of 
the total equivalent DS0 count of the DDS service(s ) which are upgraded. 

 
(c) Upgrade to Telephone Company Provided Optical S ervice  
 
 The CDP Customer may upgrade one (1) or more servi ces which are included in CDP 

(under an individual service type or combined servi ce type) to a higher 
bandwidth/capacity Telephone Company provided optical service.  In this case, the 
Minimum Commitment on the individual service type o r combined service type will be 
adjusted.  Upgrades are subject to the requirements  of (B)(2) following. 

 
 For example, if DSEF is upgraded to a Telephone Co mpany provided optical service, 

the commitment for Special Access DS3 Channel Termi nations shall be reduced by 
ninety percent (90%) of the total equivalent DS0 co unt of the DSEF services involved in 
the upgrade.   
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.3 Plan Commitment Levels (Cont’d) 
 

(B) Upgrades (Cont’d) 
 
(2) Upgrades are subject to all of the following co nditions being met: 

 
(a) Both the existing and new services are provided  solely by the Telephone Company. 
 
(b) The jurisdiction of the service does not change . 
  
(c) Total bandwidth of the upgraded service is equa l to or greater than the total 

bandwidth of the discontinued service. 
 
(d) Disconnect and new orders must be placed at the  same time with due dates that are 

within ninety (90) days of each other. 
   
(e) The commitment period of the upgraded service m eets one of the following 

requirements: 
 

(1) Upgrade to a Higher Bandwidth/Capacity Service Included in CDP or Upgrade to 
Telephone Company Provided Optical Service  

 
 The commitment period for the upgraded service is equal to or greater than the 

commitment period for the discontinued service, exc ept when an equal to or 
greater than commitment period is not available, in  which case the service to 
which the customer is upgrading must be provided un der the longest available 
commitment period. 

 
(2) Upgrade to a Higher Bandwidth/Capacity Service Included in NDP 
 
 The commitment period for the upgraded service is the 5-year term of the NDP. 
 

(3) No later than thirty (30) days after the Teleph one Company provides the results of its 
true-up process as set forth in Section 25.1.7 foll owing, the CDP Customer must 
provide written notification to the Telephone Compa ny which includes order number 
information, including the purchase order number (P ON) of the disconnected service 
and the PON of the new (replacing) service for any upgrade(s) for which written 
notification had not previously been submitted by C DP Customer, and which upgrade 
took place since the last true-up. 

 
(4) The effective date used to adjust Minimum Commi tment levels for upgraded services is 

the effective date on which the orders to accomplis h the upgrade are completed by the 
Telephone Company. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.3 Plan Commitment Levels (Cont’d) 
 

(C) Modifications to an Existing CDP  
 

(1) When a CDP Customer adds one or more ACNA(s) to  its CDP (as permitted or required 
under Section 25.1.2(A)(2) preceding), and such ACN A(s) is not already included in a 
different CDP, then the CDP Customer must include s uch ACNA(s) in its CDP in 
accordance with the terms of Section 25.1.3(C)(4) f ollowing; or 

 
(2) When a CDP Customer adds one or more ACNA(s) to  its CDP (as permitted or required 

under Section 25.1.2(A)(2) preceding), and such ACN A(s) is already included in another 
CDP, then the CDP Customer must include such ACNA(s ) in its CDP in accordance 
with the terms of Section 25.1.3(C)(5) following. 

 
(3) The CDP Customer must provide the Telephone Com pany with a list of ACNA(s) that 

the CDP Customer is adding (as set forth in (C)(1) and (2) preceding).  Whether or not 
the acquired ACNA(s) is already included in a CDP s hall determine whether (i) the CDP 
Customer’s CDP is modified to include such acquired  ACNA(s); (ii) the CDP Customer’s 
CDP is consolidated with the CDP associated with th e acquired ACNA(s); or (iii) a new 
CDP is established that includes the CDP Customer’s  existing ACNA(s) and the added 
ACNA(s). 

 
(4) Addition of Affiliate(s) to an Existing CDP  
 
 Where a CDP Customer seeks to add one or more Affi liate(s) to its CDP in accordance 

with Section 25.1.3(C)(1) preceding (i.e., addition  is optional and such ACNA(s) is not 
already included in another CDP), the CDP Customer’ s CDP shall be modified to 
include the eligible services of such added ACNA(s) .  The CDP Customer must include 
all of the ACNA(s) of such Affiliate(s) in the CDP.  

 
(a) The addition of such ACNA(s), and the applicati on of the terms and conditions 

applicable under the existing CDP, including the di scount percentage and/or TPP 
rates, will be effective as specified in Section 25 .1.8(B)(2) following. 

 
(b) The CDP Customer agrees to add at least seventy -five percent (75%) of the total 

number of DDS and/or Voice Grade channel terminatio ns, which are in-service for 
such ACNA(s) as of the date of Telephone Company re ceipt of the written notification, 
to its existing Minimum Commitment level.  For all other services, the CDP Customer 
agrees to add at least ninety percent (90%) of the total number of channel 
terminations for the service type or combined servi ce types, which are in-service for 
such Affiliate ACNA(s) as of the date of Telephone Company receipt of the written 
notification, to its existing Minimum Commitment le vel. 

 
 
 
 
 
 
 
 
 
 
 
Issued: June 16, 2010 Effective: July 1, 2010 

(This page filed under Transmittal No. 5) 
Vice President, Government and Regulatory Affairs 

180 S. Clinton Ave., Rochester, NY 14646 



Frontier Telephone Companies TARIFF FCC NO. 4  
 Original Page 25-13 
  
 

ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.3 Plan Commitment Levels (Cont’d) 
 

(C) Modifications to an Existing CDP  (Cont’d) 
 

(4) Addition of Affiliate(s) to an Existing CDP  (C ont’d) 
 

(c) All eligible service types of such Affiliate(s)  must be included in the existing CDP with 
the limited exception of DSEF services.  If DSEF se rvices are not included under the 
existing CDP, and there are DSEF services for the A ffiliate(s) being added to the 
existing CDP, the CDP Customer may select from the options specified in Section 
25.1.1(D) preceding for its DSEF services.  If DSEF  services are included under the 
existing CDP, then DSEF terminations for the ACNA(s ) being added to the existing 
CDP must be combined with their Special Access DS3 channel terminations, as 
described in Sections 25.1.3(A)(6) preceding. 

 
(d) No adjustment to prior billing will be made. 
 
(e) The Telephone Company will apply any Renewal Op tions already granted under the 

existing CDP to the service types included in the A CNA(s) being added to the existing 
CDP.   When Renewal Options apply under the existin g CDP, time in-service credit 
(TISC) under (f) following will not apply. 

 
(f) TISC will be granted as specified in (i) or (ii ) following, as applicable, subject to all of 

the terms and conditions described in Section 25.1. 8(F) following: 
 

(i) When a particular service type(s) will be newly  established in the CDP due to 
the addition of ACNA(s), the customer will be grant ed TISC, subject to Section 
25.1.8(F) following for any such service type(s) be ing converted from a term 
plan to CDP.  However, if Renewal Options apply on the existing CDP, such 
TISC will be forfeited.   

 
(ii) When a particular service type(s) has already been established in the existing 

CDP, the customer will not be granted TISC in accor dance with Section 
25.1.8(F) following for such service type(s) being converted from a term plan 
to CDP.  However, the Telephone Company will apply the prevailing TISC 
under the CDP, if any, to such service type(s).  
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.3 Plan Commitment Levels (Cont’d) 
 

(C) Modifications to an Existing CDP  (Cont’d) 
 

(5) Consolidation of CDPs 
 
 Where a CDP Customer seeks to add one or more ACNA (s) to its CDP in accordance 

with Section 25.1.3(C)(1) preceding (i.e., addition  is required and such ACNA(s) is 
already included in another CDP), the customer who wishes to add the ACNA(s) has the 
following options to consolidate the CDPs involved:  

 
(a) Surviving CDP Option 
 
 Combine the CDP for the existing ACNA(s) with the CDP of the acquired ACNA(s) 

into a Surviving CDP as set forth in Section 25.1.3 (C)(6) following; or 
 
(b) New CDP Option 
 
 Establish a new CDP that combines the existing ACN A(s) and the acquired ACNA(s) 

as set forth in Section 25.1.3(C)(7) following. 
 
(6) Surviving CDP Option 

 
(a) This option consolidates the CDP of the existin g ACNA(s) with one or more CDP(s) of 

the acquired ACNA(s).  The CDP Customer must specif y one CDP to be retained, and 
such CDP will be deemed the Surviving CDP.  All oth er plans will be cancelled.  The 
Surviving CDP shall be modified to include both the  eligible services of the existing 
ACNA(s) and the acquired ACNA(s). 

 
(b) A true-up will be conducted on each plan being cancelled to determine any applicable 

adjustments (shortfall and/or charge up).  If such true-up occurs more than thirty (30) 
days outside of a regularly scheduled true-up, it s hall be pro-rated.  In this instance, all 
references to the true-up process under Section 25. 1.7 following, and the calculations 
related thereto, shall refer to a pro-rated true-up .  The pro-rated true-up shall include 
the time, in whole months, between the last regular ly scheduled true-up and the 
cancellation date(s) of the plan(s) being cancelled .   

 
(c) Termination liability charges as set forth in S ection 25.1.9 following will not be 

applicable to the plans being cancelled. 
 
(d) The true-up schedule of the Surviving CDP will not change.  The true-up schedule(s) 

of the plan(s) being cancelled will be reset to the  schedule of the Surviving CDP, after 
any applicable pro-rated true-up.   
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.3 Plan Commitment Levels (Cont’d) 
 

(C) Modifications to an Existing CDP  (Cont’d) 
 

(6) Surviving CDP Option (Cont’d) 
 

(e) Service Type Has Already Been Established under  Surviving CDP 
 

(i) The commitment period for the individual servic e type or combined service 
type under the Surviving CDP will not change.  The Minimum Commitment 
level for each service type or combined service typ e under the Surviving CDP 
must be increased by an amount equal to the sum of the individual 
commitment levels under the plans being cancelled ( after the pro-rated true-up 
specified in (6)(b) preceding). 

 
(ii) If DSEF services were included under the Survi ving CDP, then all of the CDP 

Customer’s DSEF terminations must be combined with their Special Access 
DS3 channel terminations in the Surviving CDP, and a new commitment level 
must be established, as described in Section 25.1.3 (A)(6) preceding. 

 
(iii) The prevailing Renewal Option under the Survi ving CDP, if any, as described 

in Section 25.1.8(H) following, will not change. 
 
(iv) The prevailing TISC under the Surviving CDP, i f any, as described in Section 

25.1.8(F) following, will not change. 
 

(f) Service Type Has Not Already Been Established u nder Surviving CDP 
 

(i) The CDP Customer must choose a commitment perio d for each individual 
service type.  Such commitment period may not be sh orter than the 
commitment period of any of the plan(s) being cance lled for such service type. 

 
(ii) The Minimum Commitment level for each of the n ew service type(s) being 

established under the Surviving CDP must be set at an amount equal to the 
sum of the individual commitment levels under the p lan(s) being cancelled 
(after the pro-rated true-up specified in (6)(b) pr eceding). 

 
(iii) If the CDP Customer had combined service type s under any of the plan(s) 

being cancelled, and at least one (1) of those comb ined service type(s) was 
established as an individual service type in the Su rviving CDP, the CDP 
Customer may establish such combined service types under the Surviving 
CDP.  The Minimum Commitment level for the combined  service types must 
be set at an amount equal to the sum of the individ ual commitment levels of 
the applicable combined service types under the pla n(s) being cancelled plus 
the applicable individual service types that were e stablished under the 
Surviving CDP.  The CDP Customer must choose a comm itment period for the 
newly established combined service types.  Such com mitment period may not 
be shorter than the commitment period of any of the  plan(s) being cancelled 
for such combined service types. 

 
 

 
 
Issued: June 16, 2010 Effective: July 1, 2010 

(This page filed under Transmittal No. 5) 
Vice President, Government and Regulatory Affairs 

180 S. Clinton Ave., Rochester, NY 14646 



Frontier Telephone Companies TARIFF FCC NO. 4  
 Original Page 25-16 
  
 

ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.3 Plan Commitment Levels (Cont’d) 
 

(C) Modifications to an Existing CDP  (Cont’d) 
 

(6) Surviving CDP Option (Cont’d) 
 

(f) Service Type Has Not Already Been Established u nder Surviving CDP (Cont’d) 
 

(iv) If DSEF services were included under one or mo re of the plans being 
cancelled, then all of the CDP Customer’s DSEF term inations must be 
combined with their Special Access DS3 channel term inations in the Surviving 
CDP, and a new commitment level must be established , as described in 
Section 25.1.3(A)(6) preceding. 

 
(v) The expiration date of a service type being new ly established under the 

Surviving CDP will be set as detailed following:   
 

- If the expiration date of a service type is prior t o the next scheduled true-up 
of the Surviving CDP, the customer must extend the commitment period 
pursuant to Section 25.1.8(D) following; or 

- If the expiration date of a service type is on the same date as the 
scheduled true-up of the Surviving CDP, the expirat ion date will not 
change; or 

- If the next true-up scheduled for a service type wo uld have occurred prior 
to the next scheduled true-up of the Surviving CDP,  then the Telephone 
Company will shorten the commitment period by six m inus the amount of 
time, in months, between the two true-ups and reset  the expiration date 
accordingly; or 

- If the next true-up scheduled for a service type wo uld have occurred 
subsequent to the next scheduled true-up of the Sur viving CDP, then the 
Telephone Company will shorten the commitment perio d by the amount of 
time, in months, between the two true-ups and reset  the expiration date 
accordingly. 

 
(vi) The customer will be granted the highest appli cable Renewal Option, as 

described in Section 25.1.8(H) following, for each service type, if any, from the 
CDPs being cancelled. 

 
(vii) The customer will be granted the highest appl icable TISC, as described in 

Section 25.1.8(F) following, for each service type,  if any, from the CDPs being 
cancelled.  However, if Renewal Options apply on th e Surviving CDP, no TISC 
will be granted.  
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.3 Plan Commitment Levels (Cont’d) 
 

(C) Modifications to an Existing CDP  (Cont’d) 
 

(6) Surviving CDP Option (Cont’d) 
 

(g) The effective date of the changes to the Surviv ing CDP resulting from the 
modification, and any changes in the application of  the discount percentage and/or 
TPP rates, will be effective as specified following : 

 
(i) If the CDP Customer requests the Surviving CDP Option on or before the 

twentieth (20th) calendar day of a month, the Survi ving CDP shall begin the 
first (1st) calendar day of the month following the  month in which the CDP 
Customer requested such Option. Application of disc ounts under the Surviving 
CDP shall begin with the first bill day of the bill  period associated with the 
Surviving CDP Customer’s BAN in the month following  the month in which the 
CDP Customer requests the Surviving CDP Option. For  example, assume a 
Surviving CDP customer’s bill period begins on the eleventh (11th) calendar 
day of each month. Assume also that the date the CD P Customer requests the 
Surviving CDP Option is July 6th. Then, the discoun ts under the Surviving 
CDP shall begin on August 11th. 

 
(ii) If the CDP Customer requests the Surviving CDP  Option after the twentieth 

(20th) calendar day of a month, the Surviving CDP s hall begin the 1st calendar 
day of the second calendar month following the mont h in which the requested 
such Option. Application of discounts under the Sur viving CDP shall begin with 
the first bill day of the bill period associated wi th the Surviving CDP Customer’s 
BAN in the second month following the month in whic h the CDP Customer 
requests the Surviving CDP Option. For example, ass ume a Surviving CDP 
Customer’s bill period begins on the 11th calendar day of each month. 
Assume also that the date the CDP Customer requests  the Surviving CDP 
Option is July 30th and discounts under the Survivi ng CDP shall begin on 
September 11th. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.3 Plan Commitment Levels (Cont’d) 
 

(C) Modifications to an Existing CDP  (Cont’d) 
 

(6) Surviving CDP Option (Cont’d) 
 

(h) For an example of the Surviving CDP Option, ass ume the following: 
 

Customer A’s Plan Customer B’s Plan 
 
Established January 2006 Established March 2003 
 
25 DS3s (16,800 equiv. DS0s) N/A 
60 month commitment period 
12 months of TISC 
Expires January 2011 
 
100 DS1s (2,400 equiv. DS0s) 100 DS1s (2,400 equiv.  DS0s) 
84 month commitment period 84 month commitment peri od 
6 months of TISC 18 months of TISC 
Expires January 2013 Expires March 2010 
 
1,000 DDS II circuits 100 DDS II circuits 
60 month commitment period 36 month commitment peri od 
3 months of TISC N/A 
Expires January 2011 Expires March 2006 
 
True-ups in July and January True-ups in September 
 and March 
 
Customer A and B merge in August and choose to canc el Customer A’s CDP and to 
designate Customer B’s CDP as the Surviving CDP.  T he Surviving CDP would be 
comprised of: 
 
Surviving Commitment Discount Plan: 
 
25 DS3s (16,800 equiv. DS0s) 
60 month commitment period  
12 months of TISC 
Expires September 2010 
 
200 DS1s (4,800 equiv. DS0s) 
84 month commitment period 
18 months of TISC 
Expires March 2010 
 
1,100 DDS II circuits 
36 month commitment period 
TISC N/A 
Expires March 2006 
 
True-ups in September and March 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.3 Plan Commitment Levels (Cont’d) 
 

(C) Modifications to an Existing CDP  (Cont’d) 
 

(6) Surviving CDP Option (Cont’d) 
 

(i) If the CDP Customer does not notify the Telepho ne Company of its selection prior to 
completion of the next scheduled true-up period, th e Telephone Company will 
complete implementation of Section 25.1.3(C)(7) fol lowing, using the longest 
commitment period from the plans being cancelled.  

 
(7) New CDP Option 

 
This option combines the CDP of the existing ACNA(s ) (Plan A) with the CDP(s) of the 
acquired ACNA(s) (for example, Plans B and C) into a new CDP (Plan D) that includes 
the ACNAs of Plans A, B and C. 

 
(a) CDP Customer(s) must, by written notification t o the Telephone Company as 

specified in Section 25.1 preceding, cancel Plans A , B and C and establish a new plan 
(Plan D). 

 
(b) A true-up will not be conducted on the plans be ing cancelled. 
 
(c) Termination liability charges as set forth in S ection 25.1.9 following will not be 

applicable to the plans being cancelled. 
 
(d) The CDP Customer is required to include all of the ACNA(s) from the plans being 

cancelled in Plan D. 
 
(e) For the new Plan D being established, the CDP C ustomer must choose a 

commitment period that is no shorter than the commi tment period of any of the plan(s) 
being cancelled for each service type as set forth in Section 25.1.4 following.  The 
Minimum Commitment level(s) for the service type(s)  under Plan D will be equal to the 
sum of the individual commitment levels, by service  type, of the plans being cancelled. 

 
(f) If TISC existed on at least one service type in  one of the plan(s) being cancelled, then 

TISC will be granted on all service types in Plan D .  In order to determine the 
applicable TISC, use the table set forth following.  

 
Plan D Term TISC for CDP 
 
2 Years 3 months credit 
3 Years 6 months credit 
5 Years 12 months credit 
7 Years 18 months credit 

 
(g) Renewal Options on any of the plan(s) being can celled will not be carried over to Plan 

D. 
 
(h) All CDP terms and conditions, including termina tion liability, will apply to Plan D’s 

commitment period(s). 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.3 Plan Commitment Levels (Cont’d) 
 

(D) Sale of Assets 
 

(1) Sale of Telephone Company Operating Territory 
 

(a) In the event of a Telephone Company sale during  a CDP commitment period, the 
following applies: 

 
(i) In the event the Telephone Company sells all or  a portion of its assets in a 

specific state(s) and ceases to provide associated service(s) currently included 
under a CDP, the CDP Customer has the option to red uce its Minimum 
Commitment, by a percentage equal to the customer’s  actual number of in-
service circuits in the affected state(s) divided b y the total actual number of in-
service circuits across all of the operating territ ories under this tariff, for each 
service type, without application of termination li ability or shortfall adjustment 
due to such reduction.  In addition, the CDP Custom er will be relieved of its 
minimum period obligation for those circuits no lon ger provided by the 
Telephone Company.  The CDP Customer must provide w ritten notification to 
the Telephone Company of its election to decrease i ts Minimum Commitment 
prior to completion of the next scheduled true-up p eriod. The decreased 
Minimum Commitment will apply from the date of the sale through the balance 
of the commitment period or until such time as a su bsequent adjustment to the 
Minimum Commitment is requested or required. 

  
(ii) For example, assume that a CDP Customer has a Minimum Commitment of 

fifteen (15) DS3 High Capacity Services (i.e., 10,0 80 equivalent DS0s).  
Further, assume that the CDP Customer has seventeen  (17) in-service DS3 
High Capacity Services across all of the operating territories under this tariff, 
five (5) of which are in Maryland.  The Telephone C ompany sells its assets in 
Maryland where the CDP Customer has five (5) DS3s ( i.e., 3,360 equivalent 
DS0s).  The CDP Customer’s DS3 Minimum Commitment w ill be reduced by 
5/17 of the total 10,080 equivalent DSOs, or 2,965 DSOs  (i.e., 5 Maryland 
DS3s/17 total DS3s = 29.41176% times  total 10,080 equivalent DSOs, which 
equals 2,964.7 DSOs, rounded up to the nearest equi valent DS0, or 2,965).  
The new reduced Minimum Commitment will be 7,115 eq uivalent DS0s (i.e., 
10,080 – 2,965). 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.4 Commitment Periods by Service Type  
 

(A) For each billing month, the Telephone Company w ill bill service under the CDP as follows: 
 

(1) For DDS, Voice Grade, Special Access DS1, and D SEF services, the TPP monthly 
rates shown in Sections 7.5.16, 7.5.3 and 7.5.21 pr eceding for such services 
respectively, will apply to the commitment period s elected by the CDP Customer from 
the table below.  Such rates may change during the commitment period, subject to the 
regulations set forth in Section 25.1.6 following. 

 
(2) For Special Access DS3 services, a discount per centage as set forth below will be 

applied to the Base Rates shown in Section 7.5.9 pr eceding, for the commitment period 
selected by the CDP Customer from the table below.  Base Rates and/or the discount 
percentage may change during the commitment period,  subject to the regulations set 
forth in Sections 25.1.5 and 25.1.6 following. 

 
(B) Services included in a combined service type ma y have different commitment periods and 

rates associated with each individual service type.  
 
(C) For services provided with Base Rates or month- to-month rates, discount percentages 

applied will be the discount shown below that is as sociated with the commitment period of 
the individual service type.  For all other service s, the TPP monthly rate will apply. 

 
(D) TPP monthly rates and discount percentages diff er based on the length of the 

commitment period selected by the CDP Customer and the service type.  The CDP 
Customer must select a commitment period from those  offered following. 

 
 

Service Type Commitment Period Rate under CDP 
 
Voice Grade Service 3 Year TPP Rate 
 5 Year TPP Rate 
 
Digital Data Service 2 Year TPP Rate 
 3 Year TPP Rate 
 5 Year TPP Rate 
 
DS1 High Capacity/ 
1.544 Mbps Service 2 Year TPP Rate 
 3 Year TPP Rate 
 5 Year TPP Rate 
 7 Year TPP Rate 
 
DS3 High Capacity/ 
44.736 Mbps Service 3 Year 10% off Base Rate 
 5 Year 35% off Base Rate 
 
Dedicated SONET Entrance Facility 3 Year TPP Rate 
  (Special Access) 5 Year TPP Rate 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.5 Changes to the Discount Percentage  
 

(A) For services using discount percentages, the di scount percentage set forth above will not 
be subject to Telephone Company initiated decreases  during the commitment period.  
For example, if the Telephone Company initiates a d ecrease in the discount percentage 
for the Special Access DS3 service type from 35 per cent (35%) off Base Rates for a five 
(5) year term to twenty-five percent (25%) off Base  Rates for a five (5) year term, the 
existing discount percentage of thirty-five percent  (35%) will continue to be applied 
through the balance of the CDP Customer's commitmen t period. 

 
(B) For services using discount percentages, the di scount percentage is subject to Telephone 

Company initiated increases during the commitment p eriod.  For example, if the 
Telephone Company initiates an increase in the disc ount percentage for Special Access 
DS3 service type from thirty-five percent (35%) off  Base Rates for a five (5) year term to 
forty percent (40%) off Base Rates for a five (5) y ear term, the new forty percent (40%) 
discount will be applied through the balance of the  CDP Customer's commitment period. 

 
25.1.6 Changes to the Base Rates/TPP Rates  
 

(A) If the Telephone Company initiates a decrease i n the TPP rates during the commitment 
period, the decreased rates shall apply to all serv ices under the CDP which bill such TPP 
rates as set forth above.  If the Telephone Company  initiates an increase in the TPP rates 
during the commitment period, the increased rates s hall apply to all services under the 
CDP which bill such TPP rates, subject to the appli cable regulations set forth in this tariff, 
Sections 7.2.15(E), 7.4.13(C), 7.4.17(C), and 7.4.1 8(C). 

 
(B) The Base Rates to which the discount percentage  is applied under the CDP as set forth 

above are subject to change over the commitment per iod selected by the CDP Customer. 
 An increase in the Base Rate will result in an inc rease to the rates under the CDP for the 
applicable service type.  A decrease in the Base Ra te will result in a decrease to the rates 
under the CDP for the applicable service.  In no ev ent will the Base Rate exceed the non-
discounted monthly rate for the service. 

 
(C) In the event the Telephone Company initiates a rate increase and the total discounted 

monthly billing for the affected service type incre ases by eight percent (8%) or more, the 
customer may cancel a CDP for the affected service type without the application of 
termination liability as set forth in 25.1.9 follow ing.  The CDP Customer must exercise its 
option to cancel the CDP for the affected service t ype by providing written notice to the 
Telephone Company within thirty (30) days of the da te of the effective rate increase.  The 
CDP for other services shall remain in effect. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 

25.1 Commitment Discount Plans (Cont’d) 
25.1.7 Application of the Discount Percentage or TP P Rates 

 
(A) The Telephone Company shall apply the discount percentage or TPP rate, as applicable, 

on a monthly basis during the commitment period to each monthly rate element specified 
in Section 25.1.1 preceding. 

 
(1) During any true-up period as set forth below, t he customer may exceed its Minimum 

Commitment by up to fifty-six percent (56%) (i.e., the maximum service level) for DDS 
and/or Voice Grade services and up to thirty percen t (30%) for all other services.  In 
such event, the regulations set forth in Section 25 .1.7(D) following shall apply.   

 
 For example, assume that a customer has a Minimum Commitment for its DS1 High 

Capacity service type of 12,000 equivalent DS0s, an d the customer has in-service as of 
the applicable true-up period 24,000 equivalent DS0 s.  The maximum service level 
would be thirty percent (30%) or 15,600 equivalent DS0s which will receive the 
discount.  Amounts in excess of 15,600 equivalent D S0s will be treated in accordance 
with Section 25.1.7(D) following. 

 
 For another example, assume that a CDP Customer ha s a Minimum Commitment for 

its DDS service type of fifty (50) equivalent DS0s,  and the CDP Customer has in-
service as of the applicable true-up period one hun dred (100) equivalent DS0s.  The 
maximum service level would be fifty-six percent (5 6%) or seventy-eight (78) equivalent 
DS0s which will receive the discount.  Amounts in e xcess of 78 equivalent DS0s will be 
treated in accordance with Section 25.1.7(D) follow ing. 

 
(2) The true-up process for each service type will determine if the CDP Customer (1) has 

not met its Minimum Commitment and is therefore sub ject to a shortfall adjustment, (2) 
has met its Minimum Commitment and no adjustment to  the commitment level is 
necessary, or (3) has met its Minimum Commitment an d exceeded its maximum 
service level.  Beginning on month six (6) after th e CDP Customer's subscription to 
CDP and every six (6) months thereafter, the Teleph one Company will conduct a true-
up which compares the average number of equivalent DS0s actually in service over the 
preceding six (6) months to the average number of e quivalent DS0s which comprise 
the Minimum Commitment. 

 
(3) For CDP Customers subscribing to CDP on or befo re December 31, 2004, the first 

true-up will not occur until twelve (12) months aft er the CDP Customer subscribes to 
CDP.  Thereafter, true-ups will be conducted on a s ix (6) month basis.  All references 
to the true-up process and to the calculation there of shall be deemed to refer to either 
the initial twelve (12) month true-up (for eligible  CDP Customers as set forth in this 
paragraph) or the six (6) month true-up process, as  applicable.  During the first true-up 
for such CDP Customers, all references to six (6) m onths shall be substituted by twelve 
(12) months in the calculations set forth below. 

 
(4) In the event the CDP Customer disputes the amou nt adjusted by the Telephone 

Company following the true-up process, the CDP Cust omer must notify the Telephone 
Company of the dispute within six (6) months of the  adjustment being applied (i.e., prior 
to the next scheduled true-up). 

 
(5) For purposes of applying the discount percentag e or TPP rates, and administering the 

terms and conditions of the CDP, service provided a s part of a Shared Use 
Arrangement is considered to be completely Switched  Access or completely Special 
Access as determined by the type of facility ordere d to the Hub. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.7 Application of the Discount Percentage or TP P Rates 
 

(B) Customer Has Not Met its Minimum Commitment and  is Subject to a Shortfall Adjustment  
 

 If the CDP Customer fails to maintain its Minimum Commitment for a service type or 
combined service type over the preceding six (6) mo nths, the CDP Customer shall be 
assessed an amount equal to the difference between (1) the total dollar amount 
associated with that service type or combined servi ce type over the preceding six (6) 
months and (2) the total dollar amount associated w ith that service type or combined 
service type which would have been applied over the  preceding six (6) months had the 
Minimum Commitment been satisfied.  The Telephone C ompany will calculate the 
difference as follows: 

 
(Step 1)  The Telephone Company will calculate the average number of DS0 equivalent 
Channel Terminations which were in service over the  preceding six (6) months by 
summing the actual number of DS0 equivalent Channel  Terminations for each of the last 
six (6) months, adjusting the Minimum Commitment pu rsuant to Section 25.1.3 
preceding, and dividing by six (6).  The resulting number represents the average 
equivalent DS0 Channel Terminations per month (i.e. , monthly equivalent DS0 count). 
 
(Step 2)  The Telephone Company will calculate the average rate assessed per DS0 
equivalent by first summing the total monthly charg es associated with all channel 
terminations, channel mileage, multiplexing arrangements, and DSEF terminations or 
DSEF interface rate elements for that service type or combined service type over the 
preceding six (6) months and dividing by six (6).  The resulting amount is then divided by 
the average monthly equivalent DS0 count determined  in Step 1. 
 
(Step 3)  The Telephone Company will calculate the average Minimum Commitment for 
that service type or combined service type by first  summing the Minimum Commitment 
for each of the preceding six (6) months, adjusting  the Minimum Commitment pursuant to 
Section 25.1.3 preceding, and dividing the resultin g total by six (6).  The resulting number 
represents the average Minimum Commitment for the p receding six (6) months. 
 
(Step 4)  The Telephone Company will determine the shortfall by subtracting the average 
number of equivalent DS0s in service as determined in Step 1 from the number of 
equivalent DS0s which comprise the average Minimum Commitment as determined by 
Step 3. 
 
(Step 5)  To determine the amount due from the CDP Customer, the Telephone 
Company will multiply the average rate per equivale nt DS0 determined in Step 2 by the 
shortfall determined in Step 4 and multiply the res ulting amount by six (6).  The amount 
due is not subject to any late payment factor as sp ecified in Section 2.4.1 preceding.  
However, a late payment factor will apply in accord ance with Section 2.4.1 preceding if 
such amount is not paid by the bill due date of the  month in which such amount first 
appears on the bill. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.7 Application of the Discount Percentage or TP P Rates 
 

(C) Customer has met its Minimum Commitment  
 

 If the CDP Customer has satisfied its Minimum Comm itment and is below the maximum 
service level for the preceding six (6) months, no corrective action will be taken. 

 
(D) Customer has met its Minimum Commitment and Exc eeded its Maximum Service Level  
 

 If the CDP Customer has satisfied its Minimum Comm itment for the preceding six (6) 
months but exceeded its maximum service level, the Telephone Company will apply an 
adjustment in order to true-up the discount percent ages or TPP rates that were applied in 
excess of that allowed by the maximum service level .  The true-up will result in an 
adjustment (charge up) of the discounted excess amo unt back to standard, non-
discounted rates, unless the CDP Customer elects to  increase its Minimum Commitment 
upward to at least seventy-five percent (75%) for D DS and/or Voice Grade services and 
ninety percent (90%) for all other service types of  the total number of DS0 equivalent 
Channel Terminations for the service type or combin ed service type involved at the time 
the true-up was performed.  If an adjustment is to be applied, the Telephone Company 
will calculate the adjustment as follows: 

 
(Step 1)  The Telephone Company will calculate the average number of equivalent DS0 
Channel Terminations that were in service over the preceding six (6) months by summing 
the actual number of equivalent DS0s for each of th e last six (6) months, and dividing the 
resulting total by six (6).  The resulting number r epresents the average monthly 
equivalent DS0 Channel Termination count (i.e., mon thly equivalent DS0 count.) 
 
(Step 2)  The Telephone Company will calculate the average rate assessed per 
equivalent DS0 by first summing the total reduced m onthly charges associated with all 
channel termination and channel mileage rate elemen ts for the preceding six (6) months 
and dividing by six (6).  The resulting amount is t hen divided by the average monthly 
equivalent DS0 count determined in Step 1. 
 
(Step 3)  The Telephone Company will calculate the average Minimum Commitment by 
first summing the Minimum Commitment for each of th e preceding six (6) months, 
adjusting the Minimum Commitment pursuant to Sectio n 25.1.3 preceding, and dividing 
by six (6).  The resulting number represents the av erage Minimum Commitment for the 
preceding six (6) months. 
 
(Step 4)  The Telephone Company will determine the applicable maximum service level 
by multiplying the Minimum Commitment determined in  Step 3 by 1.56 (i.e., the Minimum 
Commitment plus fifty-six percent (56%)) for DDS an d/or Voice Grade services; or by 
multiplying the Minimum Commitment determined in St ep 3 by 1.3 (i.e., the Minimum 
Commitment plus thirty percent (30%)) for all other  services. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.7 Application of the Discount Percentage or TP P Rates 
 

(D) Customer has met its Minimum Commitment and Exc eeded its Maximum Service Level 
(Cont'd) 

 
(Step 5)  The Telephone Company will determine the number of equivalent DS0s that 
already received a discount over the preceding six (6) months, but were in excess of the 
maximum service level by subtracting the maximum se rvice level calculated in Step 4 
from the average equivalent DS0 Channel Termination  count determined in Step 1. 
 
(Step 6)  To determine the total dollar amount asso ciated with the equivalent DS0s that 
received a discount in excess of the maximum servic e level, the Telephone Company will 
multiply the excess equivalent DS0 Channel Terminat ions in Step 5 by the average total 
rate per DS0 equivalent in Step 2 and multiply the result by six (6). 
 
(Step 7)  To determine the non-discounted total dol lar amount for the equivalent DS0s 
which were in excess of the maximum service level, the Telephone Company will 
recalculate the amount determined in Step 6 back to  standard, non-discounted rates as 
follows.  First, the Telephone Company will multipl y the average total rate per equivalent 
DS0 determined in Step 2 by the number of equivalen t DS0s which were in excess of the 
maximum service level in Step 5 and divide the resu lt by the discount factor or equivalent 
(i.e., one (1) minus the discount percentage or equ ivalent).  The resulting amount is then 
multiplied by six (6).   
 
The equivalent discount factor can be determined by  the percent differential between the 
month-to-month channel termination rate and the app licable TPP channel termination 
rate.  To obtain the percent differential, subtract  the TPP channel termination rate from 
the month-to-month channel termination rate, and di vide the result by the month-to-month 
channel termination rate.  For combined DS3 and DSE F services, the equivalent discount 
factor will be the percent differential between the  DS3 month-to-month channel 
termination rate and the applicable DS3 TPP channel  termination rate.  For example, a 
ten percent (10%) discount would result in a calcul ation of one (1) minus .1 for a discount 
factor of .9.   
 
(Step 8)  To determine the amount due from the CDP Customer, the Telephone 
Company will subtract the amount paid in Step 6 fro m the amount owed in Step 7.  The 
resulting amount will be the amount adjusted (charg ed up) as a result of the true-up 
process.  The amount due from the CDP Customer is n ot subject to any late payment 
factor as specified in Section 2.4.1 preceding.  Ho wever, a late payment factor will apply 
in accordance with Section 2.4.1 preceding if such amount is not paid by the bill due date 
of the month in which such amount first appears on the bill. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.8 Commitment Periods 
 

The commitment period for each service is the actua l number of months for which the CDP 
will be in effect for such service during which per iod the percentage discount or TPP rates 
will be applied. 

 
(A) Selection of a Commitment Period  

 
(1) When establishing a CDP, the CDP Customer must select a commitment period for 

each service type included in CDP.  Services includ ed in a combined service type may 
have different commitment periods associated with e ach individual service type.  The 
commitment period will be the number of months over  which the percentage discount 
or TPP rates associated with that commitment period  will apply.  The commitment 
periods and any associated percentage discounts or TPP rates, as applicable, are 
specified in Section 25.1.4 preceding. 

 
(2) CDP Customers will have the option of establish ing coterminous end dates for DS3 

and DSEF service types.  CDP Customers choosing thi s option must select a 
commitment period for the DSEF service type equal t o the longest commitment period 
of the CDP Customer's DS3 service type under CDP.  The expiration date of the DSEF 
service type under CDP will equal the existing expi ration date of the CDP Customer's 
DS3 service type under CDP with the longest commitm ent period.  CDP Customers 
who choose this option shall receive the DSEF rates  associated with the DSEF 
commitment period that matches the longest DS3 comm itment period. 

 
(a) There shall be no change to the DS3 commitment period or DS3 rates.  Minimum 

period obligations as set forth in Section 25.1.10 following shall apply regardless of the 
end date chosen. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.8 Commitment Periods (Cont’d) 
 

(B) Effective Date of Commitment Period  
 

(1) The customer must subscribe to CDP by providing  the Telephone Company with written 
notification. 

 
(2) Where the CDP is requested to be provided coinc ident with the connection of new 

services or on existing services, the commitment pe riod will begin as determined 
below: 

 
(a) If the customer subscribes to CDP on or before the twentieth (20th) calendar day 

of a month, the CDP commitment period shall begin t he first (1st) calendar day of 
the month following the month in which the customer  subscribes to CDP. 
Application of discounts under the CDP shall begin with the first bill day of the bill 
period associated with the CDP customer’s BAN in th e month following the month 
in which the customer subscribes to CDP. For exampl e, assume a CDP 
customer’s bill period begins on the eleventh (11th ) calendar day of each month. 
Assume also that the date the customer subscribes t o CDP is July 6th. Then, the 
CDP commitment period start date is August 1 and di scounts under the CDP shall 
begin on August 11th. 

 
(b) If the customer subscribes to CDP after the twe ntieth (20th) calendar day of a 

month, the CDP commitment period shall begin the 1s t calendar day of the second 
calendar month following the month in which the cus tomer subscribes to CDP. 
Application of discounts under the CDP shall begin with the first bill day of the bill 
period associated with the CDP customer’s BAN in th e second month following the 
month in which the customer subscribes to CDP. For example, assume a CDP 
customer’s bill period begins on the eleventh (11th ) calendar day of each month. 
Assume also that the date the customer subscribes t o CDP is July 30th. Then, the 
CDP commitment period start date is September 1st a nd discounts under the CDP 
shall begin on September 11th. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.8 Commitment Periods (Cont’d) 
 

(C) Expiration of a Commitment Period  
 

(1) At the expiration (end) of its selected commitm ent period, the CDP Customer may 
choose one (1) of the following options: 

 
(a) Select any then effective commitment period for  the service type involved, including 

combined service types, to establish a new CDP.  Al l terms and conditions of CDP, 
including termination liability, shall apply to the  new commitment period.  Upon 
establishment of a renewed CDP, eligible CDP Custom ers may elect the Renewal 
Option in accordance with Section 25.1.8(H) followi ng.  All of the applicable terms and 
conditions relating to the establishment of a CDP s pecified in Section 25.1.2 
preceding shall apply. 

 
(b) Extend the expiring commitment period as set fo rth in (D)(2) or (D)(3) following (in 

which case the then current discount percentage or TPP rates and terms and 
conditions of the existing plan will continue to ap ply). 

 
(c) Discontinue CDP and continue receiving service without any discount plan.  With the 

exception of (i) subscribing Special Access DS3 and  DS1 Services to the NDP (as set 
forth in Section 25.3 following) and (ii) DSEF serv ices as described in 25.1.3(A)(6) 
preceding, the CDP Customer may not subscribe to an y other discount plan (including 
TPP) if at least one (1) service type remains under  CDP (i.e., all commitment periods 
for all service types under CDP have not expired).  If the commitment period for a 
combined service type is expiring and the service t ype will continue without any 
discount plan, the commitment level for the combine d service type will change to an 
individual service type for the remaining service a nd be reduced by the quantity of 
channel terminations expiring. 

 
(2) If the CDP Customer does not notify the Telepho ne Company of its choice of (a), (b), 

or (c) above, in writing at least sixty (60) days p rior to the expiration of the commitment 
period, the Telephone Company will continue two (2)  additional months of CDP billing.  
If the CDP Customer does not notify the Telephone C ompany of its choice during the 
two (2) month extension, a new CDP will begin based  on the previously effective 
commitment period.  The commitment level will be re set according to Section 25.1.3(A) 
preceding..  The new CDP established under this Sec tion (C)(2) will not include any 
Renewal Option.  All terms and conditions of CDP, i ncluding termination liability, will 
apply to the new CDP commitment period. 

 
(3) If all commitment periods for all services unde r the CDP are expiring, the CDP 

Customer also has the option of selecting any then effective TPP which may be 
available for such services. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.8 Commitment Periods (Cont’d) 
 

(D) Extension of a Commitment Period  
 

(1) Select New CDP with Equal or Longer Commitment Period 
 

(a) At any time prior to the expiration of the sele cted commitment period for an existing 
CDP, the CDP Customer may extend the commitment per iod by canceling the existing 
plan and selecting a new plan with a commitment per iod which is equal to or longer 
than the original commitment period associated with  the cancelled plan.  The CDP 
Customer must choose from the commitment periods av ailable for each service type 
as set forth in Section 25.1.4 preceding. 

 
(b) If the CDP Customer chooses to extend the expir ation date for DDS and/or Voice 

Grade service pursuant to this Section D(1), the ne w Minimum Commitment level will 
be the higher of (1) the then-existing Minimum Comm itment level; or (2) seventy-five 
percent (75%) of the total number of then in servic e channel terminations for DDS 
and/or Voice Grade service.  For all other service types, the new Minimum 
Commitment level will be the higher of (1) the then -existing Minimum Commitment 
level; or (2) ninety percent (90%) of the total num ber of then in service channel 
terminations for such service type. 

 
(c) If the CDP Customer chooses to extend the expir ation date for one (1) or both of the 

service types offered under a combined service type , the new Minimum Commitment 
level will be the higher of (1) the then existing c ommitment level for the combined 
services; or (2) ninety percent (90%) of the total number of in service channel 
terminations for the combined service type. 

 
(d) Termination liability charges as set forth in S ection 25.1.9 following are not applicable 

when extending the commitment period, provided that  the commitment period of the 
new plan is equal to or longer than the commitment period of the plan being cancelled. 
 Time in service credit is not applicable when exte nding the commitment period.  All 
CDP terms and conditions, including termination lia bility, will apply to the new CDP 
commitment period. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.8 Commitment Periods (Cont’d) 
 

(D) Extension of a Commitment Period  (Cont’d) 
 

(2) Extend Expiration Date of Commitment Period (fo r all services except Combined 
Service Types which are set forth in (3) following)  

 
(a) At the expiration of its selected commitment pe riod for a service type that is not part of 

a combined service type, the CDP Customer has the o ption to extend the expiration 
date of the expiring commitment period for a specif ic service type to a longer 
commitment period for another customer-subscribed s ervice type under CDP.  The 
CDP Customer shall continue to receive the same TPP  rate or discount percentage, 
as applicable, that it received prior to such exten sion. 

 
For example, assume that a CDP Customer has a combi ned service type with a five 
(5) year commitment for DDS service.  Assume also t hat the longest commitment 
period the CDP Customer has under CDP is a seven (7 ) year commitment on Special 
Access DS1 service with two (2) years remaining on the commitment period for that 
service.  The CDP Customer may extend the expiratio n of the DDS service 
commitment period for two (2) additional years at t he five (5) year DDS service rates. 

 
(b) If the CDP Customer chooses to extend the expir ation date for DDS and/or Voice 

Grade service pursuant to this Section D(2), the ne w Minimum Commitment level will 
be the higher of (1) the then-existing Minimum Comm itment level; or (2) seventy-five 
percent (75%) of the total number of then in servic e channel terminations for DDS 
and/or Voice Grade service.  For all other service types, the new Minimum 
Commitment level will be the higher of (1) the then -existing Minimum Commitment 
level; or (2) ninety percent (90%) of the total num ber of then in service channel 
terminations for such service type. 

 
(c) TISC is not applicable when extending the commi tment period.  All terms and 

conditions of CDP, including termination liability,  will apply to the new CDP 
commitment period. During the period of the extensi on, the customer is still subject to 
the true-up process as set forth in Section 25.1.7 preceding. 
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ACCESS SERVICE 

 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.8 Commitment Periods (Cont’d) 
 

(D) Extension of a Commitment Period  (Cont’d) 
 

(3) Extend Expiration Date of Commitment Period for  Combined Service Types 
 

At the expiration of the commitment period for a co mbined service type, the CDP 
Customer has the following options:  

 
(a) Extend the expiration date of the expiring comm itment period(s) to a longer 

commitment period for another customer-subscribed s ervice type under CDP.  The 
CDP Customer shall receive the same TPP rate or dis count percentage, as 
applicable, that it received prior to such extensio n. 

 
For example, assume that a CDP Customer has a combi ned service type with a five 
(5) year commitment for Special Access DS3 service.   Assume also that the CDP 
Customer has a seven (7) year commitment on Special  Access DS1 service with two 
(2) years remaining on the commitment period for th at service.  The CDP Customer 
may extend the expiration of the Special Access DS3  service commitment period for 
two (2) additional years at the five (5) year Speci al Access DS3 service rates. 

 
(i) If the CDP Customer chooses to extend the expir ation date for one (1) or both of 

the service types offered under a combined service type, the new Minimum 
Commitment level will be the higher of (1) the then  existing commitment level for 
the combined services; or (2) ninety percent (90%) of the total number of in service 
channel terminations for the combined service type.  

 
(ii) TISC is not applicable when extending the comm itment period.  All terms and 

conditions of CDP, including termination liability,  will apply to the new CDP 
commitment period.  During the period of the extens ion, the customer is still subject 
to the true-up process as set forth in Section 25.1 .7 preceding. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.8 Commitment Periods (Cont’d) 
 

(D) Extension of a Commitment Period  (Cont’d) 
 

(3) Extend Expiration Date of Commitment Period for  Combined Service Types (Cont’d) 
 

(b) The CDP Customer may extend the expiration date  of the shorter commitment period 
of a combined service type to the expiration date o f the longer commitment period of 
the other service type that is part of the combined  service type.  During any such 
extension period, the CDP Customer is eligible for the higher discount associated with 
the longer commitment period of the service type th at is expiring.  The discounts are 
described in Section 25.1.4 preceding. 

 
(i) If the CDP Customer chooses to extend the expir ation date for one (1) or both of 

the service types offered under a combined service type, the new Minimum 
Commitment level will be the higher of (1) the then  existing commitment level for 
the combined services; or (2) ninety percent (90%) of the total number of in service 
channel terminations for the combined service type.  

 
(ii) TISC is not applicable when extending the comm itment period.  All terms and 

conditions of CDP, including termination liability,  will apply to the new CDP 
commitment period.  During the period of the extens ion, the customer is still subject 
to the true-up process as set forth in Section 25.1 .7 preceding. 

 
(E) Cancellations 

 
(1) Except as set forth in Sections 25.1.3(C)(6) or  (7), 25.1.8(D)(1), and 25.1.6(C) preceding, 

and in Sections 25.1.8(E)(2) and 25.1.8(H) followin g, cancellation of a CDP will result in the 
application of termination liability as set forth i n Section 25.1.9 following. 

 
(2) Cancellation of CDP in Order to Subscribe to ND P 
 
 If a CDP Customer cancels a CDP in whole or in par t in order to subscribe Special Access 

DS3 Services and/or Special Access DS1 Services tha t are currently subscribed to such 
CDP to NDP, as specified in Section 25.3 following,  termination liability under CDP (as set 
forth in Section 25.1.9 following) will not apply. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.8 Commitment Periods (Cont’d) 
 

(E) Cancellations (Cont’d) 
 

(2) Cancellation of CDP in Order to Subscribe to ND P (Cont'd) 
 

(a) Cancellation Affecting Commitment Periods for C ombined Service Types (Cont'd) 
  

(1) The Telephone Company will make the following c hanges to a CDP if the CDP 
Customer has a combined service type. 

 
(a) (Reserved) 
 
(b) (Reserved) 

 
(c) Where Special Access DS3 Services and DSEF serv ices are under a combined 

service type that does not include Switched Access Services, and the Special 
Access DS3 Services are included in NDP, the commit ment level for the 
remaining DSEF services will be reduced to ninety p ercent (90%) of the number 
of DSEF services are in-service at the time of such  cancellation, and the 
combined service type commitment level will be chan ged to an individual service 
type commitment level. 

 
(d) (Reserved) 

 
(2) A new commitment level equal to ninety percent (90%) of the services remaining 

under CDP in either a combined service type or an i ndividual service type will be 
established.  The new commitment level will be effe ctive for the remainder of the 
existing commitment period, unless otherwise revise d under this Section 25.1. 

 
(3) For example, when a CDP Customer that subscribe s to Special Access DS3 

Services and Special Access DSEF services under CDP , subsequently cancels 
the CDP for its Special Access DS3 Services in orde r to move such services to 
NDP, termination liability will not apply for the S pecial Access DS3 Services that 
are moved from the CDP to the NDP.  In addition, th e commitment level for the 
Special Access DSEF services that remain under CDP will be changed in 
accordance with Section 25.1.3 preceding to ninety percent (90%) of the in-service 
quantities of DSEF services at the time of cancella tion of the CDP, and the DSEF 
service shall be converted to an individual service  type under the CDP.  The 
commitment level for DSEF services will be effectiv e for the remainder of the 
existing commitment period unless otherwise revised  under this Section 25.1. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.8 Commitment Periods (Cont’d) 
 

(F) Time In-Service Credit 
 

(1) TISC will be granted for each service type bein g converted from a TPP to the CDP if at 
least one (1) of the services of the type being con verted has been under its TPP for at 
least two (2) years. 

 
(2) TISC will be applied to the end of the CDP comm itment period.  TISC reduces the 

number of months from the end of the selected commi tment period to which termination 
liability charges are applicable.  There will be no  change to the CDP commitment period. 
 For example, a commitment period of five (5) years  with one (1) year of TISC granted is 
still a commitment period of five (5) years, howeve r, the CDP Customer will not be 
subject to termination liability after month forty- eight (48) (i.e., 5 years minus TISC of 1 
year = 4 years) if the CDP Customer cancels or term inates the CDP prior to the end of 
the commitment period.  The amount of TISC granted for each eligible service type is 
determined as follows. 

 
(3) In order to calculate the applicable TISC, firs t, determine the amount of time spent under 

a TPP in the table following.  Second, determine th e customer’s selected CDP 
commitment period.  Third, determine the TISC using  the table and criteria set forth 
below.  If the customer selects a CDP commitment pe riod of equal or greater length 
than the amount of time spent under a TPP, the TISC  associated with the Time In-
Service for the TPP shall apply.  If the customer s elects a CDP with a shorter term than 
the amount of time spent under a TPP, the TISC asso ciated with the CDP term shall 
apply. 

 
For example, if a customer has service under a TPP for thirty-eight (38) months, but 
chooses a CDP with a commitment period of only thre e (3) years (i.e., three (3) year 
term for CDP is less than the thirty-eight (38) mon ths spent under TPP), the TISC would 
be six (6) months which is the maximum TISC for a t hree (3) year CDP commitment 
period. Alternatively, as an example, if the custom er had two (2) years of service under a 
TPP, but chooses a CDP commitment period for that s ervice type of seven (7) years 
(i.e., seven (7) year CDP commitment period is long er than the two (2) year time spent 
under TPP), the TISC would be three (3) months cred it, which is the maximum TISC 
available having satisfied a two (2) year TPP commi tment period. 

 
  Time In-Service 
Time In-Service for TPP CDP Term Credit for CDP 
 
24 months 2 Years or Longer 3 months credit 
 
25 to 36 months 3 Years or Longer 6 months credit 
 
37 to 60 months 5 Years or Longer 12 months credit 
 
61 months or greater 5 Years 18 months credit 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.8 Commitment Periods (Cont’d) 
 

(G) Nonrecurring Charges 
 

When service is newly installed under a CDP, the ch annel termination nonrecurring 
charge that applies is $1.00, which applies in lieu  of any applicable nonrecurring charge 
specified in Section 7.5.16 preceding for Special A ccess, or Section 7.5.21(C) preceding 
for DSEF. 

 
(H) Renewal Option 

 
(1) Description - Renewal Option is an option under CDP which allo ws a CDP Customer to 

terminate its renewed CDP without the application o f termination liability charges if the 
renewed CDP meets the terms and conditions set fort h in this section (H).  There will be 
no change to the CDP commitment period that the cus tomer commits to under CDP.  
Renewal Option applies to commitment periods by ser vice type. 

 
(2) Customer Subscription to Renewal Option  - Renewal Option must be requested by the 

CDP Customer by providing written notification to t he Telephone Company. 
 

(3) Eligibility - Renewal Option is available to a CDP Customer wh o meets either one of the 
conditions set forth in (H)(3)(a) or (b) following:  

 
(a) Customer with a Currently Expiring CDP  
 
 Customer must meet all of the requirements set for th in (a)(i) and (a)(ii) following: 
 

(i) Customer completes one of the following: 
 

(A) A full 5-year or 7-year commitment period (purs uant to Section 
25.1.8(C)(1)(a) preceding), with actual time spent on plan under this tariff 
equal to the full commitment period; or 

(B) An extension of a commitment period (pursuant t o Sections 25.1.8(D)(2) or 
(3) preceding) with at least five (5) years actuall y spent on the plan regardless 
of the selected commitment period; or 

 
(ii) The CDP Customer chooses to establish a new CD P commitment period for the 

service type involved, including combined service t ypes, with an equal or longer 
commitment period (i.e., CDP Customer renews its ex isting 5-year commitment 
period for a new 5-year or 7-year commitment period , or CDP Customer renews 
its existing 7-year commitment period for a new 7-y ear commitment period). 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.8 Commitment Periods (Cont’d) 
 

(H) Renewal Option (Cont’d) 
 

(3) Eligibility (Cont’d) 
 

(a) Customer with a Currently Expiring CDP  (Cont’d) 
 

(ii) (Cont'd) 
 

(A) If a CDP Customer completed an extension of a c ommitment period pursuant 
to Sections 25.1.8(D)(2) or (3) preceding with at l east five (5) years actually 
spent on the plan, the commitment period of the ren ewed CDP must be of 
equal or greater length than the actual time spent by the customer on the 
prior plan.  If the actual time spent by the CDP Cu stomer on the prior plan 
was between five (5) years and seven (7) years (i.e ., time spent was more 
than 60 months but less than 84 months), the CDP Cu stomer must renew 
such CDP for a new commitment period of at least fi ve (5) years. 

 
(B) For example, assume that a CDP Customer complet ed a 3-year commitment 

period and extended it for an additional two (2) ye ars for total time spent on 
the plan of five years.  The CDP Customer must rene w such CDP for a new 
commitment period of at least five (5) years.  As a nother example, assume 
that a CDP Customer completed a 5-year commitment p eriod and extended it 
for an additional one (1) year for total time spent  on the plan of six (6) years.  
The CDP Customer must renew such CDP for a new comm itment period of 
at least five (5) years. 

 
(b) Customer Renewed CDP Within the Last 12 Months  
 
 CDP Customer must meet all of the requirements set  forth in (b)(i), (b)(ii) and (b)(iii) 

following: 
 

(i) The CDP Customer had completed one of the follo wing during the period 
between May 10, 2005 and May 10, 2006: 

 
(A) A full 5-year or 7-year commitment period (purs uant to Section 

25.1.8(C)(1)(a) preceding); or 
(B) An extension of a commitment period (pursuant t o Sections 25.1.8(D)(2) or 

(3) preceding) with at least five (5) years actuall y spent on the plan regardless 
of the selected commitment period; and 

 
(ii) Upon expiration of such commitment period spec ified in (b)(1) and during the 

period between May 10, 2005 and May 10, 2006, the C DP Customer established 
a renewed CDP commitment period for the service typ e involved, including 
combined service types, with an equal or longer com mitment period (i.e., CDP 
Customer renewed its existing 5-year commitment per iod for a new 5-year or 7-
year commitment period, or CDP Customer renewed its  existing 7-year 
commitment period for a new 7-year commitment perio d). 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.8 Commitment Periods (Cont’d) 
 

(H) Renewal Option (Cont’d) 
 

(3) Eligibility (Cont’d) 
 

(b) Customer Renewed CDP Within the Last 12 Months  
 

(ii) (Cont'd) 
 

(A) If a CDP Customer completed an extension of a c ommitment period pursuant 
to Sections 25.1.8(D)(2) or (3) with at least five (5) years actually spent on the 
plan, the commitment period of the renewed CDP must  have been of equal or 
greater length than the actual time spent by the cu stomer on the prior plan.  If 
the actual time spent by the CDP Customer on the pr ior plan was between 
five (5) years and seven (7) years (i.e., time spen t was more than 60 months 
but less than 84 months), the CDP Customer must hav e renewed such CDP 
for a new commitment period of at least five (5) ye ars. 

 
(B) For example, assume that a CDP Customer complet ed a 3-year commitment 

period and extended it for an additional two (2) ye ars for total time spent on 
the plan of five  (5) years.  The CDP Customer must  have renewed such CDP 
for a new commitment period of at least five (5) ye ars.  As another example, 
assume that a CDP Customer completed a 5-year commi tment period and 
extended it for an additional one (1) year for tota l time spent on the plan of six 
(6) years.  The CDP Customer must have renewed such  CDP for a new 
commitment period of at least five (5) years. 

 
(iii) The CDP Customer must elect Renewal Option no  later than July 10, 2006. 

 
(4) Renewal Option Period 
 

(a) The applicable Renewal Option Period granted fo r each eligible service type is 
determined as follows: 

 
Expiring 
CDP Commitment Period 
(including actual time 
spent on plan pursuant  Renewed 
to 25.1.8(H)(3)(a)(i) (i.e., new)    Renewal 
or 25.1.8(H)(3)(b)(i)  CDP Term Option Period 

 
5 years 5 or 7 Years 24 months 
7 years 7 Years 24 months 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.8 Commitment Periods (Cont’d) 
 

(H) Renewal Option (Cont’d) 
 

(4) Renewal Option Period (Cont’d) 
 

(b) The Renewal Option Period will be applied to th e end of the renewed CDP 
commitment period. 

 
For example, assume that a CDP Customer renews a 7- year commitment period for 
another 7-year commitment period and elects the Ren ewal Option.  The Telephone 
Company will grant a Renewal Option Period of twent y-four (24) months to that CDP 
Customer.  The CDP Customer is still subject to a c ommitment period of seven (7) 
years; however, termination liability charges as se t forth in Section 25.1.9 following will 
not apply after month sixty (60) if the CDP Custome r cancels or terminates the CDP 
prior to the end of the commitment period (i.e., 7- year commitment period (84 
months) minus 24 months Renewal Option Period = 60 months, or 5 years). 

 
(c) When a CDP is cancelled or terminated during th e Renewal Option Period, a final 

true-up will be conducted pursuant to Section 25.1. 7 preceding in order to determine 
any applicable shortfall adjustments.  The shortfal l will be calculated as specified in 
Section 25.1.7(B) preceding, on a pro-rated basis, for the number of months elapsed 
since last true-up.  No charge ups applicable under  Section 25.1.7(D) preceding will 
be assessed as a result of the final true-up. 

 
(d) If a CDP is cancelled or terminated during the Renewal Option Period, the CDP 

Customer will be treated as if it has completed a f ull commitment period. 
 

For example, assume that a CDP Customer completes a  full 7-year commitment 
period under CDP, renews CDP with a 7-year commitme nt period and elects the 
Renewal Option.  After completing 5 years and 3 mon ths (i.e., during the Renewal 
Option Period), the CDP Customer terminates the CDP  without termination liability.  
After such termination, the CDP Customer may renew such CDP for another 7-year 
commitment period and be eligible for the Renewal O ption on the renewed CDP. 

 
(5) Except as otherwise specified in this Section 2 5.1.8(H), all terms and conditions of CDP, 

including establishing an initial minimum commitmen t period set forth in Section 
25.1.3(A) preceding and the bi-annual true-up proce ss set forth in Section 25.1.7 
preceding, will apply to the new CDP commitment per iod during the entire time that such 
CDP is maintained (i.e., even during the Renewal Op tion Period). 

 
 
 
 
 
 
 
 
 
 
 
 
Issued: June 16, 2010 Effective: July 1, 2010 

(This page filed under Transmittal No. 5) 
Vice President, Government and Regulatory Affairs 

180 S. Clinton Ave., Rochester, NY 14646 



Frontier Telephone Companies TARIFF FCC NO. 4  
 Original Page 25-40 
  
 

ACCESS SERVICE 
 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.9 Termination Liability 
 

(A) Termination liability applies to all services i ncluded in the CDP (1) when one or more 
service types in the CDP are disconnected, cancelle d, or terminated prior to the end of the 
CDP Customer selected commitment period for each su ch service type; or (2) when all 
services in the CDP are disconnected, cancelled, or  terminated prior to the end of the 
CDP Customer selected commitment period.  The only exceptions to the foregoing shall 
be: 

 
(i)  termination by the CDP Customer in accordance with Section 25.1.6(C) 

preceding for which the CDP Customer shall not be c harged termination liability 
in accordance with this section for the specific se rvice type terminated.  If the 
CDP Customer terminates another service type not su bject to Section 25.1.6(C) 
preceding, then the CDP Customer shall be subject t o termination liability for 
the other service types in accordance with this sec tion; or  

 
(ii)  termination by the CDP Customer in accordance  with Section 25.1.8(E)(2) 

preceding of Special Access DS3 Services and/or Spe cial Access DS1 
Services in order to subscribe those services to th e NDP, in accordance with 
Section 25.3 following; or 

 
(iii) termination by the CDP Customer in accordance  with Renewal Options set forth 

in Section 25.1.8(H) preceding; or 
 
(iv) termination by the CDP Customer in accordance with Section 25.1.8(D)(1) 

preceding in order to extend the commitment period of the CDP; or 
 
(v) termination by the CDP Customer in accordance w ith Section 25.1.3(C)(6) or 

(7) preceding in order to consolidate multiple CDPs . 
 
(B) The termination liability charge applies in add ition to any applicable minimum period 

charges as set forth in Section 25.1.10 following. 
 
(C) There are two methods (i.e., Option 1 or Option  2) of determining and calculating the 

termination liability charge, except for DSEF servi ces for which termination liability 
charges shall be calculated using Option 1 only.  T he Telephone Company will calculate 
the charge using both methods, and apply the method  that produces the lesser 
termination liability charge. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.9 Termination Liability (Cont’d) 
 

(C) (Cont'd) 
 

(1) Option 1 Termination Liability Charge Method an d Calculation 
 

(a) Under Option 1, the termination liability charg e is fifty percent (50%) of the applicable 
monthly rates for each month or fraction thereof re maining in the selected 
commitment period, less any TISC or Renewal Option which may be applicable.  The 
termination liability charge applies in addition to  the charge associated with satisfying 
the minimum period requirement as set forth in Sect ion 25.1.10 following. 

 
(b) The termination liability charge will be calcul ated as follows: 

 
(Step 1)  The Telephone Company will conduct a fina l true-up to determine the 
average number of equivalent DS0 Channel Terminatio ns in service since the last 
true-up was performed and the total dollar amount f or each service type since the last 
true-up was performed. 
 
(Step 2)  Using the data from Step 1, the Telephone  Company will calculate an 
average rate per equivalent DS0 by dividing the tot al dollar amount from Step 1 by the 
DS0 channel terminations, each as calculated in acc ordance with Step 1 above. 
 
(Step 3)  The Telephone Company will multiply the f ollowing:  (A) the average rate per 
equivalent DS0 from Step 2 times (B) 50 percent (50 %) times (C) the number of 
equivalent DS0s which comprise Minimum Commitment t imes (D) the number of 
months from the end of the minimum period requireme nt to the end of the 
commitment period, less any TISC which may be appli cable. 
 
For example, assume the average rate per equivalent  DS0 is $1, the number of DS0s 
which comprise the Minimum Commitment is 10,000, an d the number of months from 
the end of the minimum period requirement to the en d of the five (5) year commitment 
period, less any TISC or Renewal Option which may b e applicable, is two (2) years.  
The calculation would be as follows: 
 
(($1 times 50%) times 10,000 DS0 equivalents) times  24 months = $120,000) 
 

(c) The amount due from the CDP Customer is not sub ject to any late payment factor as 
specified in Section 2.4.1 preceding.  However, a l ate payment factor will apply in 
accordance with Section 2.4.1 preceding if such amo unt is not paid by the bill due 
date of the month in which such amount first appear s on the bill. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.9 Termination Liability (Cont’d) 
 

(C) (Cont'd) 
 

(2) Option 2 Termination Liability Charge Method an d Calculation 
 

(a) Termination liability under Option 2 will be ca lculated using either Method A or Method 
B as set forth following. 

 
Method A:  Where the CDP Customer has not maintained the ser vice for the lowest 
available commitment period offered under CDP for a  particular service type (e.g., 
less than three (3) years for Special Access DS3 se rvice), the termination liability 
charge will be the difference between (1) the total  dollar amount of the full (non-
discounted) monthly rates; and (2) the total dollar  amount of the discounted monthly 
rates for the period of time that the plan was in e ffect. 
 
For example, assume a CDP Customer with a five (5) year commitment period for 
Special Access DS3 service is billed $10,000 per mo nth in discounted monthly 
charges for these services.  In accordance with Sec tion 25.1.4 preceding, this monthly 
rate reflects a thirty percent (35%) discount from non-discounted monthly rates.  Also 
assume that the CDP Customer disconnects all Specia l Access DS3 services in CDP 
after eighteen (18) months.  Hence, the CDP Custome r's termination liability is 
calculated in accordance with Method A since the cu stomer has not met any CDP 
commitment for Special Access DS3 service.  The non -discounted monthly rate is 
$15,385.  This is calculated using the following eq uation: 
 

$10,000 divided by (1 minus .35) = $15,385 
 
The CDP Customer would be charged termination liabi lity of $96,930, which is the 
difference between $15,385 (the non-discounted mont hly rate) and $10,000 (the 
monthly discounted five (5) year rate) for each of the eighteen (18) months the 
customer was subscribed to CDP. 

 
($15,385 minus $10,000) times 18 months = $96,930 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.9 Termination Liability (Cont’d) 
 

(C) (Cont'd) 
 

(2) Option 2 Termination Liability Charge Method an d Calculation (Cont’d) 
 

(a) (Cont’d) 
 

Method B:  Where there is a CDP commitment period for the pa rticular service type 
that is less than or equal to the actual time the s ervice type under CDP has been in 
effect, the termination liability charge will be th e difference between (1) the total dollar 
amount of the discounted monthly rates resulting fr om the highest CDP commitment 
period that could have been satisfied prior to disc onnection of service or cancellation of 
the plan; and (2) the total dollar amount of the di scounted monthly rates resulting from 
the CDP which was selected by the customer for the period of time that the plan was in 
effect. 
 
For example, assume a CDP Customer with a five (5) year commitment period for 
Special Access DS3 service is billed $10,000 per mo nth in discounted monthly charges 
for these services.  In accordance with Section 25. 1.4 preceding, this monthly rate 
reflects a thirty percent (35%) discount from non-d iscounted monthly rates.  Also 
assume that the CDP Customer disconnects all Specia l Access DS3 services in CDP 
after three (3) years.  Hence, the CDP Customer's t ermination liability is calculated in 
accordance with Method B since the CDP Customer has  not met the three (3) year 
CDP commitment for Special Access DS3 service.  The  discount associated with a 
three (3) year term for Special Access DS3 service is twenty percent (10%).  The non-
discounted monthly rate is $15,385.  This is calcul ated using the following equation: 
 

$10,000 divided by (1 minus .35) = $15,385 
 

To determine the monthly rate for the three (3) yea r period the service was in effect, 
use the following equation 
 

$15,385 times (1 minus 0.1) = $13,847 
 
The CDP Customer would be charged termination liabi lity of $138,492, which is the 
difference between $13,847 (monthly discounted thre e (3) year rate) and $10,000 
(monthly discounted five (5) year rate) for each of  the three (3) years they were 
subscribed to CDP. 
 

($13,847 minus $10,000) times 36 months = $138,492 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.1 Commitment Discount Plans (Cont’d) 
 

25.1.9 Termination Liability (Cont’d) 
 

(C) (Cont'd) 
 

(2) Option 2 Termination Liability Charge Method an d Calculation (Cont’d) 
 

(b) The above steps will be repeated for each servi ce type included in the CDP plan.  
Upon determining the total termination liability fo r all service types under Option 2, the 
Telephone Company will compare the termination liab ility charge calculated under 
Option 2 with the termination liability charge calc ulated under Option 1, and shall apply 
the method that produces the lesser termination lia bility charge.  For example, if the 
termination liability charge under Option 1 were ca lculated at $120,000 and the 
termination liability charge calculated under Optio n 2 (Method B) was $51,444; the 
$51,444 under Option 2 (Method B) would apply. 

 
(c) For services based on TPP rates, the discount p ercentage is calculated as one (1) 

minus the percentage difference between the discoun ted channel termination rate 
applied and the month-to-month rate for the channel  termination. 

 
(i) Prior to subtracting the percentage difference from the number one (1), the 

percentage difference shall be converted to a posit ive (+) number. 
 

For example, assume that the month to month TPP rat e for Special Access DS1 
service is $100 and that the discounted TPP rate is  $70.  The percentage difference 
is calculated by the following equation: 

 
(70 minus 100) divided by 100 = -0.3. 

 
(ii) To calculate the discount percentage, the perc entage discount -0.3 shall be 

converted to a positive (+) number prior to subtrac ting it from number one (1).  In 
this example, the calculation of the discount perce ntage shall be 1 minus (+0.3) 
which equals 0.7. 

 
25.1.10 Minimum Period 

 
The minimum period for any service provided under t he CDP is one (1) year from the date 
that such service is installed.  When a service is disconnected prior to the expiration of the 
minimum period, the CDP Customer shall be responsib le for charges for the balance of the 
minimum period.  The calculation for the Minimum Pe riod Charge will be determined as set 
forth in Section 5.2.6 preceding.   
 
As an illustrative example, assume that customer es tablishes a DS1 High Capacity/1.544 
Mbps Special Access Service under a term payment pl an (TPP) on 1/1/2001.  On 1/1/2005, 
customer establishes a CDP with a five year commitm ent period for its DS1 High Capacity 
service type.  On 2/1/2005, the CDP Customer discon nects the DS1 High Capacity circuit 
originally installed on 1/1/2001.  Since the servic e was installed on 1/1/2001, and the 
disconnection date was 2/1/2005, the minimum period  under CDP of one year has been 
met.  Therefore, the CDP Customer is not required t o pay any minimum period charges.  
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.2 Service Discount Plan 
 

25.2.1 General 
 

(A) Service Discount Plans are available for the fo llowing types of services: 
 
- Basic Video Service 
- Supertrunking Transport Video Service (SVS) 

 
(B) A customer with one or more services has the op tion of requesting, at any time, a 

Service Discount Plan for some or all services of t he same type.  The services must be 
billed on the same billing account. 

 
(1) When requesting a Service Discount Plan, the cu stomer must specify which services 

are to be included in the Service Discount Plan. 
 
(2) When requesting any activity set forth in Secti ons 25.2.4 through Section 25.2.8 

following, the customer must specify by circuit ide ntification which services are 
affected. 

 
(C) A Service Discount Plan applies to: 

 
- Channel Terminations, Channel Mileage and applicabl e Optional Features and 

Functions monthly rates, as set forth in Section 7 preceding 
 

(D) Service Discount Plans are not applicable to Op tional Features and Functions except as 
specified following.  Optional Features and Functio ns associated with the service will 
have the same commitment period as the correspondin g service.  Optional Features 
and Functions may be added subsequent to the establ ishment of the service discount 
plan on the corresponding service, subject to the p rovisions set forth in 25.2.9 following 
for Additions of Service. 

 
(E) The monthly rates for such service are reduced by a fixed percentage.  The amount of 

the discount percentage differs based on the length  of the commitment period selected 
by the customer.  The customer must specify the num ber of months selected as the 
commitment period for its Service Discount Plan. 

 
(F) The discount percentage is applied to the curre ntly effective monthly rates.  Such rates 

may change during the commitment period, thereby ca using an increase or decrease in 
the rates applicable to the customer. 

 
(G) The discount percentage will not be subject to Telephone Company initiated decreases 

during that period.  However, if the Telephone Comp any initiates an increase in the 
discount percentage during that period, the increas ed discount will be used to determine 
the rates applicable to the customer. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.2 Service Discount Plan (Cont’d) 
 

25.2.2 Description 
 

(A) Service Commitment Periods and Discount Percent ages Applicable to Monthly Rates 
 

(1) Supertrunking Transport Video Service (SVS) 
 

- Channel Terminations and Channel Mileage 
 

36 months – 59 months 10% 
 

60 months – 83 months  20% 
 

84 months – 119 months 35% 
 

120 months 40% 
 

- Bridging Optional Feature 
 

36 months – 59 months 10% 
 

60 months – 83 months  20% 
 

84 months – 119 months 35% 
 

120 months 40% 
 
(2) Basic Video Service 
 

- Channel Terminations and Channel Mileage 
 

36 months – 59 months   10% 
 

60 months – 83 months   20%# 
 

- Bridging Optional Feature 
 

36 months – 59 months   10% 
 

60 months – 83 months   20% 
 
 
 
 
 
 
 
 
 
 
 
# Not available on Premises to Hub or Premises to P ort Channel Terminations. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.2 Service Discount Plan (Cont’d) 
 

25.2.3 Termination Liability 
 

(A) A termination liability applies during the sele cted commitment period.  Except as set 
forth in Sections 25.2.4 through 25.2.8 following, if service is disconnected in full or in 
part prior to the end of the selected commitment pe riod, the customer is liable for a 
termination liability charge.  Further, except as p rovided in Sections 25.2.9 and 25.2.10 
following, when a customer cancels a Service Discou nt Plan prior to the end of the 
selected commitment period, the customer is liable for a termination liability charge. 

 
(1) The termination liability charge applies to eac h service and Optional Feature or 

Function, or in the case of cancellation of a Servi ce Discount Plan, to each service 
and Optional Feature or Function which had been inc luded in the cancelled Service 
Discount Plan. 

 
(2) The termination liability charge is calculated for the applicable Channel Termination, 

Channel Mileage and Optional Features or Function m onthly rates as set forth in 
25.2.3 (B) or (C) following.  When calculating term ination liability charges, the 
Telephone Company will apply the option that provid es the customer with the lowest 
termination liability charge. 

 
(B) Option 1 

 
(1) For disconnects on or prior to the end of the m inimum period and prior to the end of 

the selected commitment period, the termination lia bility charge is 50% of the 
applicable monthly rates for each month and fractio n thereof remaining between the 
end of the minimum period and the end of the select ed commitment period. 

 
(2) For disconnects after the end of the minimum pe riod but prior to the end of the 

selected commitment period and for cancellations pr ior to the end of the selected 
commitment period, the termination liability charge  is 50% of the applicable monthly 
rates for each month and fraction thereof in the ba lance of the selected commitment 
period. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.2 Service Discount Plan (Cont’d) 
 

25.2.3 Termination Liability (Cont’d) 
 

(C) Option 2 
 

(1) For disconnects on or prior to the end of the m inimum period and prior to the end of 
the selected commitment period, the termination lia bility charge will be the difference 
between the full monthly rates and the discounted m onthly rates for the period the 
service has been in effect. 

 
(2) For disconnects after the end of the minimum pe riod but prior to the end of the 

selected commitment period and for cancellations of  the Service Discount Plan prior 
to the end of the selected commitment period, the f ollowing applies.  

 
- Where there is no Service Discount Plan commitment period less than the 

actual time the services have been in effect, the t ermination liability charge 
will be the difference between the full monthly rat es and the discounted 
monthly rates for the period the service has been i n effect. 

- Where there is a Service Discount Plan commitment p eriod less than the 
actual time the services have been in effect, the t ermination liability charge 
will be calculated as follows: 

 
(i) Termination Liability is calculated as the diff erence between the monthly 

rates for the highest Service Discount Plan commitm ent period that could 
have been satisfied prior to disconnection of the s ervice or cancellation of 
the plan and the monthly rates for the selected com mitment period 
multiplied by the actual number of months the servi ce has been in effect. 
 For example, if the customer has a 120 month commi tment period and 
disconnects a Supertrunking Video Service after for ty months and 5 days, 
the highest Service Discount Plan commitment period  that could have 
been satisfied is forty months.  To determine the t ermination liability 
charge, the monthly rate for the 120 month plan is subtracted from the 
monthly rate for the 40 month plan and the differen ce is multiplied by the 
forty months that the service has been in effect.  If the monthly rate for 
the 120 month plan and the monthly rate for the 40 month plan are the 
same rate, the termination liability charge is zero . 

 
(D) The termination liability charge applies in add ition to the applicable minimum period 

charges. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.2 Service Discount Plan (Cont’d) 
 

25.2.4 Upgrades 
 

(A) Upgrades include the following types of custome r requests: 
 

(1) A request to disconnect Supertrunking Transport  Video Service (SVS) in order to 
replace it with Serial Component Video Service. 

 
(2) A request to upgrade existing Advanced Uncompre ssed Video Service (AUDVS) 

may be upgraded to SVS without termination liabilit y. 
 

(B) Termination liability charges do not apply to t he preceding requests provided that: 
 

(1) The orders for the disconnect of the existing s ervices and the connect of the new 
services are placed with the Telephone Company at t he same time; and 

(2) The new services are provided between the same locations as the existing services 
were provided; and 

(3) The replacing services have a total channel cap acity equal to or greater than the total 
channel capacity of the services being disconnected ; and 

(4) The replacing services are provided under a Ser vice Discount Plan for a 
commitment period equal to or longer than that of t he service being disconnected. 

(5) An existing 750 Mhz SVS system may be upgraded to an 870 MHz system without 
termination liability provided the upgrade term is of equal or greater length than the 
remainder of the existing 750Mhz term contract.  Th e customer will be required to 
pay the new rates associated with the 870Mhz servic e. 

 
25.2.5 Moves 

 
When a customer requests that some or all of its se rvices under a Service Discount Plan 
be moved to a different building, no termination li ability charge applies provided the 
services remain on the same billing account. 

 
25.2.6 Replacements 

 
(A) When a customer with existing services under a Service Discount Plan wishes to 

replace one or more of the service(s) included in t hat Service Discount Plan with other 
new or existing service(s) of the same speed or typ e, as appropriate, for the balance of 
the commitment period for that Service Discount Pla n, no termination liability will apply 
provided that: 

 
(1) The orders to accomplish the replacement are pl aced with the Telephone Company 

at the same time to be completed at the same time; and 
(2) The number of services included in the Service Discount Plan remains the same.  

The replacing services may not be equipped with the  same Optional Features and 
Functions as the services they replace.  In this ca se, the appropriate termination 
liability charges apply to the Optional Features an d Functions no longer provided. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.2 Service Discount Plan (Cont’d) 
 

25.2.7 Changes 
 

(A) For Supertrunking Transport Video Service (SVS) , no termination liability charge applies 
to the following changes: 

 
(1) Change in channel interface (i.e., audio bandwi dth, audio signal options, number of 

audio channels). 
 

(2) Change from two point to multipoint or vice ver sa provided that the total number of 
channels under the customer’s Service Discount Plan  does not decrease. 

 
(B) For Basic Video Service, no termination liabili ty charge applies to the following changes: 

 
(1) Change in channel interface (i.e., audio bandwi dth, audio signal options, number of 

audio channels). 
 

25.2.8 Cancellations 
 

(A) In the event the Telephone Company initiates a rate increase and the total discounted 
monthly rate for the affected service increases by eight percent (8%) or more, the 
customer may cancel its service discount plan for t he affected service without 
termination liability as set forth in Section 25.2. 3 preceding.   The customer must 
exercise its option to cancel the service discount plan for the affected service within 
thirty (30) days of the date of the effective rate increase. 

 
(B) A customer may cancel a Service Discount Plan f or Basic Video Service in order to 

replace it with Hi-Def or 45 Mbps Digital Video Tra nsport Service (DVTS) provided 
under a term plan, provided that the total dollar a mount of the term plan for the DVTS is 
equal to, or greater than, the total dollar amount remaining in the plan for the service 
being disconnected.  No termination liability charg e will apply to such cancellation. 

 
(C) A customer may cancel a Service Discount Plan f or Basic Video Service in order to 

replace it with Serial Component Video Service (SCV S) provided under a term plan, 
provided that the total dollar amount of the term p lan for the SCVS is equal to, or 
greater than, the total dollar amount remaining in the plan for the service being 
disconnected.  No termination liability charge will  apply to such cancellation. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.2 Service Discount Plan (Cont’d) 
 

25.2.9 Additions of Service 
 

(A) Except as set forth in Section 25.2.9(B) follow ing, when a customer with an existing 
Service Discount Plan wishes to increase the number  of services, it has the following 
options: 

 
(1) Subscribe to the additional services under non- discounted rates 
(2) Subscribe to the additional services under a se parate Service Discount Plan at the 

then effective discount percentage, rates and charg es 
(3) Cancel the existing Service Discount Plan and i nclude both the existing and the 

additional services under a new Service Discount Pl an for a commitment period 
equal to or longer than the original period.  No te rmination liability charges apply to 
such cancellation. 

 
(B) A customer with an existing Service Discount Pl an wishing to add an Optional Feature 

or Function to an existing service has the followin g options: 
 
(1) Cancel the existing Service Discount Plan for t he service and include both the 

Optional Feature or Function and its corresponding service under a new Service 
Discount Plan for a commitment period equal to or l onger than that of the cancelled 
plan for the corresponding service.  No termination  liability charges apply to such 
cancellation. 

(2) Subscribe to the Optional Feature or Function u nder the existing Service Discount 
Plan for a commitment period equal to the number of  months remaining in the 
commitment period for the corresponding service, if  such a commitment period 
exists for the applicable Optional Feature or Funct ion. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.2 Service Discount Plan (Cont’d) 
 

25.2.10 Extension of Commitment Period 
 

(A) A customer may, at any time prior to the expira tion of the selected commitment period 
for an existing Service Discount Plan, change to a Service Discount Plan with a longer 
commitment period at the then effective discount pe rcentage. 

 
(1) The existing Service Discount Plan is considere d cancelled; however, no termination 

liability charges will apply for any service extend ed under the longer commitment 
period. 

 
(2) The monthly rates applicable for the longer com mitment period will apply effective 

with the next bill day following the request for th e change. 
 

25.2.11 Rate Regulations 
 

(A) Where the Service Discount Plan is requested to  be provided coincident with the 
connection of new service, it will be effective wit h the establishment of service. 

 
(B) Where the Service Discount Plan is requested to  be provided on existing service, the 

plan will be effective on the date the Telephone Co mpany receives the Access Order 
requesting the discount. 

 
(C) Unless otherwise noted, at the end of its selec ted commitment period, the customer will 

have the option of subscribing to any then effectiv e Service Discount Plan.  
 
(1) If the customer does not notify the Telephone C ompany of its choice prior to the 

expiration of the commitment period, the customer’s  current Service Discount Plan 
will be renewed upon expiration of the selected per iod.  The renewed plan will have a 
commitment period equal to that originally selected  by the customer and the plan will 
be considered new. 

 
(2) If the customer notifies the Telephone Company of its choice within the first sixty (60) 

days of the date of renewal, the customer may cance l the renewed plan and 
subscribe to any then effective Service Discount Pl an or continue with the renewed 
plan.  If, within the first sixty days of the date of renewal, the customer elects to 
cancel the renewed plan and subscribe to the servic e on a month-to-month basis or 
subscribe to a then effective Service Discount Plan , termination liability will not apply. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan 
 

25.3.1 General 
 

(A) Overview 
 
 The National Discount Plan ( NDP) is an optional discount plan that allows the NDP Customer 

to aggregate all of its Qualifying Services on a na tional basis.  The NDP provides discounts on 
certain rate elements of Qualifying Services.  The level of discount received by the NDP 
Customer corresponds to the NDP Customer’s quantiti es of Qualifying Services, the 
customer’s selection of a Commitment Matrix Option,  and the Plan Year. 

 
(B) Specific Terms and References 

 
Unless otherwise defined in this tariff, the follow ing terms are used in this Section 25.3.  
References to other sections of Section 25.3 are pr ovided for further information on each 
term. 

 
(1) Achieved Discount Tier : shall mean the Discount Tier (as determined in th e Annual 

True-Up) that the NDP Customer could have achieved during the Annual True-Up 
Period. 

 
(2) ACNA:  shall mean Access Customer Name Abbreviation, as  such term is generally 

understood in the Telecommunications Industry to be  the name abbreviation for a 
purchaser of Special Access Services and Facilities  for Interstate Access.  

 
(3) Actual Increase :  shall mean a measurement used in calculating the  CBB Discount, 

that measures the difference between (i) the number  of Equivalent DS1 CTs or 
Equivalent DS1 CMs (as applicable) in month one (1)  of the Annual True-Up Period; 
and (ii) the number of Equivalent DS1 CTs or Equiva lent DS1 CMs (as applicable) in 
month twelve (12) of the Annual True-Up Period.   

 
(4) Anniversary Date :  shall mean each twelve (12) month anniversary of  the NDP Start 

Date during the Term. 
 
(5) Annual True-Up :  shall mean the true-up conducted by the Telephon e Company 

following the end of each Plan Year during which th e Telephone Company shall 
measure, among other things, whether the NDP Custom er has met and/or exceeded 
the Commitment Level and the Discount Tier for the Annual True-Up Period, as more 
specifically described in Section 25.3.7 following.   A Final True-Up  shall be conducted 
in accordance with Section 25.3.14(B)(1) following.   

 
(6) Annual True-Up Period :  shall mean the most recent Plan Year that has ju st been 

completed for which the Annual True-Up is being con ducted. 
 
(7) Assigned Discount Tier :  shall mean the applicable Discount Tier that was in effect 

during an Annual True-Up Period. 
 
(8) Average Monthly Rate Per Equivalent DS1 CM :  shall mean the rate as calculated in 

accordance with Section 25.3.7(C)(1) following. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.1 General (Cont’d) 
 

(B) Specific Terms and References (Cont’d) 
 

(9) Average Monthly Rate Per Equivalent DS1 CT :  shall mean the rate as calculated in 
accordance with in Section 25.3.7(C)(1) following.  

 
(10) Channel Termination(s) : shall mean the applicable Special Access channel 

terminations for Qualifying Services (as used in th is tariff), the applicable Special 
Access Lines (SAL(s)) for Qualifying Services (as u sed in the Telephone Company’s 
Tariff FCC No. 5 (FCC5), and the applicable Circuit Terminations for Qual ifying 
Services (as used in the Telephone Company’s Tariff  F.C.C. No. 6 (FCC6) as follows.  

 
(a) Channel Terminations for Special Access DS1 Ser vices are described in Section 

7.2.9 preceding of this tariff, Section 5.3.6 of FC C5, and Section 7.11.1 of FCC6; 
and 

 
(b) Channel Terminations for Special Access DS3 Ser vices using electrical and optical 

interfaces are described in Section 5.3.6 of FCC5, and Section 7.11.1 of FCC6; and 
 
(c) Primary and Secondary Channel Terminations for Special Access DS3 Services 

using electrical and optical interfaces are set for th in Section 7.2.9 preceding of this 
tariff, and 

 
(d) Channel Terminations for FMS Services are set f orth in Section 7.2.13 preceding of 

this tariff; and 
 
(e) Channel Terminations for DSEF Services.  

 
(11) Channel Mileage : shall mean the applicable channel mileage for Qua lifying Services 

(as used in this tariff), the applicable Special Tr ansport for Qualifying Services (as used 
in FCC5), and the applicable Circuit Mileage for Qu alifying Services (as used in FCC6) 
as follows. 

 
(a) Channel Mileage for Special Access DS1 Services  and Special Access DS3 

Services are described in Section 7.2.9 preceding o f this tariff, Section 5.3.6 of 
FCC5, and Section 7.11.1 of FCC6; and 

 
(b) Channel Mileage for FMS Services which are desc ribed in Section 7.2.13 of this 

tariff. 
 
(12) Commitment Buy Up Bonus : shall mean an option available to the NDP Custome r 

which allows the NDP Customer to increase (buy-up) their CT Commitment Level 
and/or their CM Commitment Level, and receive a dis count on one or both Commitment 
Levels, as described in Section 25.3.7(E) following . 

 
(13) CBB Discount:   shall mean the Commitment Buy-Up Bonus Discount as described in 

Section 25.3.7(E) following. 
 
 
 
 

 
 
Issued: June 16, 2010 Effective: July 1, 2010 

(This page filed under Transmittal No. 5) 
Vice President, Government and Regulatory Affairs 

180 S. Clinton Ave., Rochester, NY 14646 



Frontier Telephone Companies TARIFF FCC NO. 4  
 Original Page 25-55 
  
 

ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.1 General (Cont’d) 
 

(B) Specific Terms and References (Cont’d) 
 

(14) Commitment Level :  shall mean the CM Commitment Level (i.e., the to tal number of 
Equivalent DS1 CMs) and/or the CT Commitment Level (i.e., the total number of 
Equivalent DS1 CTs) that the NDP Customer must comm it to the NDP, as described 
further in Section 25.3.4 following.  If the NDP Cu stomer has Channel Terminations and 
Channel Mileage, then the NDP Customer must establi sh a separate Commitment 
Level for Channel Terminations (CT Commitment Level ) and a separate Commitment 
Level for Channel Mileage (CM Commitment Level ). 

 
(15) Commitment Matrix :  shall mean the Premier Commitment Matrix, the St andard 

Commitment Matrix or the Deluxe Commitment Matrix a s each is described in Section 
25.3.4(C) following. 

 
(16) Discount Tier : shall mean the tier in each of the tables set for th in Section 25.3.4(B) 

following into which the NDP Customer falls based o n the actual quantities of 
Equivalent DS1 CTs or Equivalent DS1 CMs, as applic able. 

 
(17) Discount Tier Adjustment :  shall mean the adjustment (if applicable) to a hi gher or a 

lower Discount Tier based on the difference (if any ) between the NDP Customer’s 
Achieved Discount Tier and Assigned Discount Tier, as calculated during the Annual 
True-Up Period.  See Section 25.3.7(D) for further explanation. 

 
(18) Discounted Rate Elements :  shall mean those rate elements of the Qualifying  

Services that receive a discount under the NDP.  A listing of the Discounted Rate 
Elements is set forth in Section 25.3.5(A) followin g. 

 
(19) Equivalent DS1 CTs : shall mean the total number of equivalent DS1 Cha nnel 

Terminations for Qualifying Services as determined in accordance with Section 25.3.4 
following. 

 
(20) Equivalent DS1 CMs : shall mean the total number of equivalent DS1 Cha nnel Miles for 

Qualifying Services as determined in accordance wit h Section 25.3.4 following. 
 
(21) FMS Services : shall mean Special Access Service provided as Fac ilities Management 

Service under Section 7.2.13 preceding of this tari ff.  Switched Access FMS Services 
are not included in the NDP. 

 
(22) DSEF Services : shall mean, as applicable, either (a) Special Acc ess Dedicated 

SONET Entrance Facilities STS1 terminations (exclud ing interface options) as 
described in Section 7.2.15 preceding of this tarif f, Section 20.4 of FCC5, and Section 
20.4 of FCC6; or (b) Telephone Company provided SON ET entrance facility STS1 
terminations (excluding interface options) provided by the Telephone Company where 
such service is technically and operationally feasi ble, as determined by the Telephone 
Company. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.1 General (Cont’d) 
 

(B) Specific Terms and References (Cont’d) 
 

(23) Initial Term :  shall mean the five (5) year initial term of the  NDP. 
 
(24) Monthly Average Count of Equivalent DS1 CMs :  shall mean the average number of 

Equivalent DS1 CMs that were in-service during each  month of the Annual True-Up 
Period, as calculated in accordance with Section 25 .3.7(B)(1) following. 

 
(25) Monthly Average Count of Equivalent DS1 CTs :  shall mean the average number of 

Equivalent DS1 CTs that were in-service during each  month of the Annual True-Up 
Period, as calculated in accordance with Section 25 .3.7(B)(1) following. 

 
(26) Monthly Charges :  shall mean the dollar amount of monthly recurrin g charges billed by 

the Telephone Company for Discounted Rate Elements.  
 

(27) Monthly Shortage :  shall mean the difference between (i) the Monthl y Average Count 
of Equivalent DS1 CTs or Monthly Average Count of E quivalent DS1 CMs, as 
applicable; and (ii) the NDP Customer’s CT Commitme nt Level or CM Commitment 
Level, respectively.   

 
(28) NDP Customer : shall mean collectively the subscribing customer (as defined in Section 

2.6 preceding) and all Persons that are included in  the same NDP. 
 
(29) NDP Start Date : shall mean the start date of the NDP Customer’s N DP, as described in 

Section 25.3.2(A)(1) following. 
 
(30) Non-Discounted Billed Amounts :  shall mean the Monthly Charges for the 

Discounted Rate Elements that would have been bille d if the discount percentages of 
the NDP had not been applied, as calculated in acco rdance with Section 25.3.7(D).  

 
(31) Person :  shall mean any individual, corporation, associat ion, partnership (general or 

limited), joint venture, trust, estate, limited lia bility company, or other legal entity or 
organization.   

 
(32) Plan Year : shall mean each 12 month period during the Term o f the NDP commencing 

on the NDP Start Date and each Anniversary Date the reafter, as applicable. 
 
(33) Qualifying Services :  shall mean Special Access DS1 Services, Special Access DS3 

Services, FMS Services, and DSEF Services provided by the Telephone Company to 
the NDP Customer as more specifically described in Section 25.3.3 following of this 
tariff, Section 23.1.3 of FCC5, and Section 22.1.3 of FCC6.  

 
(34) Renewal Term : shall mean any renewed 5-year period of the NDP. 
 
(35) Sale Adjustment :  shall mean an adjusted amount of Equivalent DS1 CTs and an 

adjusted amount of Equivalent DS1 CMs which are no longer provided to the NDP 
Customer as a result of a Telephone Company Sale.   
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25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.1 General (Cont’d) 
 

(B) Specific Terms and References (Cont’d) 
 

(36) Shortfall Penalty :  shall mean a penalty assessed against the NDP Cu stomer when it 
fails to meet its CT Commitment Level and/or CM Com mitment Level, as applicable, 
during an Annual True-Up Period, as further describ ed in Section 25.3.7(C) following. 

 
(37) Special Access DS3 Service :  shall mean Special Access DS3 High Capacity/44.7 36 

Mbps Service as described in Section 7.2.9 precedin g of this tariff, Special Access High 
Capacity Digital DS3 Service as described in Sectio n 5.3.6(E) of FCC5, and Special 
Access DS3 High Capacity Service as described in Se ction 7.11 of FCC6. 

 
(38) Special Access DS1 Service :  shall mean Special Access DS1 High Capacity/1.54 4 

Mbps Service as described in Section 7.2.9 precedin g of this tariff, Special Access High 
Capacity Digital DS1 Service as described in Sectio n 5.3.6(A) of FCC5, and Special 
Access DS1 High Capacity Service as described in Se ction 7.11 of FCC6. 

 
(39) Subscription Date :  shall mean the date that the Telephone Company r eceives an 

executed and completed subscription document from t he NDP Customer. 
 
(40) Telephone Company Sale : shall mean the sale or other divestiture of an op erating 

territory or a portion of an operating territory of  a Telephone Company, whereby the 
Telephone Company no longer provides Qualifying Ser vices in such operating territory 
or portion of an operating territory. 

 
(41) Term : shall mean the Initial Term and any Renewal Term( s). 
 
(42) Upgrade or Upgraded :  shall mean the replacement of (i) a Qualifying S ervice with a 

Qualifying Service of a higher bandwidth or capacit y (e.g., replacement of a Special 
Access DS3 Service with a DSEF Service); or (ii) a Qualifying Service with another 
Telephone Company provided service of a higher band width or capacity that is not a 
Qualifying Service (e.g., replacement of a Special Access DS3 Service with an Ethernet 
Service of a higher bandwidth). 

 
(43) Upgrade Adjustment :  shall mean an adjusted number of Equivalent DS1 CTs and an 

adjusted number of Equivalent DS1 CMs that were Upg raded by the NDP Customer 
during the Annual True-Up Period.   
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25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.1 General (Cont’d) 
 

(C) ACNAs Subscribing to NDP 
 

(1) At the time of subscription to NDP, the subscri bing customer must include all of its 
ACNAs in the NDP.  The NDP Customer also has the op tion to include the ACNA(s) of 
one or more Person(s) in its NDP (subject to writte n authorization from the NDP 
Customer and the applicable Person(s)).  In this ca se, the NDP Customer’s NDP shall 
include (1) all of the subscribing customer’s ACNA( s); and (ii) all of the ACNA(s) of the 
Person(s) that the subscribing customer wishes to i nclude in its NDP (subject to written 
authorization from the NDP Customer and the applica ble Person(s)).  

   
(2) If, subsequent to the NDP Start Date, the NDP C ustomer wishes to add one or more 

ACNA(s) to its NDP for one of the following reasons , then all such ACNA(s) of the NDP 
Customer or Person(s), as applicable, shall be adde d to the NDP Customer’s NDP at 
the time of the next Annual True-Up, in accordance with the terms set forth in Section 
25.3.11 following. 

 
(a) NDP Customer (at its option) wishes to include one or more Person(s) into its NDP 

that are not currently included in the NDP Customer ’s NDP (subject to written 
authorization from the NDP Customer and the applica ble Person(s)); or 

 
(b) NDP Customer or one of the Person(s) who is cur rently included in the NDP has 

acquired one or more new ACNA(s); or 
 
(c) NDP Customer has acquired one or more ACNA(s) t hrough merger, acquisition, or 

other transaction that are not currently included i n the NDP Customer’s NDP. 
 
(3) No later than thirty (30) calendar days prior t o each Anniversary Date, the NDP 

Customer must provide written notice to the Telepho ne Company indicating its intent to 
add such ACNA(s) to the NDP, and setting forth the affected ACNA(s) and the name of 
the Person (if applicable) who owns such ACNA(s). 

 
(4) Once an ACNA is included in the NDP, it cannot concurrently be included in any other 

NDP.  Combination or addition of ACNAs are further described in Section 25.3.11 
following. 

 
(5) For example, assume that a customer who has onl y one ACNA (ABC) subscribes to the 

NDP.  Assume further that such NDP Customer has fiv e (5) affiliates, but only wishes to 
include three (3) affiliates in its NDP as of the N DP Start Date.  Assume also that each 
of the three (3) included affiliates each have one ACNA respectively (ACNAs LLL, 
MMM, and NNN, respectively).  In this case, a singl e NDP will be established for the 
NDP Customer that includes the following ACNAs: ABC , LLL, MMM, and NNN.  
Assume further that during Plan Year 2, the NDP Cus tomer decides to include its 
remaining two (2) affiliates in its NDP.  Then, in accordance with this Section 25.3.1 and 
Section 25.3.11 following, the NDP Customer will in clude all of the ACNAs of such 
affiliates into the NDP.  
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.1 General (Cont’d) 
 

(D) Subscription to Other Tariff Arrangements 
 
(1) At any time during the Term of the NDP, the NDP  Customer may not simultaneously 

subscribe the Discounted Rate Elements to other exi sting or new tariff arrangements 
(including a contract tariff option (as set forth i n Section 21 preceding), an individual 
case basis arrangement, specialized service arrange ment (or the like), or other 
discount plan, such as Term Payment Plans (as set f orth in Section 7 preceding) and 
Commitment Discount Plans (as set forth in Section 25.1.1 preceding)  under this tariff, 
subject to the exceptions set forth in Section 25.3 .1(D)(1) following.  Except as set forth 
in (D)(1)(a) through (e) following, if the NDP Cust omer subscribes to such other tariff 
arrangement, then the NDP Customer shall be deemed to have terminated the NDP, 
and termination liability (as set forth in Section 25.3.13 following) shall apply. 

 
(a) Unless specifically prohibited under a contract  tariff option, the NDP Customer may 

concurrently subscribe to and receive the benefits of the NDP and any existing or 
new contract tariff option (as set forth in Section  21 preceding) that provides 
discounts on a circuit specific basis on any Qualif ying Service (including discounts 
or credits on Discounted Rate Elements); or 

 
(b) Unless specifically prohibited under a contract  tariff option, the NDP Customer may 

concurrently subscribe to and receive the benefits of NDP and any existing or new 
contract tariff option (as set forth in Section 21 preceding) that provides discounts 
for achieving certain aggregate volume or revenue t argets for FMS Services and/or 
DSEF Services; or 

 
(c) The specific tariff arrangement (including the contract tariff option) specifically 

permits concurrent subscription to the NDP and the applicable contract tariff option; 
or 

 
(d) The NDP Customer may subscribe concurrently to the NDP and FMS term plans. 
 
(e) The NDP Customer may subscribe concurrently to the NDP and a DSEF term plan 

or a DSEF Commitment Discount Plan. 
 

(2) As an illustrative example, a NDP Customer may continue to subscribe to and receive 
discounts under a contract option which provides ci rcuit specific discounts on Special 
Access DS3 Services.  The NDP Customer may also con tinue to subscribe to a “Total 
Billed Revenue” contract option which provides disc ounts on aggregate revenues of 
FMS Services, since rate elements of FMS Services a re not Discounted Rate Elements 
under NDP.  However, the NDP Customer may not subsc ribe to and receive discounts 
under a “Total Billed Revenue” contract option whic h provides discounts on aggregate 
revenue of Special Access DS1 Services and Special Access DS3 Services. 
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ACCESS SERVICE 

 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.2 Subscription 
 

(A) Subscription Requirements 
 
 The NDP Customer’s request for subscription to the  NDP must be in writing, must be signed 

by an authorized representative of the NDP Customer , and must be in a manner prescribed by 
the Telephone Company.  In addition, the written re quest must include all of the following: 

 
(1) NDP Start Date 
 
 Notwithstanding a different Subscription Date, the  NDP shall start on one of the 

following dates as determined below: 
 

(a) If the NDP Customer’s Subscription Date to NDP is on or before the fifteenth (15th) 
calendar day of a month, the NDP Start Date shall b e the first (1st) calendar day of the 
month following the Subscription Date.  Application  of discounts under the NDP shall 
begin with the first bill day of the bill period as sociated with the NDP Customer’s BAN 
in the month following the Subscription Date.  For example, assume a NDP 
Customer’s bill period begins on the eleventh (11th ) calendar day of each month.  
Assume also that the NDP Customer’s Subscription Da te to NDP is July 6th.  Then, 
the NDP Start Date is August 1 and discounts under the NDP shall begin on August 
11th. 

 
(b) If the NDP Customer’s Subscription Date to NDP is after the 15th calendar day of a 

month, the NDP Start Date shall be the 1st calendar  day of the second calendar 
month following the Subscription Date.  Application  of discounts under the NDP shall 
begin with the first bill day of the bill period as sociated with the NDP Customer’s BAN 
in the second month following the Subscription Date .  For example, assume a NDP 
Customer’s bill period begins on the 11th calendar day of each month.  Assume also 
that the NDP Customer’s Subscription Date to NDP is  July 17th.  Then, the NDP Start 
Date is September 1st and discounts under the NDP s hall begin on September 11th.  

 
(2) Actual Quantities of Channel Terminations and C hannel Mileage for Qualifying Services 
 
 The Telephone Company shall calculate and provide to the NDP Customer the actual 

quantities of Channel Terminations and Channel Mile age during the month prior to the 
Subscription Date.  The Telephone Company’s records  regarding the actual number of 
Channel Terminations and Channel Mileage shall be d eemed accurate in the case of 
any discrepancy between the NDP Customer’s records and the Telephone Company’s 
records.  In accordance with Section 25.3.4 followi ng, the Telephone Company shall 
derive the Equivalent DS1 CTs and the Equivalent DS 1 CMs from the actual quantities 
of Channel Terminations and Channel Mileage. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.2 Subscription (Cont’d) 
 

(A) Subscription Requirements (Cont’d) 
 

(3) Discount Tier 
 
 Based on the Equivalent DS1 CTs and Equivalent DS1  CMs determined in (2) above, 

the Telephone Company will determine the Discount T ier that the NDP Customer falls 
into in each of the applicable tables set forth in Section 25.3.4(B) following. 

 
(4) Commitment Matrix and Commitment Levels 
 
 The NDP Customer must specify a Commitment Level b y selecting from one of the 

following three (3) Commitment Matrix options: (1) Premier Commitment Matrix, as 
described in Section 25.3.4(C)(1) following; (2) St andard Commitment Matrix, as 
described in Section 25.3.4(C)(2) following; and (3 ) Deluxe Commitment Matrix, as 
described in 25.3.4(C)(3) following.  The NDP Custo mer’s choice of the Commitment 
Matrix determines (a) the number of Equivalent DS1 CTs and/or Equivalent DS1 CMs 
that the NDP Customer must commit to the NDP; and ( b) the discount on Discounted 
Rate Elements provided under the NDP. 

 
(5) BANs 
 
 The NDP Customer must specify a BAN, per state (fo r each operating territory included 

in this tariff), against which the Telephone Compan y will apply adjustments (including 
Shortfall Penalties as set forth in Section 25.3.7( C) following, Discount Tier Adjustments 
as set forth in Section 25.3.7(D) following, and CB B Discounts as set forth in Section 
25.3.7(E) following) associated with the NDP. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.3 Qualifying Services 
 

(A) Inclusion of Qualifying Services in NDP 
 
 The Qualifying Services are included in the NDP fo r purposes of determining the Equivalent 

DS1 CTs and Equivalent DS1 CMs. 
 

(1) If the NDP Customer purchases one or more of th e Qualifying Services under this tariff, 
and/or under FCC5 and/or FCC6, and subscribes to th e NDP, the NDP Customer’s 
NDP must include the Qualifying Services in the qua ntities set forth in (B) following that 
are purchased under such affected tariffs.  For eac h Qualifying Service, with the 
exception of FMS Services, for which only seventy-f ive percent (75%) must be included, 
the NDP Customer must include all quantities (i.e.,  one hundred percent (100%)) of 
such Qualifying Services purchased under all affect ed tariffs.   

 
(2) The NDP will be administered as a single discou nt plan across all such tariffs for which 

a single set of Commitment Levels, Discount Tiers, and Term shall apply. 
 
 For example, assume an NDP Customer purchases Spec ial Access DS3 Services 

under this tariff and under FCC5, and FMS Services under this tariff.  In this case, the 
NDP Customer must subscribe to the NDP all (i.e., 1 00%) of such Special Access DS3 
Services purchased under this tariff and under FCC5 .  However, the NDP Customer is 
only required to include 75% of the FMS Services pu rchased by the NDP Customer 
under this tariff.  The NDP Customer’s NDP shall be  administered as one discount plan 
across this tariff and FCC5.  Assume further that i n Plan Year 2, the NDP Customer 
purchases Special Access DS1 Services in FCC6.  The n, the Telephone Company 
shall include all (i.e., 100% of such Special Acces s DS1 Services in the NDP. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.3 Qualifying Services (Cont’d) 
 

(B) Qualifying Services 
 
 Subject to the terms of Section 25.3.1(D) precedin g, the applicable percentage (as listed 

below) of each Qualifying Service provided by the T elephone Company to the NDP Customer 
pursuant to this tariff, FCC5, and FCC6, shall be i ncluded in the NDP at the time of 
subscription to NDP and, as applicable, at any time  during the Term when the NDP Customer 
purchases additional quantities of such Qualifying Services. 

 
(1) All quantities (one hundred percent (100%)) of Special Access DS1 Service Channel 

Terminations (see Note 1); 
 

(2) All quantities (one hundred percent (100%)) of Special Access DS3 Service Channel 
Terminations (including Individual System, 3 System , and Unlimited System 
configurations in FCC5 and FCC6, and 12 Capacity Sy stem configurations in FCC6)  
(see Note 2); 

 
(3) All quantities (one hundred percent (100%)) of Special Access DS1 Service Channel 

Mileage (see Notes 1 and 3); 
 
(4) All quantities (one hundred percent (100%)) of Special Access DS3 Service Channel 

Mileage (including Individual System, 3 System, and  Unlimited System configurations in 
FCC5, and Individual System, 3 Capacity System, 12 Capacity System and Unlimited 
System configurations in FCC6) (see Note 3); 

 
(5) All quantities (one hundred percent (100%)) of DSEF STS1 Channel Terminations; 
 
(6) Seventy-five percent (75%) of the quantities of  FMS Service Primary Premises Channel 

Terminations with a DS1 Interface or a DS3 Interfac e in this tariff; 
 
(7) Seventy-five percent (75%) of the quantities of  FMS Service Channel Mileage in this 

tariff. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Note 1: High Capacity Digital FT1 Facilities in FCC 5 and FCC6 are not Qualifying Services. 
Note 2: Channel Terminations and Channel Mileage fo r 12 and 24 Group Systems in FCC5 are not 

Qualifying Services. 
Note 3: The MetroLAN Optional Arrangement in FCC5 a nd FCC6 is not a Qualifying Service. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.3 Qualifying Services (Cont’d) 
 

(C) Shared Use Arrangements 
 

For Qualifying Services that are provided as part o f a Shared Use Arrangement as set forth in 
Section 5.2.8 preceding, the Special Access DS3 Ser vice, Special Access DS1 Service, 
DSEF Service, or FMS Service will be included in th e NDP.  The Switched Access Portion for 
such services of the Shared Use Arrangement will no t be included in the NDP or be subject to 
discounting under the NDP. 

 
(D) Conversion of Qualifying Services 

 
Upon subscription to NDP, all of the NDP Customer’s  individual circuit-specific term plans for 
Special Access DS3 Services and Special Access DS1 Services, such as Term Pricing 
Plan(s) offered under Sections 7.4.13 and 7.4.17 pr eceding, respectively, must be cancelled 
to include all such services in the NDP.  Terminati on liability as set forth in Sections 7.4.13(D) 
and 7.4.17(D) preceding, respectively, will not app ly to such cancellations. 
 
Additionally, all of the NDP Customer’s Commitment Discount Plans for Special Access DS3 
Services and Special Access DS1 Services (as offere d under Section 25.1 preceding of this 
tariff (CDP), or the affected portion of the CDP, a s applicable, for the Special Access DS3 
Services and Special Access DS1 Services that are t o be included in the NDP, must be 
cancelled in order to include all such services in the NDP.  Such cancellation(s) under this 
tariff may result in a change(s) to the commitment level of the services remaining under the 
CDP as further described in Section 25.1 preceding.   Termination liability as set forth in 
Section 25.1.9 preceding will not apply to such can cellations. 
 
Further, all of the NDP Customer’s individual circu it-specific term plans and term and volume 
plans for Special Access DS3 Services and Special A ccess DS1 Services, such as (i) DS1 
Term Volume Plan(s) (TVP(s)) and Eight and Ten Year  Term DS1 Volume Plan(s) 
(ETTVP(s)) offered under FCC5; (ii) DS3 TVPs as off ered under FCC5; and (iii) DS1 Term 
Payment Plans (DS1 TPPs) as offered under FCC6, mus t be cancelled in order to include all 
such services in the NDP. 
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25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.3 Qualifying Services (Cont’d) 
 

(E) Addition of Services and Removal of Services 
 

(1) Addition of Services 
 

(a) The NDP Customer may add Special Access DS3 Ser vice and Special Access 
DS1 Service at any time during the Term of the NDP.   Qualifying Services are 
added to the NDP for the remainder of the Term (i.e ., on a coterminous basis).  

 
(b) When the NDP Customer adds one or more Special Access DS3 Services or 

Special Access DS1 Services to NDP at any time duri ng the Term, the Channel 
Termination nonrecurring charge which applies for s uch service is $1.00 per 
Channel Termination added. 

 
(c) When the NDP Customer adds one or more DSEF Ser vices or one or more 

FMS Services during the Term of the NDP, the added DSEF Service or FMS 
Service will be added to the NDP solely for the pur pose of calculating the 
number of Equivalent DS1 CTs and/or the number of E quivalent DS1 CMs 
used to administer the NDP. 

 
(2) Removal of Services 

 
(a) When the NDP Customer removes one or more Speci al Access DS3 Services 

or Special Access DS1 Services, but not all Special  Access DS3 Services and 
Special Access DS1 Services, from NDP at any time d uring the Term, no 
termination liability charge applies. 

 
(b) When the NDP Customer removes one or more DSEF Services, or one or 

more FMS Services during the Term of the NDP, no te rmination liability under 
this Section 25.3 applies.  However, the NDP Custom er may be subject to (i) 
termination liability under its applicable term pla n for DSEF Service; or (ii) 
termination liability under its FMS Service term pl an in accordance with Section 
7.2.13 preceding. 

 
(c) When the NDP Customer removes all Special Acces s DS3 Services and all 

Special Access DS1 Services from the NDP (i.e., the  NDP Customer cancels 
its NDP in its entirety), termination liability app lies in accordance with Section 
25.3.13 following. 
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25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.4 Commitment Levels and Discount Tiers  
 

(A) Calculation of Equivalent DS1 CTs and Equivalen t DS1 CMs 
 
 In order to establish Commitment Levels and Discou nt Tiers, Equivalent DS1 CTs and 

Equivalent DS1 CMs must be determined.  Based on th e actual quantities of Channel 
Terminations and Channel Mileage, and the percentag e of each Qualifying Service that must 
be included in the NDP (i.e., 100% or 75%, as appli cable), as set forth in Section 25.3.3(B) 
preceding, the Telephone Company will calculate the  Equivalent DS1 CTs and Equivalent 
DS1 CMs. 

 
(1) The Equivalent DS1 CTs shall be calculated as f ollows: 
 

(Step 1) Determine the actual quantity of Channel T erminations for each Qualifying 
Service under this tariff and FCC5, and FCC6, as ap plicable. 

 
(Step 2) Multiply the actual quantity of Channel Te rminations for such Qualifying 

Service by either (a) 100% if the Qualifying Servic e is Special Access DS1 
Service, Special Access DS3 Services, or a DSEF Ser vice; or (b) 75% if 
the Qualifying Service is an FMS Service. 

 
(Step 3) Using Table 1, below, multiply (a) the app licable number in the column 

entitled “DS1 CT Multiplier” below; by (b) the numb er derived in Step 2 
above.   

 
(Step 4) Repeat the process in Steps (1) through (3 ) for each Qualifying Service. 

 
(Step 5) Add the product of all of the equivalent C hannel Terminations for all of the 

Qualifying Services derived in Steps (1) through (4 ) above. 
 

  Table 1: Calculation of Equivalent DSI CTs. 
 

Qualifying Service DS1 CT Multiplier  
STS1 level 28  
DS3 level 28 
DS1 level 1 
FMS level 1/24th 
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25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.4 Commitment Levels and Discount Tiers  (Cont’d) 
 

(A) Calculation of Equivalent DS1 CTs and Equivalen t DS1 CMs (Cont’d) 
 

(2) The Equivalent DS1 CMs shall be calculated as f ollows: 
 

(Step 1) Determine the actual quantity of Channel M ileage for each Qualifying 
Service under this tariff, FCC5, and FCC6, as appli cable. 

 
(Step 2) Multiply the actual quantity of Channel Mi leage for such Qualifying Service 

by either (a) 100% if the Qualifying Service is a S pecial Access DS1 
Service or a Special Access DS3 Services; or (b) 75 % if the Qualifying 
Service is an FMS Service. 

 
(Step 3) Using Table 2, below, multiply (a) the app licable number in the column 

entitled “DS1 CM Multiplier” below; by (b) the numb er derived in Step 2 
above. 

 
(Step 4) Repeat the process in Steps (1) through (3 ) for each Qualifying Service. 
 
(Step 5) Add the product of all of the equivalent C hannel Mileage for all of the 

Qualifying Services derived in Steps (1) through (4 ) above. 
   
  Table 2: Equivalent DSI CMs.  
 

Qualifying Service DS1 CM Multiplier 
STS1 level N/A 
DS3 level 28 
DS1 level 1 
FMS level 1/24th 
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25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.4 Commitment Levels and Discount Tiers  (Cont’d) 
 

(A) Calculation of Equivalent DS1 CTs and Equivalen t DS1 CMs (Cont’d) 
 

(2) (Cont'd) 
 
 As an example of the above, assume that NDP Custom er has Channel Terminations in 

the following quantities: 
 

- 200 DSEF STS1 Channel Terminations 
- 800 DS3 Channel Terminations 

 - 3,000 DS1 Channel Terminations 
 - 481 FMS Channel Terminations (this number repres ents 
  75% of the total quantity of FMS Channel Terminat ions 
  in accordance with Section 25.3.3(A) preceding) 

 
 The Equivalent DS1 CTs would be determined as foll ows: 

  
 Channel   DS1   Equivalent 
 Termination    CT Multiplier  DS1 CTs  
 200 DSEF STS1s  X 28  =  5,600 
 800 DS3 CTs    X 28  = 22,400 
 3000 DS1 CTs X 1  =  3,000 
 481 FMS CTs       X 1/24  =  20.04 

 
 Total Equivalent DS1 CTs  =  31,020.04 

 
 
 Further assume that NDP Customer has Channel Milea ge in the following quantities: 
 

- 5,000 DS3 Channel Miles 
- 75,000 DS1 Channel Miles 

 - 3,004 FMS Channel Miles (this number represents 
  75% of the total quantity of FMS Channel Mileage in 
  accordance with Section 25.3.3(A) preceding) 
 
 The Equivalent DS1 CMs would be determined as foll ows: 
 
 Channel   DS1   Equivalent 
 Mileage    CM Multiplier  DS1 CMs  
 5,000 DS3 CMs    X 28  = 140,000 
 75,000 DS1 CMs X 1  =  75,000 
 3,004 FMS CMs     X 1/24  =  125.17 

 
 Total Equivalent DS1 CMs  =  215,125.17 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.4 Commitment Levels and Discount Tiers  (Cont’d) 
 

(B) Discount Tier Tables 
 

(1) The Equivalent DS1 CTs calculated in (A) preced ing determine the Discount Tier into 
which the NDP Customer falls pursuant to the table below: 

 
 Equivalent DS1 CTs  Discount Tier 
 
       0 –  30,000    A 
 30,001 –  60,000    B 
 60,001 - 120,000   C 
120,001 - 195,000   D 
195,001 - 275,000   E 
275,001 - 350,000   F 
350,001 - 420,000   G 
420,001 - 485,000   H 
485,001 - 550,000   I 
550,001 or more    J 

 
The Discount Tier determines the discount percentag e (as set forth in Section 25.3.5(B) 
following) to be applied to the Channel Termination  and multiplexer Discounted Rate 
Elements.  The Discount Tier determined at the NDP Start Date will remain in effect for 
each Plan Year of the NDP, unless otherwise adjuste d at the Annual True-Up in 
accordance with Section 25.3.7 following. 

 
(2) The Equivalent DS1 CMs calculated in (A) preced ing determine the Discount Tier into 

which the NDP Customer falls pursuant to the table below: 
 

 Equivalent DS1 CMs  Discount Tier 
 

        0 –   125,000   A 
  125,001 -   250,000   B 
  250,001 -   500,000   C 
  500,001 -   950,000   D 
  950,001 - 1,550,000   E 
1,550,001 - 2,150,000   F 
2,150,001 - 2,850,000   G 
2,850,001 - 3,450,000   H 
3,450,001 - 3,850,000   I 
3,850,001 or more   J 

 
 The Discount Tier determines the discount percenta ge (as set forth in Section 25.3.5(B) 

following) to be applied to the Channel Mileage Dis counted Rate Elements.  The 
Discount Tier determined at the NDP Start Date will  remain in effect for each Plan Year 
of the NDP, unless otherwise adjusted at the Annual  True-Up in accordance with 
Section 25.3.7 following. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.4 Commitment Levels and Discount Tiers  (Cont’d) 
 

(C) As of the Subscription Date, and at the beginni ng of any Renewal Term (unless the NDP 
Customer chooses the Renewal Benefit Option as desc ribed in Section 25.3.14(C) following), 
the NDP Customer must specify a Commitment Matrix b y selecting from one of the following 
three (3) Commitment Matrix options.  The NDP Custo mer’s selection of the Commitment 
Matrix option shall apply to both the CT Commitment  Level and to the CM Commitment Level. 
 The NDP Customer may not select a different Commit ment Matrix for the CT Commitment 
Level and a different Commitment Matrix for the CM Commitment Level. 

 
(i) Premier Commitment Matrix, as described in Sect ion (C)(1) following; 

 
(ii) Standard Commitment Matrix, as described in Se ction (C)(2) following; and 
 
(iii) Deluxe Commitment Matrix, as described in Sec tion (C)(3) following. 
 
The NDP Customer’s choice of the Commitment Matrix determines (a) the number of 
Equivalent DS1 CMs and/or Equivalent DS1 CTs (as ca lculated in Section 25.3.4(A) 
preceding) that the NDP Customer must commit to the  NDP; and (b) the discount on 
Discounted Rate Elements provided under the NDP. 
 

(1) If Premier Commitment Matrix is selected by the  NDP Customer, the Telephone 
Company will establish the CT Commitment Level by m ultiplying the total number of 
Equivalent DS1 CTs (as calculated in accordance wit h Section 25.3.4(A) preceding) by 
90%, and the CM Commitment Level by multiplying the  total number of Equivalent DS1 
CMs (as calculated in accordance with Section 25.3. 4(A) preceding) by 90%. If the NDP 
Customer chooses the Premier Commitment Matrix, the  NDP Customer shall receive 
the applicable discounts set forth in the table in Section 25.3.5(B)(2) following. 

 
(2) If Standard Commitment Matrix is selected by th e NDP Customer, the Telephone 

Company will establish the CT Commitment Level by m ultiplying the total number of 
Equivalent DS1 CTs (as calculated in accordance wit h Section 25.3.4(A) preceding) by 
85%, and the CM Commitment Level by multiplying the  total number of Equivalent DS1 
CMs (as calculated in accordance with Section 25.3. 4(A) preceding) by 85%.  If the 
NDP Customer chooses the Standard Commitment Matrix , the NDP Customer shall 
receive the applicable discounts set forth in the t able in Section 25.3.5(B)(1) following. 

 
(3) If Deluxe Commitment Matrix is selected by the NDP Customer, the Telephone 

Company will establish the CT Commitment Level by m ultiplying the total number of 
Equivalent DS1 CTs (as calculated in accordance wit h Section 25.3.4(A) preceding) by 
92%, and the CM Commitment Level by multiplying the  total number of Equivalent DS1 
CMs (as calculated in accordance with Section 25.3. 4(A) preceding) by 92%. If the NDP 
Customer chooses the Deluxe Commitment Matrix, the NDP Customer shall receive 
the applicable discounts set forth in the table in Section 25.3.5(B)(3) following. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.4 Commitment Levels and Discount Tiers  (Cont’d) 
 

(C) (Cont’d) 
 
(4) Where the calculation in (1), (2) or (3) preced ing results in a fraction of an Equivalent 

DS1 CT or a fraction of an Equivalent DS1 CM, stand ard rounding practices shall apply. 
 For example, if there are 9,999.4 Equivalent DS1 C Ts, the Telephone Company will 
round down to 9,999 whole Equivalent DS1 CTs.  Simi larly, if there are 9,999.5 
Equivalent DS1 CTs, the Telephone Company will roun d up to 10,000 whole Channel 
Terminations. 

 
(5) As an example, assume that at the time of subsc ription to the NDP, the NDP Customer 

had 31,020.04 Equivalent DS1 CTs, and 215,125.17 Eq uivalent DS1 CMs.  In this case, 
the NDP Customer would fall into Discount Tier B fo r Channel Terminations and 
Discount Tier B for Channel Mileage.  Assume furthe r that the NDP Customer chose 
the Standard Commitment Matrix.  Using the table in  Section 25.3.5(B)(1) following, in 
Plan Year 1, the NDP Customer would receive a disco unt of 33% (i.e., Discount Tier B) 
on its Special Access DS1 Channel Terminations, and  31% (i.e., Discount Tier B) on its 
Special Access DS3 Channel Mileage.  The Telephone Company would also establish 
a Commitment Level for Channel Terminations at 26,3 67 (i.e., 85% multiplied by 
31,020.04, with the result rounded down), and a Com mitment Level for Channel 
Mileage at 182,856 (i.e., 85% multiplied by 215,125 .17, with the result rounded down). 

 
(6) Changes to the Commitment Matrix 
 

(a) Changes during an Initial Term or a Renewal Term, as applicable. 
 
 If the NDP Customer has selected the Premier Commi tment Matrix at the beginning of 

the Initial Term or the Renewal Term, as applicable , the NDP Customer may not 
change such Commitment Matrix during the Initial Te rm, or during a Renewal Term, 
as applicable.  If the NDP Customer has selected ei ther the Standard Commitment 
Matrix or the Deluxe Commitment Matrix at the begin ning of the Initial Term or the 
Renewal Term, as applicable, the NDP Customer may, at its option, change its 
Commitment Matrix selection to Premier Commitment M atrix at an Annual True-Up as 
set forth in Section 25.3.7(G) following. 

 
(b) Changes at the end of an Initial Term or a Renewal Term, as applicabl e. 
 
 At the end of the Initial Term or any Renewal Term , as applicable, an NDP Customer 

that renews its NDP is permitted to pick a differen t Commitment Matrix for the 
Renewal Term, so long as such NDP Customer does not  also concurrently select the 
Renewal Benefit Option as set forth in Section 25.3 .14(C) following. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.4 Commitment Levels and Discount Tiers  (Cont’d) 
 

(D) Although FMS Services and DSEF Services are use d in determining the DS1 Equivalent CTs, 
and FMS Services are used in determining the DS1 Eq uivalent CMs, rate elements for FMS 
Services and DSEF Services are not Discounted Rate Elements (i.e., rate elements for such 
services are not discounted under NDP). 

 
(E) The initial Commitment Level(s) established as of the NDP Start Date, or upon renewal of the 

NDP, as applicable, will not change during the Term  of the NDP, unless one of the following is 
in effect:   

 
(1) If the NDP Customer’s count of Equivalent DS1 C Ts and/or count of Equivalent 

DS1 CMs exceeds one hundred sixty percent (160%) of  the applicable Commitment 
Level in effect for the then applicable Annual True -Up Period, as described in 
Section 25.3.7 following, in which case, the Commit ment Level(s) will be adjusted in 
accordance with Section 25.3.7(B)(2)(b) following; or 

 
(2) The NDP Customer is permitted to change its Com mitment Matrix as set forth in 

Section 25.3.4(C)(5) preceding; or 
 

(3) If the NDP Customer elects to exercise the Comm itment Buy-Up Bonus Option as 
described in Section 25.3.7(E) following; or 

 
(4) If the NDP Customer adds or removes an ACNA, th en Commitment Levels will be 

adjusted in accordance with Section 25.3.11 followi ng or Section 25.3.12 following, 
respectively. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.5 Application of Discount 
 

(A) Discounted Rate Elements 
 

The discounts provided under the NDP shall only be provided on the following Discounted 
Rate Elements:  

  
(1) The following Discounted Rate Elements from thi s tariff are included in NDP 

 
(a) Special Access DS1 Service Channel Terminations , Basic Service, Section 

7.5.9(A) preceding, as determined in accordance wit h Section 14.3 preceding. 
 
(b) Special Access DS1 Service Channel Mileage, Bas ic Service, Section 7.5.9(B) 

preceding, as determined in accordance with Section  14.3 preceding. 
 
(c) Special Access DS1 Service DS1 to Voice Multipl exing, Basic Service, Section 

7.5.9(C) preceding, as determined in accordance wit h Section 14.3 preceding. 
  
(d) Special Access DS1 Service DS1 to Digital Multi plexing, Basic Service, Section 

7.5.9(C) preceding, as determined in accordance wit h Section 14.3 preceding. 
 
(e) Special Access DS1 Service DS1 to DS0 Multiplex ing, Basic Service, Section 

7.5.9(C) preceding, as determined in accordance wit h Section 14.3 preceding. 
 
(f) Special Access DS3 Service primary and secondar y Channel Terminations with 

optical and electrical interfaces, Base Rates, Sect ion 7.5.9(A) preceding, as 
determined in accordance with Section 14.3 precedin g. 

 
(g) Special Access DS3 Service Channel Mileage, Ban ded Base Rates, as 

applicable, Section 7.5.9(B)(1)(e)(ii) preceding. 
 
(h) Special Access DS3 Service Channel Mileage, Bas e Rates, as applicable, 

Section 7.5.9(B)(1)(e)(i) preceding, as determined in accordance with Section 
14.3 preceding. 

  
(i) Special Access DS3 Service DS3 to DS1 Multiplex ing, Base Rates, Section 

7.5.9(C) preceding, as determined in accordance wit h Section 14.3 preceding. 
 

(2) (Reserved) 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.5 Application of Discount (Cont’d) 
 

(A) Discounted Rate Elements (Cont’d) 
 

(3) The following Discounted Rate Elements from FCC 5 are included in NDP. 
 

(a) Special Access High Capacity DS1 (1.544 Mbps) F acilities - SAL rate elements 
of a Standard Arrangement as specified in Section 5 .7.7 of FCC5, as 
determined in accordance with Section 19.1 of FCC5 (see Note 1). 

 
(b) Special Access High Capacity DS1 (1.544 Mbps) F acilities - Special Transport 

Facility and Termination rate elements of a Standar d Arrangement as specified 
in Section 5.7.7(A) of FCC5, as determined in accor dance with Section 19.1 of 
FCC5 (see Notes 1 & 2). 

 
(c) Special Access High Capacity DS3 (44.736 Mbps) Facilities - SAL rate 

elements of an Individual System or a 3 System conf iguration (with or without 
Telephone Company electronics) as specified in Sect ions 5.7.12 and 5.7.10 of 
FCC5, respectively, as determined in accordance wit h Section 19.1 of FCC5 
(see Note 3). 

 
(d) Special Access High Capacity DS3 (44.736 Mbps) Facilities - Banded Special 

Transport rate elements of an Individual System, a 3 System, or an Unlimited 
System configuration as set forth in Section 5.7.14 (C) of FCC5. 

 
(e) Special Access High Capacity DS3 (44.736 Mbps) Facilities - Special Transport 

Facilities (as set forth in Section 5.7.14(A) of FC C5) and 44.736 Mbps 
Terminations (as set forth in Section 5.7.14(B) of FCC5) of an Individual 
System, a 3 System or an Unlimited System configura tion, as determined in 
accordance with Section 19.1 of FCC5 (see Note 4).   

 
 

 
Note 1: All rate elements of High Capacity Digital FT1 Facilities are not Discounted Rate Elements. 
Note 2: All Special Transport rate elements of the MetroLAN Optional Arrangement are not Discounted 

Rate Elements. 
Note 3: All SAL rate elements of an Unlimited Syste m, a 12 Group System, or a 24 Group System are not 

Discounted Rate Elements. 
Note 4: All Special Transport rate elements of a 12  Group System, or a 24 Group System are not 

Discounted Rate Elements. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.5 Application of Discount (Cont’d) 
 

(A) Discounted Rate Elements (Cont’d) 
 

(4) The following Discounted Rate Elements from FCC 6 are included in NDP. 
 

(a) Special Access High Capacity DS1 Service – Circ uit Termination rate elements 
as specified in Section 7.11.5(A) of FCC6 (see Note  1). 

  
(b) Special Access High Capacity DS1 Service – Fixe d and Per Mile Circuit 

Mileage rate elements as specified in Section 7.11. 5(G) of FCC6 (see Notes 1 
and 2).   

 
(c) Special Access High Capacity DS3 Service - Circ uit Termination rate elements 

of an Individual System or a 3 Capacity System conf iguration (with or without 
Telephone Company electronics) as specified Section  7.11.5(E) of FCC6 (see 
Note 3). 

 
(d) Special Access High Capacity DS3 Service - Band ed Circuit Mileage rate 

elements of an Individual System, an Unlimited Syst em, a 3 Capacity System or 
a 12 Capacity System configuration as specified in Section 7.11.5(J) of FCC6. 

 
(e) Special Access High Capacity DS3 Service - Fixe d and Per Mile Circuit Mileage 

rate elements of an Individual System, an Unlimited  System, a 3 Capacity 
System or a 12 Capacity System configuration as spe cified in Section 7.11.5(J) 
of FCC6. 

 
 
Note 1: All rate elements of High Capacity Digital FT1 Facilities are not Discounted Rate Elements. 
Note 2: All Circuit Mileage rate elements of the Me troLAN Optional Arrangement are not Discounted Rate  

Elements. 
Note 3: All Circuit Termination rate elements of an  Unlimited System, a 12 Capacity System, or a 24 

Capacity System are not Discounted Rate Elements. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.5 Application of Discount (Cont’d) 
 

(B) The percentage of the discount applied to the D iscounted Rate Elements set forth below 
during the Term is determined by the Discount Tier,  NDP Customer’s selection of the 
Standard Commitment Matrix, the Premier Commitment Matrix, or the Deluxe 
Commitment Matrix, and the Plan Year. Discount Tier s may change at an Annual True-Up 
as set forth in Section 25.3.7 following (e.g., Dis count Tier may change at an Annual 
True-Up).  

 
(1) Standard Commitment Level Discount Percentages & Pl an Year  

 
Tier Year 1  Year 2 Year 3 Year 4 Year 5  
 
Discount Tier A  

DS1 CT 32.00% 32.25% 32.35% 32.45% 32.55% 
DS3 CT 29.00% 29.25% 29.35% 29.45% 29.55% 
 
DS1 Mux 27.00% 27.25% 27.35% 27.45% 27.55% 
DS3 Mux 25.00% 25.25% 25.35% 25.45% 25.55% 
 
DS1 CM 29.00% 29.25% 29.35% 29.45% 29.55% 
DS3 CM 29.00% 29.25% 29.35% 29.45% 29.55% 
 

Discount Tier B 
DS1 CT 33.00% 33.25% 33.35% 33.45% 33.55% 
DS3 CT 31.50% 31.75% 31.85% 31.95% 32.05% 
 
DS1 Mux 29.00% 29.25% 29.35% 29.45% 29.55% 
DS3 Mux 27.00% 27.25% 27.35% 27.45% 27.55% 
 
DS1 CM 32.00% 32.25% 32.35% 32.45% 32.55% 
DS3 CM 31.00% 31.25% 31.35% 31.45% 31.55% 
 

Discount Tier C 
DS1 CT 34.00% 34.25% 34.35% 34.45% 34.55% 
DS3 CT 33.50% 33.75% 33.85% 33.95% 34.05% 
 
DS1 Mux 31.00% 31.25% 31.35% 31.45% 31.55% 
DS3 Mux 29.00% 29.25% 29.35% 29.45% 29.55% 
 
DS1 CM 35.00% 35.25% 35.35% 35.45% 35.55% 
DS3 CM 33.00% 33.25% 33.35% 33.45% 33.55% 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.5 Application of Discount (Cont’d) 
 

(B) (Cont'd) 
 

(1) Standard Commitment Level Discount Percentages & Pl an Year  (Cont’d) 
 

Tier Year 1  Year 2 Year 3 Year 4 Year 5  
 
Discount Tier D 

DS1 CT 35.00% 35.25% 35.35% 35.45% 35.55% 
DS3 CT 35.50% 35.75% 35.85% 35.95% 36.05% 
 
DS1 Mux 32.00% 32.25% 32.35% 32.45% 32.55% 
DS3 Mux 30.00% 30.25% 30.35% 30.45% 30.55% 
 
DS1 CM 38.00% 38.25% 38.35% 38.45% 38.55% 
DS3 CM 35.00% 35.25% 35.35% 35.45% 35.55% 
 

Discount Tier E 
DS1 CT 36.00% 36.25% 36.35% 36.45% 36.55% 
DS3 CT 36.50% 36.75% 36.85% 36.95% 37.05% 
 
DS1 Mux 33.00% 33.25% 33.35% 33.45% 33.55% 
DS3 Mux 31.00% 31.25% 31.35% 31.45% 31.55% 
 
DS1 CM 41.00% 41.25% 41.35% 41.45% 41.55% 
DS3 CM 36.50% 36.75% 36.85% 36.95% 37.05% 
 

Discount Tier F  
DS1 CT 37.00% 37.25% 37.35% 37.45% 37.55% 
DS3 CT 37.50% 37.75% 37.85% 37.95% 38.05% 
 
DS1 Mux 34.00% 34.25% 34.35% 34.45% 34.55% 
DS3 Mux 32.00% 32.25% 32.35% 32.45% 32.55% 
 
DS1 CM 42.00% 42.25% 42.35% 42.45% 42.55% 
DS3 CM 37.50% 37.75% 37.85% 37.95% 38.05% 
 

Discount Tier G 
DS1 CT 38.00% 38.25% 38.35% 38.45% 38.55% 
DS3 CT 38.50% 38.75% 38.85% 38.95% 39.05% 
 
DS1 Mux 35.00% 35.25% 35.35% 35.45% 35.55% 
DS3 Mux 33.00% 33.25% 33.35% 33.45% 33.55% 
 
DS1 CM 43.00% 43.25% 43.35% 43.45% 43.55% 
DS3 CM 38.50% 38.75% 38.85% 38.95% 39.05% 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.5 Application of Discount (Cont’d) 
 

(B) (Cont'd) 
 

(1) Standard Commitment Level Discount Percentages & Pl an Year  (Cont’d) 
 

Tier Year 1  Year 2 Year 3 Year 4 Year 5  
 
Discount Tier H 
 DS1 CT 39.00% 39.25% 39.35% 39.45% 39.55% 
 DS3 CT 39.00% 39.25% 39.35% 39.45% 39.55% 
 
 DS1 Mux 35.50% 35.75% 35.85% 35.95% 36.05% 
 DS3 Mux 33.50% 33.75% 33.85% 33.95% 34.05% 
 
 DS1 CM 44.00% 44.25% 44.35% 44.45% 44.55% 
 DS3 CM 39.00% 39.25% 39.35% 39.45% 39.55% 
 
Discount Tier I 
 DS1 CT 40.00% 40.25% 40.35% 40.45% 40.55% 
 DS3 CT 39.50% 39.75% 39.85% 39.95% 40.05% 
 
 DS1 Mux 36.00% 36.25% 36.35% 36.45% 36.55% 
 DS3 Mux 34.00% 34.25% 34.35% 34.45% 34.55% 
 
 DS1 CM 44.50% 44.75% 44.85% 44.95% 45.05%
 DS3 CM 39.50% 39.75% 39.85% 39.95% 40.05% 
 
Discount Tier J 
 DS1 CT 41.00% 41.25% 41.35% 41.45% 41.55% 
 DS3 CT 40.00% 40.25% 40.35% 40.45% 40.55% 
 
 DS1 Mux 36.50% 36.75% 36.85% 36.95% 37.05% 
 DS3 Mux 34.50% 34.75% 34.85% 34.95% 35.05% 
 
 DS1 CM 45.00% 45.25% 45.35% 45.45% 45.55% 
 DS3 CM 40.00% 40.25% 40.35% 40.45% 40.55% 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.5 Application of Discount (Cont’d) 
 

(B) (Cont'd) 
 

(2) Premier Commitment Level Discount Percentages & Pla n Year  
 

Tier Year 1  Year 2 Year 3 Year 4 Year 5  
 
Discount Tier A 
 DS1 CT 33.00% 33.25% 33.35% 33.45% 33.55% 
 DS3 CT 30.00% 30.25% 30.35% 30.45% 30.55% 
 
 DS1 Mux 28.00% 28.25% 28.35% 28.45% 28.55% 
 DS3 Mux 26.00% 26.25% 26.35% 26.45% 26.55% 
 
 DS1 CM 30.00% 30.25% 30.35% 30.45% 30.55% 
 DS3 CM 30.00% 30.25% 30.35% 30.45% 30.55% 
 
Discount Tier B 
 DS1 CT 34.00% 34.25% 34.35% 34.45% 34.55% 
 DS3 CT 32.50% 32.75% 32.85% 32.95% 33.05% 
 
 DS1 Mux 30.00% 30.25% 30.35% 30.45% 30.55% 
 DS3 Mux 28.00% 28.25% 28.35% 28.45% 28.55% 
 
 DS1 CM 33.00% 33.25% 33.35% 33.45% 33.55% 
 DS3 CM 32.00% 32.25% 32.35% 32.45% 32.55% 
 
Discount Tier C 
 DS1 CT 35.00% 35.25% 35.35% 35.45% 35.55% 
 DS3 CT 34.50% 34.75% 34.85% 34.95% 35.05% 
 
 DS1 Mux 32.00% 32.25% 32.35% 32.45% 32.55% 
 DS3 Mux 30.00% 30.25% 30.35% 30.45% 30.55% 
 
 DS1 CM 36.00% 36.25% 36.35% 36.45% 36.55% 
 DS3 CM 34.00% 34.25% 34.35% 34.45% 34.55% 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.5 Application of Discount (Cont’d) 
 

(B) (Cont'd) 
 

(2) Premier Commitment Level Discount Percentages & Pla n Year  (Cont’d) 
 

Tier Year 1  Year 2 Year 3 Year 4 Year 5  
 
Discount Tier D 
 DS1 CT 36.00% 36.25% 36.35% 36.45% 36.55% 
 DS3 CT 36.50% 36.75% 36.85% 36.95% 37.05% 
 
 DS1 Mux 33.00% 33.25% 33.35% 33.45% 33.55% 
 DS3 Mux 31.00% 31.25% 31.35% 31.45% 31.55% 
 
 DS1 CM 39.00% 39.25% 39.35% 39.45% 39.55% 
 DS3 CM 36.00% 36.25% 36.35% 36.45% 36.55% 
 
Discount Tier E 
 DS1 CT 37.00% 37.25% 37.35% 37.45% 37.55% 
 DS3 CT 37.50% 37.75% 37.85% 37.95% 38.05% 
 
 DS1 Mux 34.00% 34.25% 34.35% 34.45% 34.55% 
 DS3 Mux 32.00% 32.25% 32.35% 32.45% 32.55% 
 
 DS1 CM 42.00% 42.25% 42.35% 42.45% 42.55% 
 DS3 CM 37.50% 37.75% 37.85% 37.95% 38.05% 
 
Discount Tier F  
 DS1 CT 38.00% 38.25% 38.35% 38.45% 38.55% 
 DS3 CT 38.50% 38.75% 38.85% 38.95% 39.05% 
 
 DS1 Mux 35.00% 35.25% 35.35% 35.45% 35.55% 
 DS3 Mux 33.00% 33.25% 33.35% 33.45% 33.55% 
 
 DS1 CM 43.00% 43.25% 43.35% 43.45% 43.55% 
 DS3 CM 38.50% 38.75% 38.85% 38.95% 39.05% 
 
Discount Tier G 
 DS1 CT 39.00% 39.25% 39.35% 39.45% 39.55% 
 DS3 CT 39.50% 39.75% 39.85% 39.95% 40.05% 
 
 DS1 Mux 36.00% 36.25% 36.35% 36.45% 36.55% 
 DS3 Mux 34.00% 34.25% 34.35% 34.45% 34.55% 
 
 DS1 CM 44.00% 44.25% 44.35% 44.45% 44.55% 
 DS3 CM 39.50% 39.75% 39.85% 39.95% 40.05% 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.5 Application of Discount (Cont’d) 
 

(B) (Cont'd) 
 

(2) Premier Commitment Level Discount Percentages & Pla n Year  (Cont’d) 
 

Tier Year 1  Year 2 Year 3 Year 4 Year 5  
 
Discount Tier H 
 DS1 CT 40.00% 40.25% 40.35% 40.45% 40.55% 
 DS3 CT 40.00% 40.25% 40.35% 40.45% 40.55% 
 
 DS1 Mux 36.50% 36.75% 36.85% 36.95% 37.05% 
 DS3 Mux 34.50% 34.75% 34.85% 34.95% 35.05% 
 
 DS1 CM 45.00% 45.25% 45.35% 45.45% 45.55% 
 DS3 CM 40.00% 40.25% 40.35% 40.45% 40.55% 
 
Discount Tier I 
 DS1 CT 41.00% 41.25% 41.35% 41.45% 41.55% 
 DS3 CT 40.50% 40.75% 40.85% 40.95% 41.05% 
 
 DS1 Mux 37.00% 37.25% 37.35% 37.45% 37.55% 
 DS3 Mux 35.00% 35.25% 35.35% 35.45% 35.55% 
 
 DS1 CM 45.50% 45.75% 45.85% 45.95% 46.05% 
 DS3 CM 40.50% 40.75% 40.85% 40.95% 41.05% 
 
Discount Tier J 
 DS1 CT 42.00% 42.25% 42.35% 42.45% 42.55% 
 DS3 CT 41.00% 41.25% 41.35% 41.45% 41.55% 
 
 DS1 Mux 37.50% 37.75% 37.85% 37.95% 38.05% 
 DS3 Mux 35.50% 35.75% 35.85% 35.95% 36.05% 
 
 DS1 CM 46.00% 46.25% 46.35% 46.45% 46.55% 
 DS3 CM 41.00% 41.25% 41.35% 41.45% 41.55% 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.5 Application of Discount (Cont’d) 
 

(B) (Cont'd) 
 

(3) Deluxe Commitment Level Discount Percentages & Plan  Year  
 

Tier Year 1  Year 2 Year 3 Year 4 Year 5  
 
Discount Tier A 
 DS1 CT 40.00% 40.25% 40.35% 40.45% 40.55% 
 DS3 CT 40.00% 40.25% 40.35% 40.45% 40.55% 
 
 DS1 Mux 10.00% 10.25% 10.35% 10.45% 10.55% 
 DS3 Mux 10.00% 10.25% 10.35% 10.45% 10.55% 
 
 DS1 CM 50.00% 50.25% 50.35% 50.45% 50.55% 
 DS3 CM 46.00% 46.25% 46.35% 46.45% 46.55% 
 
Discount Tier B 
 DS1 CT 40.00% 40.25% 40.35% 40.45% 40.55% 
 DS3 CT 40.00% 40.25% 40.35% 40.45% 40.55% 
 
 DS1 Mux 10.00% 10.25% 10.35% 10.45% 10.55% 
 DS3 Mux 10.00% 10.25% 10.35% 10.45% 10.55% 
 
 DS1 CM 50.00% 50.25% 50.35% 50.45% 50.55% 
 DS3 CM 46.00% 46.25% 46.35% 46.45% 46.55% 
 
Discount Tier C 
 DS1 CT 40.00% 40.25% 40.35% 40.45% 40.55% 
 DS3 CT 40.00% 40.25% 40.35% 40.45% 40.55% 
 
 DS1 Mux 10.00% 10.25% 10.35% 10.45% 10.55% 
 DS3 Mux 10.00% 10.25% 10.35% 10.45% 10.55% 
 
 DS1 CM 50.00% 50.25% 50.35% 50.45% 50.55% 
 DS3 CM 46.00% 46.25% 46.35% 46.45% 46.55% 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.5 Application of Discount (Cont’d) 
 

(B) (Cont'd) 
 

(3) Deluxe Commitment Level Discount Percentages & Plan  Year  (Cont’d) 
 

Tier Year 1  Year 2 Year 3 Year 4 Year 5  
 
Discount Tier D 
 DS1 CT 40.00% 40.25% 40.35% 40.45% 40.55% 
 DS3 CT 40.00% 40.25% 40.35% 40.45% 40.55% 
 
 DS1 Mux 10.00% 10.25% 10.35% 10.45% 10.55% 
 DS3 Mux 10.00% 10.25% 10.35% 10.45% 10.55% 
 
 DS1 CM 50.00% 50.25% 50.35% 50.45% 50.55% 
 DS3 CM 46.00% 46.25% 46.35% 46.45% 46.55% 
 
Discount Tier E 
 DS1 CT 40.00% 40.25% 40.35% 40.45% 40.55% 
 DS3 CT 40.00% 40.25% 40.35% 40.45% 40.55% 
 
 DS1 Mux 10.00% 10.25% 10.35% 10.45% 10.55% 
 DS3 Mux 10.00% 10.25% 10.35% 10.45% 10.55% 
 
 DS1 CM 50.00% 50.25% 50.35% 50.45% 50.55% 
 DS3 CM 46.00% 46.25% 46.35% 46.45% 46.55% 
 
Discount Tier F 
 DS1 CT 40.00% 40.25% 40.35% 40.45% 40.55% 
 DS3 CT 40.00% 40.25% 40.35% 40.45% 40.55% 
 
 DS1 Mux 10.00% 10.25% 10.35% 10.45% 10.55% 
 DS3 Mux 10.00% 10.25% 10.35% 10.45% 10.55% 
 
 DS1 CM 50.00% 50.25% 50.35% 50.45% 50.55% 
 DS3 CM 46.00% 46.25% 46.35% 46.45% 46.55% 
 
Discount Tier G 
 DS1 CT 40.00% 40.25% 40.35% 40.45% 40.55% 
 DS3 CT 40.00% 40.25% 40.35% 40.45% 40.55% 
 
 DS1 Mux 10.00% 10.25% 10.35% 10.45% 10.55% 
 DS3 Mux 10.00% 10.25% 10.35% 10.45% 10.55% 
 
 DS1 CM 50.00% 50.25% 50.35% 50.45% 50.55% 
 DS3 CM 46.00% 46.25% 46.35% 46.45% 46.55% 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.5 Application of Discount (Cont’d) 
 

(B) (Cont'd) 
 

(3) Deluxe Commitment Level Discount Percentages & Plan  Year  (Cont’d) 
 

Tier Year 1  Year 2 Year 3 Year 4 Year 5  
 
Discount Tier H 
 DS1 CT 40.00% 40.25% 40.35% 40.45% 40.55% 
 DS3 CT 40.00% 40.25% 40.35% 40.45% 40.55% 
 
 DS1 Mux 10.00% 10.25% 10.35% 10.45% 10.55% 
 DS3 Mux 10.00% 10.25% 10.35% 10.45% 10.55% 
 
 DS1 CM 50.00% 50.25% 50.35% 50.45% 50.55% 
 DS3 CM 46.00% 46.25% 46.35% 46.45% 46.55% 
 
Discount Tier I 
 DS1 CT 40.00% 40.25% 40.35% 40.45% 40.55% 
 DS3 CT 40.00% 40.25% 40.35% 40.45% 40.55% 
 
 DS1 Mux 10.00% 10.25% 10.35% 10.45% 10.55% 
 DS3 Mux 10.00% 10.25% 10.35% 10.45% 10.55% 
 
 DS1 CM 50.00% 50.25% 50.35% 50.45% 50.55% 
 DS3 CM 46.00% 46.25% 46.35% 46.45% 46.55% 
 
Discount Tier J 
 DS1 CT 40.00% 40.25% 40.35% 40.45% 40.55% 
 DS3 CT 40.00% 40.25% 40.35% 40.45% 40.55% 
 
 DS1 Mux 10.00% 10.25% 10.35% 10.45% 10.55% 
 DS3 Mux 10.00% 10.25% 10.35% 10.45% 10.55% 
 
 DS1 CM 50.00% 50.25% 50.35% 50.45% 50.55% 
 DS3 CM 46.00% 46.25% 46.35% 46.45% 46.55% 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.6 Special Access DS3 Service Channel Mileage R ates 
 

(A) Special Access DS3 Service Channel Mileage Band ed Base Rates set forth in Section 
7.5.9(B)(1)(e)(ii) preceding will apply to Special Access DS3 Services that are provided 
between two serving wire centers of the same Teleph one Company. 
 

(B) Except as set forth in (A) preceding, the Chann el Mileage Base Rates set forth in Section 
7.5.9(B)(1)(e)(i) preceding apply to all other Spec ial Access DS3 Services that are 
included in the NDP and provided between the Teleph one Company and another 
exchange telephone company in accordance with Secti on 2.4.6 preceding.  

 
25.3.7 Annual True-Up  

 
 After each Anniversary Date during the Term, the T elephone Company will conduct an 

Annual True-Up which shall be used to determine the  NDP Customer’s compliance with 
its established Commitment Levels and Discount Tier s for the Annual True-Up Period.  

 
(A) The Annual True-Up shall consist of the followi ng steps which shall be conducted by the 

Telephone Company in the following order:  
 

(1) Calculate the Monthly Average Count of Equivale nt DS1 CTs and Monthly Average 
Count of Equivalent DS1 CMs, each as described in S ection 25.3.7(B) following; 
and 

 
(2) Compare the Monthly Average Count of Equivalent  DS1 CMs against the CM 

Commitment Level, and the Monthly Average Count of Equivalent DS1 CTs 
against the CT Commitment Level to determine if the  NDP Customer (a) has met 
its applicable Commitment Level(s); or (b) has exce eded its applicable 
Commitment Level(s), as each is described in (B) fo llowing; and 

 
(3) If the NDP Customer has not met its CT Commitme nt Level and/or CM 

Commitment Level, as applicable, then calculate the  Shortfall Penalty that is due in 
accordance with Section 25.3.7(C) following.  If th e NDP Customer has exceeded 
its CT Commitment Level or CM Commitment Level, as applicable, then calculate 
any adjustment to one or both Commitment Level(s) i n accordance with Section 
25.3.7(B) following; and 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.7 Annual True-Up  (Cont’d) 
 

(A) (Cont'd) 
 

(4) Determine if the Achieved Discount Tier is the same as the Assigned Discount 
Tier.  For an NDP Customer under a Standard Commitm ent Matrix or Premier 
Commitment Matrix, if the Assigned Discount Tier is  different than the Achieved 
Discount Tier, then the Telephone Company shall cal culate the applicable 
Discount Tier Adjustment in accordance with Section  25.3.7(D) following.  No 
Discount Tier Adjustment is calculated for an NDP C ustomer under a Deluxe 
Commitment Matrix; and 

 
(5) Assuming the NDP Customer is eligible for the C ommitment Buy-Up Bonus for 

either its CT Commitment Level or CM Commitment Lev el, or both, and the NDP 
Customer elects to exercise such Commitment Buy-Up Bonus Option, the 
Telephone Company will calculate the applicable CBB  Discount in accordance with 
Section 25.3.7(E) following.  No later than thirty (30) calendar days prior to the 
Anniversary Date of its NDP, the NDP Customer must notify the Telephone 
Company in writing of its intent to exercise the Co mmitment Buy-Up Bonus Option. 

 
(6) If the NDP Customer added or removed one or mor e ACNA(s) under Section 

25.3.11 or Section 25.3.12 following, respectively,  during the Annual True-Up 
Period, the Telephone Company will adjust the CT Co mmitment Level and/or CM 
Commitment Level, as applicable, to reflect such ad ded or removed ACNA(s).  No 
later than thirty (30) calendar days prior to the A nniversary Date of the NDP 
Customer’s NDP, the NDP Customer must notify the Te lephone Company in 
writing of any such changes to its ACNAs. 

 
(7) Subject to the requirements set forth in Sectio n 25.3.7(F) following, assign the 

Discount Tiers applicable to the next Plan Year; an d 
 
(8) Assuming the NDP Customer qualifies for a chang e from the Standard 

Commitment Matrix to the Deluxe Commitment Matrix o r the Premier Commitment 
Matrix, or for a change from the Deluxe Commitment Matrix to the Premier 
Commitment Matrix, and the NDP Customer elects to m ake such change, the 
Telephone Company will calculate and set the new Co mmitment Levels associated 
with the choice of a Deluxe Commitment Matrix or a Premier Commitment Matrix, 
as applicable, and Discount Tiers in accordance wit h Section 25.3.7(G) following. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.7 Annual True-Up (Cont’d) 
 

(B) Calculation of Monthly Counts and Measuring Mon thly Counts Against Commitment 
Levels 

 
(1) The Telephone Company will calculate the Monthl y Average Count of Equivalent DS1 

CTs and the Monthly Average Count of Equivalent DS1  CMs for the Qualifying 
Services purchased under the NDP that were in servi ce for each month of the Annual 
True-Up Period.  The Monthly Average Count of Equiv alent DS1 CTs is calculated as 
follows: 

 
(Step 1) add the actual number of Equivalent DS1 CT s for Qualifying Services 

purchased under the NDP for each month of the Annua l True-Up Period; 
 
(Step 2) add the result from Step 1 preceding to th e quantities of Equivalent DS1 CTs 

determined in (i) and (ii) following: 
 

(i)  the Upgrade Adjustment, as calculated in accor dance with Section 
25.3.7(H) following, for any Qualifying Service(s) that has been 
Upgraded ; and/or 

 
(ii)  the Sale Adjustment, as calculated in accorda nce with Section 25.3.10 

following, for any Qualifying Service(s) which are affected by a 
Telephone Company Sale; 

 
(Step 3) divide the number derived in Step 2 preced ing by 12 months. 

 
 A similar calculation is performed by the Telephon e Company for calculating the 

Monthly Average Count of Equivalent DS1 CMs for the  Qualifying Services purchased 
under the NDP by using Equivalent DS1 CMs instead o f using Equivalent DS1 CTs. 

 
(2) The Telephone Company will compare the Monthly Average Count of Equivalent DS1 

CTs against the CT Commitment Level, and the Monthl y Average Count of Equivalent 
DS1 CMs against the CM Commitment Level.  If the ND P Customer’s Monthly 
Average Count of Equivalent DS1 CTs is equal to or greater than (subject to certain 
restrictions as set forth in (a) following) the CT Commitment Level, then the NDP 
Customer shall be deemed to have met its CT Commitm ent Level.  If the NDP 
Customer’s Monthly Average Count of Equivalent DS1 CMs is equal to or greater than 
(subject to certain restrictions as set forth in (a ) following) the CM Commitment Level, 
then the NDP Customer shall be deemed to have met i ts CM Commitment Level. 

 
(a) Where the NDP Customer has met  its CT Commitment Level and/or CM 

Commitment Level, as applicable, but has not exceed ed such Commitment 
Level by more than sixty percent (i.e., the NDP Cus tomer’s Monthly Average 
Count of Equivalent DS1 CTs and/or Monthly Average Count of Equivalent DS1 
CMs, as applicable, is less than 160% of the applic able Commitment Level), no 
action is required.  An NDP Customer who elected th e Premier Commitment 
Matrix may be eligible to voluntarily increase (buy  up) its CT Commitment Level 
and/or its CM Commitment Level as specified in Sect ion 25.3.7(E) following. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.7 Annual True-Up (Cont’d) 
 

(B) Calculation of Monthly Counts and Measuring Mon thly Counts Against Commitment 
Levels (Cont’d) 

 
(2) (Cont'd) 
 

(b) Where the NDP Customer has exceeded  its CT Commitment Level and/or its 
CM Commitment Level, as applicable, by more than si xty percent (i.e., the NDP 
Customer’s Monthly Average Count of Equivalent DS1 CTs and/or Monthly 
Average Count of Equivalent DS1 CMs, as applicable,  is more than 160% of its 
applicable Commitment Level), the exceeded Commitme nt Level(s) will be 
adjusted as follows: 

 
(1) Where the NDP Customer elected the Standard Com mitment Matrix, 

and exceeded its CT Commitment Level and/or exceede d its CM 
Commitment Level by more than 60%, the exceeded Com mitment 
Level(s) will be adjusted to eighty-five percent (8 5%) of the Monthly 
Average Count of Equivalent DS1 CTs or Monthly Aver age Count of 
Equivalent DS1 CMs, as applicable, for the Annual T rue-Up Period.  Any 
adjustments to the CT Commitment Level, as describe d in this Section 
(B)(2)(b)(1), is made independent of any adjustment  to the CM 
Commitment Level. 

 
(2) Where the NDP Customer elected the Premier Comm itment Matrix and 

exceeded its CT Commitment Level and/or exceeded it s CM 
Commitment Level by more than 60%, the exceeded Com mitment 
Level(s) will be adjusted to ninety percent (90%) o f the Monthly Average 
Count of Equivalent DS1 CTs or Monthly Average Coun t of Equivalent 
DS1 CMs, as applicable, for the Annual True-Up Peri od.  An adjustment 
to the CT Commitment Level, as described in this Se ction (B)(2)(b)(2), is 
made independent of an adjustment to the CM Commitm ent Level. 

 
(3) Where the NDP Customer elected the Deluxe Commi tment Matrix and 

exceeded its CT Commitment Level and/or exceeded it s CM 
Commitment Level by more than 60%, the exceeded Com mitment 
Level(s) will be adjusted to ninety-two percent (92 %) of the Monthly 
Average Count of Equivalent DS1 CTs or Monthly Aver age Count of 
Equivalent DS1 CMs, as applicable, for the Annual T rue-Up Period.  An 
adjustment to the CT Commitment Level, as described  in this Section 
(B)(2)(b)(3), is made independent of an adjustment to the CM 
Commitment Level. 

 
(3) Where the NDP Customer has not met  its CT Commitment Level and/or has not met 

its CM Commitment Level, as applicable, a Shortfall  Penalty as set forth in Section 
25.3.7(C) following applies to each missed Commitme nt Level. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.7 Annual True-Up (Cont’d) 
 

(C) Shortfall Penalty 
 

A Shortfall Penalty is assessed against (i) the CT Commitment Level when the NDP 
Customer’s Monthly Average Count of Equivalent DS1 CTs is less than the CT 
Commitment Level; or (ii) the CM Commitment Level i s less than the NDP Customer’s 
Monthly Average Count of Equivalent DS1 CMs. 

 
(1) A Shortfall Penalty is calculated as follows: 

 
(Step 1) Calculate the Monthly Average Count of Equ ivalent DS1 CTs and the 

Monthly Average Count of Equivalent DS1 CMs during the Annual True-
Up Period as set forth in Section 25.3.7(B)(1) prec eding. 

 
(Step 2) Determine the Monthly Shortage of Equivale nt DS1 CTs and/or the 

Monthly Shortage of Equivalent DS1 CMs, as applicab le. 
 

(a) The NDP Customer’s Monthly Shortage of Equivale nt DS1 CTs will 
be determined by subtracting (i) the Monthly Averag e Count of 
Equivalent DS1 CTs determined in Step 1; from (ii) the CT 
Commitment Level.  

 
(b) The NDP Customer’s Monthly Shortage of Equivale nt DS1 CMs 

will be determined by subtracting (i) the Monthly A verage Count of 
Equivalent DSM CTs determined in Step 1; from (ii) the CM 
Commitment Level. 

 
(Step 3) Calculate the Average Monthly Rate per Equ ivalent DS1 CT and/or the 

Average Monthly Rate per Equivalent DS1 CM, as appl icable. 
 

(a) The Average Monthly Rate per Equivalent DS1 CT is calculated by 
(i) adding the total Monthly Charges billed for all  Channel 
Termination and multiplexing (this tariff only) Dis counted Rate 
Elements, during each month of the Annual True-Up P eriod; and 
(ii) dividing the result in (i) preceding by twelve  months; and (iii) 
dividing the result in (ii) preceding by the Averag e Monthly Count of 
Equivalent DS1 CTs calculated in Step 1. 

 
(b) The Average Monthly Rate per Equivalent DS1 CM is calculated by 

(i) adding the total Monthly Charges billed for all  Channel Mileage 
Discounted Rate Elements, during each month of the Annual True-
Up Period; and (ii) dividing the result in (i) prec eding by twelve 
months; and (iii) dividing the result in (ii) prece ding by the Average 
Monthly Count of Equivalent DS1 CMs calculated in S tep 1. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.7 Annual True-Up (Cont’d) 
 

(C) Shortfall Penalty (Cont’d) 
 

(1) (Cont'd) 
 

(Step 4) Calculate the Shortfall Penalty for the CT  Commitment Level and/or the 
CM Commitment Level, as applicable. 

 
(a) The Telephone Company will calculate the Shortf all Penalty for the 

CT Commitment Level by multiplying (i) the Monthly Shortage 
determined in Step 2; by (ii) the Average Monthly R ate per 
Equivalent DS1 CT calculated in Step 3; and by (iii ) twelve (12) 
months. 

 
(b) The Telephone Company will calculate the Shortf all Penalty for the 

CM Commitment Level by multiplying (i) the Monthly Shortage 
determined in Step 2; by (ii) the Average Monthly R ate per 
Equivalent DS1 CM calculated in Step 3; and by (iii ) twelve (12) 
months.  

 
(2) As an illustrative example of the Shortfall Pen alty calculation for the CT 

Commitment Level, assume that at an Annual True-Up,  an NDP Customer who 
selected the Premier Commitment Matrix had the foll owing results: (i) the NDP 
Customer has met but has not exceeded by more than 60% its CM C ommitment 
Level of 75,000 Equivalent DS1 CMs; (ii) the NDP Cu stomer has not met its CT 
Commitment Level of 120,000 Equivalent DS1 CTs; and  (iii) the Monthly Average 
Count of Equivalent DS1 CTs is 118,000.  No Shortfa ll Penalty is applicable to the 
NDP Customer’s CM Commitment Level since the NDP Cu stomer has met its CM 
Commitment Level.  Shortfall Penalty is due on the CT Commitment Level and is 
calculated as follows (using Steps 1-4 above):  

 
(Step 1) Calculate the Monthly Average Count of Equ ivalent DS1 CTs.  In this 

example, this number is 118,000 Equivalent DS1 CTs.  
 
(Step 2) Calculate the Monthly Shortage of Equivale nt DS1 CTs. [120,000 

Commitment Level – 118,000 Monthly Average Count of  Equivalent DS1 
CTs = 2,000 Equivalent DS1 CTs] 

 
(Step 3) Calculate the Average Monthly Rate per Equ ivalent DS1 CT.  In this 

example, assume that the sum of the total Monthly C harges billed for all 
Channel Termination and multiplexing Discounted Rat e Elements during 
each month of the Annual True-Up Period is $150,000 ,000.  The 
Average Monthly Rate per Equivalent DS1 CT is $105. 93. 
[$150,000,000/12 months/118,000 Monthly Average Count of Equivalent 
DS1 CTs] 

 
(Step 4) Calculate the Shortfall Penalty.  The Shor tfall Penalty is $2,542,320 (the 

Monthly Shortage of 2,000 Equivalent DS1 CTs x $105 .93 Average 
Monthly Rate per Equivalent DS1 CT x 12 months). 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.7 Annual True-Up (Cont’d) 
 

(C) Shortfall Penalty (Cont’d) 
 

(3) The Telephone Company will apply the Shortfall Penalty calculated in (C)(1) 
preceding to the BANs designated by the NDP Custome r under Section 
25.3.2(A)(5) preceding.  The Shortfall Penalty is n ot subject to late payment 
penalty under Section 2.4.1 preceding, except when the bill containing such 
Shortfall Penalty is not paid by the payment date. 

 
(D) Discount Tier Adjustment 

 
(1) At each Annual True-Up, the Telephone Company w ill automatically adjust the 

Discount Tier(s) if the Achieved Discount Tier is a  higher or a lower Discount Tier 
than the Assigned Discount Tier that was in effect during the Annual True-Up 
Period.  Such action shall be referred to as the Di scount Tier Adjustment.  The 
Achieved Discount Tier and the Assigned Discount Ti er are independently 
determined for Channel Terminations and Channel Mil eage.  For NDP Customers 
who elected either the Standard Commitment Matrix o r the Premier Commitment 
Matrix, the Discount Tier Adjustment is set forth i n Step 1 through Step 6 of (D)(2) 
following, the result of which may be an increase o r decrease in the discount 
percentage that was applied during the Annual True- Up Period, and shall be 
reflected as a credit or debit on the NDP Customer’ s bill.   

 
(2) A Discount Tier Adjustment is calculated as fol lows: 
 

(Step 1) Calculate the Monthly Average Count of Equ ivalent DS1 CTs and the 
Monthly Average Count of Equivalent DS1 CMs during the Annual True-
Up Period as set forth in Section 25.3.7(B)(1) prec eding. 

 
(Step 2) Determine the Achieved Discount Tiers for the Monthly Average Count 

of Equivalent DS1 CTs and Monthly Average Count of Equivalent DS1 
CMs, respectively. 

 
(a) Using the Equivalent DS1 CT table set forth in Section 

25.3.4(B)(1) preceding, (a) find the Achieved Disco unt Tier for 
the Monthly Average Count of Equivalent DS1 CTs det ermined 
in Step 1 above; and 

 
(b) Using the Equivalent DS1 CM table set forth in Section 

25.3.4(B)(2) preceding, find the Achieved Discount Tier for the 
Monthly Average Count of Equivalent DS1 CMs determi ned in 
Step 1 above. 

 
 If an Achieved Discount Tier for Channel Terminati ons or Channel 

Mileage, as applicable, is the same Discount Tier a s the Assigned 
Discount Tier for Channel Terminations or Channel M ileage, as 
applicable, no Discount Tier Adjustment will be mad e.  In this case, 
Step 3 through Step 6 following do not apply. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.7 Annual True-Up (Cont’d) 
 

(D) Discount Tier Adjustment (Cont’d) 
 

(2) (Cont'd) 
 

(Step 2) (Cont'd) 
 

 For NDP Customers who elected the Standard Commitm ent Matrix or 
the Premier Commitment Matrix, if an Achieved Disco unt Tier for 
Channel Terminations or Channel Mileage, as applica ble, is a higher or 
lower Discount Tier than the Assigned Discount Tier  for Channel 
Terminations or Channel Mileage, as applicable, a D iscount Tier 
Adjustment (as calculated in Steps 3 through Step 6 ) following applies. 

 
(Step 3) Calculate the Non-Discounted Billed Amount s. 

 
  The Non-Discounted Billed Amount(s) are (a) the t otal Monthly Charges 

for the Channel Termination and multiplexer Discoun ted Rate Elements 
that the NDP Customer would have paid during the An nual True-Up 
Period if the discount percentages as set forth in Section 25.3.5(B) 
preceding were not applied; or (b) the total Monthl y Charges for the 
Channel Mileage Discounted Rate Elements that the N DP Customer 
would have paid during the Annual True-Up Period, i f the discount 
percentages as set forth in Section 25.3.5(B) prece ding were not 
applied.  Discounted Rate Elements are specified in  Section 25.3.5(A) 
preceding. The Non-Discounted Billed Amount(s)  are calculated as 
follows. 

 
(1)  Calculate the Non-Discounted Billed Amount for  Special Access 

DS1 Service Channel Termination Discounted Rate Ele ments under 
this tariff by (i) adding the billed Monthly Charge s for all such 
Channel Terminations in each month of the Annual Tr ue-Up Period; 
and (ii) then dividing the number derived in (i) pr eceding by one (1) 
minus the discount percentage associated with the A ssigned 
Discount Tier for such Discounted Rate Element. 

 
 As an illustrative example, assume the total Month ly Charges billed 

for such Channel Terminations was $12,000,000 and, pursuant to 
the discount tables set forth in Section 25.3.5(B) preceding, the 
Assigned Discount Tier yielded a discount percentag e of 36%.  The 
total Non-Discounted Billed Amount would have been 
$12,000,000/(1 - 0.36) = $18,750,000. 

 
(2) Calculate the Non-Discounted Billed Amount for the Special Access 

DS1 Service multiplexer Discounted Rate Elements of  this tariff by 
(i) adding the billed Monthly Charges for all such multiplexers in 
each month of the Annual True-Up Period; and (ii) t hen dividing the 
number derived in (i) preceding by one (1) minus th e discount 
percentage associated with the Assigned Discount Ti er for such 
Discounted Rate Element. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.7 Annual True-Up (Cont’d) 
 

(D) Discount Tier Adjustment (Cont’d) 
 

(2) (Cont'd) 
 

(Step 3) (Cont'd) 
 

(3) Calculate the Non-Discounted Billed Amount for Special Access 
DS3 Service Channel Termination Discounted Rate Ele ments under 
this tariff by (i) adding the billed Monthly Charge s for all such 
Channel Terminations in each month of the Annual Tr ue-Up Period; 
and (ii) then dividing the number derived in (i) pr eceding by one (1) 
minus the discount percentage associated with the A ssigned 
Discount Tier for such Discounted Rate Element. 

 
(4) Calculate the Non-Discounted Billed Amount for Special Access 

DS3 Service multiplexer Discounted Rate Elements un der this tariff 
by (i) adding the billed Monthly Charges for all su ch multiplexers in 
each month of the Annual True-Up Period; and (ii) t hen dividing the 
number derived in (i) preceding by one (1) minus th e discount 
percentage associated with the Assigned Discount Ti er for such 
Discounted Rate Element. 

 
(5) Calculate the Non-Discounted Billed Amount for Special Access 

DS1 Service SAL Discounted Rate Elements under FCC5  and 
Special Access DS1 Service Circuit Termination Disc ounted Rate 
Elements under FCC6 by (i) adding the billed Monthl y Charges for 
all such SALs and Circuit Terminations in each mont h of the Annual 
True-Up Period; and (ii) then dividing the number d erived in (i) 
preceding by one (1) minus the discount percentage associated 
with the Assigned Discount Tier for such Discounted  Rate Element. 

 
(6) Calculate the Non-Discounted Billed Amount for Special Access 

DS3 SAL Discounted Rate Elements under FCC5 and Spe cial 
Access DS3 Service Circuit Termination Discounted R ate Elements 
under FCC6 by (i) adding the billed Monthly Charges  for all such 
SALs and Circuit Terminations in each month of the Annual True-
Up Period; and (ii) then dividing the number derive d in (i) preceding 
by one (1) minus the discount percentage associated  with the 
Assigned Discount Tier for such Discounted Rate Ele ment. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.7 Annual True-Up (Cont’d) 
 

(D) Discount Tier Adjustment (Cont’d) 
 

(2) (Cont'd) 
 

(Step 3) (Cont'd) 
 

(7) Calculate the Non-Discounted Billed Amount for Special Access 
DS1 Service Channel Mileage Discounted Rate Element s under this 
tariff by (i) adding the billed Monthly Charges for  all such Channel 
Mileage in each month of the Annual True-Up Period;  and (ii) then 
dividing the number derived in (i) preceding by one  (1) minus the 
discount percentage associated with the Assigned Di scount Tier for 
such Discounted Rate Element. 

 
(8) Calculate the Non-Discounted Billed Amount for Special Access 

DS3 Service Channel Mileage (including Banded  Channel Mileage 
and Base Rate Channel Mileage) Discounted Rate Elem ents under 
this tariff by (i) adding the billed Monthly Charge s for all such 
Channel Mileage in each month of the Annual True-Up  Period; and 
(ii) then dividing the number derived in (i) preced ing by one (1) 
minus the discount percentage associated with the A ssigned 
Discount Tier for such Discounted Rate Element. 

 
(9) Calculate the Non-Discounted Billed Amount for Special Access 

DS1 Service Special Transport Discounted Rate Eleme nts under 
FCC5 and Special Access DS1 Service Circuit Mileage  under FCC6 
by (i) adding the billed Monthly Charges for all su ch Special 
Transport and Circuit Mileage in each month of the Annual True-Up 
Period; and (ii) then dividing the number derived i n (i) preceding by 
one (1) minus the discount percentage associated wi th the 
Assigned Discount Tier for such Discounted Rate Ele ment. 

 
(10) Calculate the Non-Discounted Billed Amount for  Special Access 

DS3 Service Special Transport (including Banded Spe cial Transport 
and Special Transport) Discounted Rate Elements und er FCC5 and 
Special Access DS3 Service Circuit Mileage (includi ng Banded 
Circuit Mileage and Circuit Mileage) under FCC6 by (i) adding the 
billed Monthly Charges for all such Special Transpo rt and Circuit 
Mileage in each month of the Annual True-Up Period;  and (ii) then 
dividing the number derived in (i) preceding by one  (1) minus the 
discount percentage associated with the Assigned Di scount Tier for 
such Discounted Rate Element. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.7 Annual True-Up (Cont’d) 
 

(D) Discount Tier Adjustment (Cont’d) 
 

(2) (Cont'd) 
 

(Step 4) Calculate the difference in the discount p ercentages. 
 
 For each of the Discounted Rate Element categories  specified in (1) 

through (10) of Step 3 above, using the discount pe rcentages set forth 
in 25.3.5(B) preceding, individually calculate the difference between (i) 
the discount percentage of the Achieved Discount Ti er; and (ii) the 
discount percentage of the Assigned Discount Tier. 

 
 For example, if the Assigned Discount Tier for Cha nnel Terminations in 

this tariff under category (1) of Step 3 preceding has a discount 
percentage of 36% and the Achieved Discount Tier fo r category (1) of 
Step 3 preceding has a discount percentage of 35%, then the difference 
in the discount percentages is 1%. 

 
(Step 5) Individually calculate the dollar amount o f the Discount Tier 

Adjustments. 
 
 For each Discounted Rate Element category specifie d in (1) through 

(10) of Step 3 above, individually calculate the do llar amount of the 
Discount Tier Adjustment by multiplying (i) the Non -discounted Billed 
Amount calculated for each Discounted Rate Element category in Step 
3 above; by (ii) the difference in the discount per centage determined in 
Step 4 above for such Discounted Rate Element categ ory.  

 
(Step 6) Calculate the total Discount Tier Adjustme nt for the NDP. 

 
(1) Add the total of the Discount Tier Adjustments for the Channel 

Termination and multiplexer rate elements as calcul ated in Step 5.  
The resulting total is the Discount Tier Adjustment  for Channel 
Terminations and multiplexers. 

 
(2) Add the total of the Discount Tier Adjustments for the Channel 

Mileage rate elements as calculated in Step 5.  The  resulting total is 
the Discount Tier Adjustment for Channel Mileage. 

 
(3) For NDP Customers who elected the Standard Comm itment Matrix or the Premier 

Commitment Matrix, Discount Tier Adjustments may re sult in a debit adjustment or 
credit adjustment to the NDP Customer’s bill.  The Telephone Company will apply 
the Discount Tier Adjustment calculated in (D)(2)(a ) preceding to the BAN(s) 
designated by the NDP Customer under Section 25.3.2 (A)(5) preceding.  The 
Discount Tier Adjustment is not subject to late pay ment penalty under Section 
2.4.1 preceding, except when the bill containing a debit Discount Tier Adjustment 
is not paid by the payment date. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.7 Annual True-Up (Cont’d) 
 

(D) Discount Tier Adjustment (Cont’d) 
 

(4) As an illustrative example of an adjustment to a higher Discount Tier for Channel 
Terminations, assume that (i) the NDP Customer is u nder the Premier 
Commitment Matrix; and (ii) the Assigned Discount T ier for Channel Terminations 
is Discount Tier D (120,001 to 195,000 Equivalent D S1 CTs) which provides a 36% 
discount for DS1 Channel Terminations; and (iii) no  Discount Tier Adjustment is 
required for Channel Mileage because the NDP Custom er’s Achieved Discount 
Tier is the same as the Assigned Discount Tier for the Annual True-Up Period (i.e., 
the Telephone Company will disregard categories (7)  through (10) of Step 3 in 
Section 25.3.7(D)(3) preceding).   

 
(Step 1) Calculate the Monthly Average Count of Equ ivalent DS1 CTs in 

accordance with Section 25.3.7(B)(1) preceding.  In  this example, 
assume that this number is calculated as 201,000 Eq uivalent DS1 
CTs. 

 
(Step 2) Determine the Achieved Discount Tier in ac cordance with category 

(1) of Step 3 in Section 25.3.7(D)(2) preceding.  F or purposes of this 
example, assume that Achieved Discount Tier for Cha nnel 
Terminations under this tariff is Tier E (195,001 t o 275,000 which 
has a 37% discount).  Since the Monthly Average Cou nt of 
Equivalent DS1 CTs is 201,000 Equivalent DSI CTs, t he 
corresponding Achieved Discount Tier for Channel Te rminations is 
Tier E (195,001 to 275,000 which has a correspondin g discount 
percentage of 37% discount). 

 
 Since the Achieved Discount Tier (Tier E) is a hig her Discount Tier 

than the Assigned Discount Tier (Tier D), proceed w ith Steps 3 
through 6 of Section 25.3.7(D)(2) preceding. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.7 Annual True-Up (Cont’d) 
 

(D) Discount Tier Adjustment (Cont’d) 
 

(4) (Cont'd) 
 

(Step 3) Calculate the Non-Discounted Billed Amount s for each Channel 
Termination and multiplexer Discounted Rate Element  category 
specified in Step 3 of Section 25.3.7(D)(2) precedi ng.   

 
 The Non-Discounted Billed Amount for DS1 Channel T erminations 

under this tariff and (i.e., category (1) of Step 3  in Section 
25.3.7(D)(2) preceding), is calculated as follows: 

 
(1) For this example, assume the total billed Month ly Charges 

for DS1 Channel Terminations under this tariff is 
$12,000,000. 

 
(ii) Remove the discount associated with the Assign ed Discount 

Tier [$12,000,000 / (1 - 0.36) = $18,750,000]. 
 

 The monthly Non-Discounted Billed Amount for DS1 C hannel 
Terminations under this tariff (i.e., category (1) of Step 3 in Section 
25.3.7(D)(2) preceding) is $18,750,000. 

 
 In accordance with Step 3 of Section 25.3.7(D)(2) preceding, 

calculate the monthly Non-Discounted Billed Amount for each of the 
remaining Channel Termination and multiplexer Disco unted Rate 
Elements (categories (2) through (6) of Step 3 in S ection 
25.3.7(D)(2) preceding). 

 
(Step 4) Calculate the difference in the discount p ercentage between the 

Assigned Discount Tier and the Achieved Discount Ti er for the 
Channel Termination Discounted Rate Elements in thi s tariff (i.e., 
category (1) of Step 3 in Section 25.3.7(D)(2) prec eding).  For this 
Discounted Rate Element category, the difference is  calculated as 
follows: [37% Achieved Discount Tier - 36% Assigned  Discount Tier 
= 1% difference] 

  
 In accordance with Step 4 of Section 25.3.7(D)(2) preceding, 

calculate the difference in the discount percentage  between the 
Assigned Discount Tier and the Achieved Discount Ti er for each of 
the remaining Channel Termination and multiplexer D iscounted Rate 
Elements (i.e., categories (2) through (6) of Step 3 in Section 
25.3.7(D)(2) preceding). 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.7 Annual True-Up (Cont’d) 
 

(D) Discount Tier Adjustment (Cont’d) 
 

(4) (Cont'd) 
 

(Step 5) Calculate the dollar amount of the Discoun t Tier Adjustments for the 
Channel Termination Discounted Rate Elements in thi s tariff (i.e., 
category (1) of Step 3 in Section 25.3.7(D)(2) prec eding).  For this 
Discounted Rate Element category, the dollar amount  is calculated 
as follows [18,750,000 Non-Discounted Billed Amount  from Step 3 x 
1% difference in discount percentage from Step 4 = $187,500]. 

  
 In accordance with Step 5 of Section 25.3.7(D)(2) preceding, 

calculate the dollar amount for each of the remaini ng Channel 
Termination and multiplexer Discounted Rate Element s (i.e., 
categories (2) through (6) of Step 3 in Section 25. 3.7(D)(2) 
preceding). 

 
 Assume the calculations in Steps 3 through 5 prece ding are done for 

each of the remaining Channel Termination and multi plexer 
Discounted Rate Elements (i.e., categories (2) thro ugh (6) of Step 3 
in Section 25.3.7(D)(2) preceding).  Further assume  the calculations 
yield the following Discount Tier Adjustments: 

 
 DS1 Multiplexer this tariff  $100,000 
 DS3 CT this tariff    $200,000 
 DS3 Multiplexer this tariff  $150,000 
 DS1 CT FCC5 & FCC6    $100,000 
 DS3 CT FCC5 & FCC6    $200,000 
 
(Step 6) Calculate the Total Discount Tier Adjustme nt in accordance with 

Step 6 of Section 25.3.7(D)(2) preceding. The total  Discount Tier 
Adjustment for Channel Termination and multiplexer Discounted 
Rate Elements is equal to $937,500 [$187,500 + $100 ,000 + 
$200,000 + $150,000 + $100,000 + $200,000]. The NDP  Customer 
would receive a credit of $937,500 on its BANs for this Discount Tier 
Adjustment. 

 
(5) No change will be made to the NDP Customer’s Co mmitment Levels, regardless 

of whether or not the Discount Tier was adjusted up ward or downward.  An NDP 
Customer subscribed to the Premier Commitment Matri x may qualify for the 
Commitment Buy-Up Bonus Option and receive a CBB Di scount under Section 
25.3.7(E) following. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.7 Annual True-Up (Cont’d) 
 

(E) Commitment Buy-Up Bonus 
 

During an Annual True-Up, an NDP Customer that meet s the following criteria may 
choose to exercise the Commitment Buy-Up Bonus opti on.  The CBB Discount is 
provided in connection with the Annual True-Up Peri od, and is in addition to any other 
discounts provided under NDP. 
 
(1) If the NDP Customer meets all of the requiremen ts of (a) through (c) following, 

the NDP Customer is eligible to exercise the Commit ment Buy-Up Bonus Option 
with respect to either or both Commitment Levels: 

 
(a) the NDP Customer subscribed to the Premier Comm itment Matrix during the 

Annual True-Up Period; and 
 
(b) the NDP Customer has met  both its CT Commitment Level and its CM 

Commitment Level (assuming it established both such  Commitment Levels) 
under Section 25.3.7(B) preceding; and 

 
(c) the actual quantity of Equivalent DS1 CTs or Eq uivalent DS1 CMs, as 

applicable, in month twelve (12) of the Annual True -Up Period is five percent 
(5%) or more greater than the actual quantity of Eq uivalent DS1 CTs or CMs, 
as applicable, in month one (1) of the Annual True- Up Period. 

 
(2) If the NDP Customer elects to increase its CT C ommitment Level and/or CM 

Commitment Level, the new Commitment Level(s) for t he NDP will be set at 
ninety (90%) of the month 12 count of Equivalent DS 1 CTs; or at ninety (90%) of 
the month 12 count of Equivalent DS1 CMs, as applic able.  In determining the 
month 12 counts, the Telephone Company will include  any Upgrade Adjustment 
or Sale Adjustment as set forth in Sections 25.3.7( H) and 25.3.10 following, 
respectively. 

 
(3) Where an increase in (E)(2) above occurs, the C BB Discount shall be calculated 

in accordance with (E)(4) following, and such calcu lation shall use the Percent 
Increase and corresponding CBB Discount Percentage achieved by the NDP 
Customer in accordance with the table below: 

 
 Percent Increase  CBB Discount Percentage 
  
 Less than 5%     No Discount 
  5% -  9.99%    1%  
 10% – 14.99%    2% 
 15% - 19.99%    3% 
 20% - 24.99%    4% 
 25% or more    5% 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.7 Annual True-Up (Cont’d) 
 

(E) Commitment Buy-Up Bonus (Cont’d) 
 

(4) The CBB Discount is calculated as follows. 
 
(Step 1) Calculate the Percent Increase and Corresp onding CBB Discount 

Percentage 
 
 A Percent Increase will be calculated for the Equi valent DS1 CTs and a 

separate Percent Increase will be calculated for th e Equivalent DS1 
CMs. 

 
 (a)  The Percent Increase for the Equivalent DS1 C Ts is calculated as 

follows: 
 

(1)  subtract (i) the actual count of Equivalent DS 1 CTs in month 
one (1) of the Annual True-Up Period; from (ii) the  actual count 
of Equivalent DS1 CTs in month twelve (12) of the A nnual True-
Up Period;  and 

 
(2) divide the result from (a)(1) preceding by the actual count of 

Equivalent DS1 CTs in month one (1) of the Annual T rue-Up 
Period. 

 
(b)  The Percent Increase for the Equivalent DS1 CM  is calculated as 

follows: 
 

 (1)  subtract (i) the actual count of Equivalent D S1 CMs in month 
one (1) of the Annual True-Up Period; from (ii) the  actual count 
of Equivalent DS1 CMs in month twelve (12) of the A nnual True-
Up Period;  and 

 
(2) divide the result from (b)(1) preceding by the actual count of 

Equivalent DS1 CMs in month one (1) of the Annual T rue-Up 
Period. 

 
 The applicable CBB Discount Percentage is derived from the table in 

Section 25.3.7(E)(3) preceding by using the Percent  Increase as 
calculated in this Step 1.  The CBB Discount Percen tage is separately 
derived for Channel Terminations and Channel Mileag e from the table 
in Section 25.3.7(E)(3) preceding. 

 
 For example, if the Percent Increase (as calculate d in Step 1) for 

Equivalent DS1 CTs is 11%, and the Percent Increase  for Equivalent 
DS1 CMs is 23%, then the corresponding CBB Discount  Percentage 
from the table in (E)(3) preceding is 2% for Equiva lent DS1 CTs and 4% 
for Equivalent DS1 CMs. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.7 Annual True-Up (Cont’d) 
 

(E) Commitment Buy-Up Bonus (Cont’d) 
 

(4) (Cont'd) 
 
(Step 2) Calculate the Monthly Average Count of Equ ivalent DS1 CTs or Monthly 

Average Count of Equivalent DS1 CMs 
 
 Calculate the Monthly Average Count of Equivalent DS1 CTs in 

accordance with Step 1 of Section 25.3.7(B)(1) prec eding and/or the 
Monthly Average Count of Equivalent DS1 CMs in acco rdance with 
Step 1 of Section 25.3.7(B)(1) preceding, as applic able. 

 
(Step 3) Calculate the Average Monthly Rate per Equ ivalent DS1 CTs or 

Equivalent DS1 CMs 
 
 The Average Monthly Rate per Equivalent DS1 CT is calculated in 

accordance with Step 3 of Section 25.3.7(C)(1) prec eding. 
 
 The Average Monthly Rate per Equivalent DS1 CM is calculated in 

accordance with Step 3 of Section 25.3.7(C)(1) prec eding. 
 
(Step 4) Calculate the Actual Increase in Equivalen t DS1 CTs and Equivalent 

DS1 CMs 
 
 The Actual Increase in the count of Equivalent DS1  CTs or Equivalent 

DS1 CMs, as applicable, is calculated by subtractin g (i) the number of 
Equivalent DS1 CTs or Equivalent DS1 CMs (as applic able) in month 
one (1) of the Annual True-Up Period; from (ii) the  number of Equivalent 
DS1 CTs or Equivalent DS1 CMs (as applicable) in mo nth twelve (12) 
of the Annual True-Up Period. 

 
(Step 5) Calculate the CBB Discount 
 
 The CBB Discount is equal to the product of the fo llowing: 

  
(a)  the Average Monthly Rate per Equivalent DS1 CT  or Equivalent 

DS1 CM, as applicable, as determined in Step 3 prec eding; 
multiplied by 

 
(b) the Actual Increase determined in Step 4 preced ing; multiplied 

by 
 
(c) the applicable CBB Discount Percentage determin ed in Step 1; 

multiplied by 
 
(d) 12 months. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.7 Annual True-Up (Cont’d) 
 

(E) Commitment Buy-Up Bonus (Cont’d) 
 

(5) As an illustrative example of the Commitment Bu y-Up Bonus and the calculation 
of the CBB Discount for the CT Commitment Level, as sume that the actual 
number of Equivalent DS1 CTs in month one (1) of th e Annual True-Up Period 
was 6,046 Equivalent DS1 CTs and the actual number of Equivalent DS1 CTs in 
month twelve (12) of the Annual True-Up Period was 7,001. 

  
(Step 1) Calculate the Percent Increase and corresp onding CBB Discount 

Percentage in accordance with Step 1 of Section 25. 3.7(E)(4) 
preceding.  

 
 In this example, the Percent Increase for Equivale nt DS1 CTs is 16% 

[(7,001 – 6,046)/6,046].  The corresponding CBB Dis count Percentage 
per the table in Section 25.3.7(E)(3) preceding is 3%. 

 
(Step 2) Calculate the Monthly Average Count of Equ ivalent DS1 CTs in 

accordance with Step 2 of Section 25.3.7(E)(4) prec eding.  For this 
example, assume that the Monthly Average Count of E quivalent DS1 
CTs is 6,350 Equivalent DS1 CTs.   

  
(Step 3) Calculate the Average Monthly Rate per Equ ivalent DS1 CT in 

accordance with Step 3 of Section 25.3.7(E)(4) prec eding. For this 
example, assume that the total charges over the Ann ual True-Up 
Period were $9,475,000 which results in an average of $124.34 per 
Equivalent DS1 CT.  [(9,475,000 divided by 12 month s) = $789,583] 
($789,583 divided by 6,350 = an Average Monthly Rat e of Equivalent 
DS1 CTs is $124.34 per Equivalent DS1 CT] 

  
(Step 4) Determine the Actual Increase in Equivalen t DS1 CTs in accordance 

with Step 4 of Section 25.3.7 (E)(4)preceding.  In this example, the 
Actual Increase for Equivalent DS1 CTs is 955 Equiv alent DS1 CTs 
(7,001 – 6046). 

 
(Step 5) Determine the CBB Discount for the CT Comm itment Level in 

accordance with Step 5 of Section 25.3.7(E)(4) prec eding. In this 
example, the CBB Discount is $42,748 [955 Actual In crease x $124.34 
Average Rate per Equivalent DS1 CT x 3% Percent Inc rease x 12 
months = $42,748 CBB Discount].  
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.7 Annual True-Up (Cont’d) 
 

(F) Assign the Discount Tier(s) for the Next Plan Y ear 
 
 The Telephone Company will assign the Discount Tie r(s) applicable to the next Plan Year 

(i.e., from the most recent Anniversary Date to the  next successive Anniversary Date) if 
the Achieved Discount Tier in month twelve (12) of the Annual True-Up Period (taking into 
account any (i) Upgrade Adjustment, as calculated i n accordance with Section 25.3.7(H) 
following, for any Qualifying Service(s) that has b een Upgraded; and (ii) any Sale 
Adjustment, as calculated in accordance with Sectio n 25.3.10 following, for any Qualifying 
Service(s) which are affected by a Telephone Compan y Sale) is a higher or lower 
Discount Tier than the Assigned Discount Tier for t he Annual True-Up Period. With 
respect to either Channel Terminations or Channel M ileage, the new Discount Tier for the 
next Plan Year (i.e., the new Assigned Discount Tie r) shall result in an increased or 
decreased discount percentage pursuant to Section 2 5.3.5(B) preceding. If the Achieved 
Discount Tier (as determined in accordance with Sec tion 25.3.7(D) preceding) is the 
same as the Assigned Discount Tier for the Annual T rue-Up, no action will be taken. 

 
 For example, assume that the NDP Customer’s Assign ed Discount Tier in Plan Year 2 for 

Channel Mileage Discounted Rate Elements was Discou nt Tier B.  Further assume that 
the NDP Customer’s Achieved Discount Tier for such Channel Mileage Discounted Rate 
Elements in month 12 of the Annual True-Up Period w as Discount Tier C.  In this case, 
the Telephone Company will assign Discount Tier C a s the Discount Tier for the next Plan 
Year. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.7 Annual True-Up (Cont’d) 
 

(G) Changes to Commitment Matrix During an Annual-T rue-Up 
 

(1) Permitted Changes 
  
 If the NDP Customer has selected the Standard Comm itment Matrix at the 

beginning of the Initial Term or the Renewal Term, as applicable, the NDP 
Customer may, at its option, change its Commitment Matrix selection to either 
the Deluxe Commitment Matrix or the Premier Commitm ent Matrix at an Annual 
True-Up.  If the NDP Customer has selected the Delu xe Commitment Matrix at 
the beginning of the Initial Term or the Renewal Te rm, as applicable, the NDP 
Customer may, at its option, change its Commitment Matrix selection to the 
Premier Commitment Matrix at an Annual True-Up.  Su ch request must be in 
writing and made no later than thirty (30) calendar  days prior to the Anniversary 
Date of the NDP Customer’s NDP.  The Telephone Comp any will set the new 
Commitment Levels based on the Commitment Matrix se lected in accordance 
with Section 25.3.4(C) preceding.  Such new Commitm ent Levels shall apply on 
a going forward basis for the balance of the Initia l Term or Renewal Term, as 
applicable. 

 
(2) Prohibited Changes  
 
 If the NDP Customer has selected the Premier Commi tment Matrix at the 

beginning of the Initial Term or the Renewal Term, as applicable, the NDP 
Customer may not change such Commitment Matrix duri ng the Initial Term, or 
during a Renewal Term, as applicable, including dur ing an Annual True-Up.  If 
the NDP Customer has selected the Deluxe Commitment  Matrix at the 
beginning of the Initial Term or the Renewal Term, as applicable, the NDP 
Customer may not change such Commitment Matrix to t he Standard 
Commitment Matrix during the Initial Term, or durin g a Renewal Term, as 
applicable, including during an Annual True-Up. 

  
(3) Certain Other Changes to the Commitment Matrix 
 
 As described further in Section 25.3.14 following,  at the end of the Initial Term or 

any Renewal Term, as applicable, an NDP Customer th at renews its NDP is 
permitted to pick a different Commitment Matrix for  the Renewal Term, so long 
as the NDP Customer does not also concurrently sele ct the Renewal Benefit 
Option. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.7 Annual True-Up (Cont’d) 
 

(H) Upgrades 
 

(1) During the Term of the NDP, an NDP Customer may  Upgrade a Qualifying Service to a 
service that is (a) a Qualifying Service of a highe r capacity/bandwidth (e.g., an 
Upgrade of a Special Access DS3 Service to a DSEF S ervice); or (b) a non-Qualifying 
Service of a higher bandwidth/capacity (e.g., an Up grade of a Special Access DS3 
Service to a Telephone Company provided optical ser vice of a greater bandwidth).  An 
Upgrade under (a) above shall result in no change t o the NDP Customer’s NDP.   

 
(2) An Upgrade must meet all of the following condi tions: 

 
(a) Both the Qualifying Service being Upgraded (the  existing service) and the 

replacing Qualifying Service or non-Qualifying Serv ice, as applicable, (the new 
service), must be provided solely by the Telephone Company; 

 
(b) at least one of the terminating locations of th e new service must be the same 

location as one of the terminating locations of the  existing service; and   
 
(c) the total bandwidth or capacity of the new serv ice must be equal to or greater 

than the total bandwidth or capacity of the existin g service; and 
 
(d) the NDP Customer must submit order(s) for the d isconnect of the existing 

service and the installation of the new service, su ch that the installation date of 
the new service is within ninety (90) days of the d isconnection of the existing 
service.  The orders must be related by related pur chase order number 
(RPON); and 

 
(e) The commitment period for the new service must be at least five (5) years, 

except where a commitment period of at five (5) yea rs or longer is not available, 
in which case the longest available commitment peri od must be selected; and 

 
(f) At each next Annual True-Up following the Upgra de, the new service must be 

installed and still in-service to be eligible for a n Upgrade Adjustment as set forth 
in (H)(3) following.  

 
(g) No later than thirty (30) days prior to the Ann iversary Date of the NDP, the NDP 

Customer must provide the Telephone Company with a list of the existing 
services (as defined in (H)(2)(a) above) that were Upgraded to non-Qualifying 
Services (as defined in (H)(2)(a) above) during the  Annual True-Up Period.  The 
list must be in writing and must contain the follow ing information: 

 
(i) the circuit identification number for each exis ting service; and 
(ii) the circuit identification number for each new  service; and 
(iii) the RPONs associated with the Upgrades. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.7 Annual True-Up (Cont’d) 
 

(H) Upgrades (Cont’d) 
 

(3) When a Qualifying Service is Upgraded to a non- Qualifying Service, the Telephone 
Company will calculate the Upgrade Adjustment (i.e. , an adjusted number of 
Equivalent DS1 CTs for the Qualifying Services that  were Upgraded (in accordance 
with (a) following), and an adjusted number of Equi valent DS1 CMs for the Qualifying 
Services that were Upgraded (in accordance with (b)  following).  The Telephone 
Company shall use such Upgrade Adjustments in (i) t he calculation of Step 2 of the 
Monthly Average Count of Equivalent DS1 CTs and the  Monthly Average Count of 
Equivalent DS1 CMs, respectively, as set forth in S ection 25.3.7(B)(1) preceding; (ii) 
Section 25.3.7(F) for assigning Discount Tiers for the next Plan Year; and (iii) Section 
25.3.7(E) to set the new Commitment Level(s) when t he NDP Customer elects the 
Commitment Buy-Up Option.  

 
(a) The Upgrade Adjustment of Equivalent DS1 CTs is  calculated as follows. 
 

(1) Using the table in Section 25.3.4(A)(1) precedi ng, determine the number of 
Equivalent DS1 CTs associated with the Qualifying S ervice(s) that were 
Upgraded to a non-Qualifying Service as calculated in accordance with 
Section 25.3.4(A). 

 
(2)  Determine the number of whole calendar months remaining in the Annual 

True-Up Period following the month in which the Upg rade occurred through 
the end of the Annual True-Up Period.  For example,  if the Upgrade occurred 
in June, and the Annual True-Up Period ended in Nov ember, then the 
number of whole months remaining in the Annual True -Up Period was five 
(5) months; and 

 
(3)  Determine the Upgrade Adjustment of Equivalent  DS1 CTs by multiplying (a) 

the result of (1) above; by (b) the result of (2) a bove.  The Telephone 
Company shall use such Upgrade Adjustments in the c alculation of Step 2 of 
the Monthly Average Count of Equivalent DS1 CTs, as  set forth in Section 
25.3.7(B)(1) preceding. 

 
 As an example, assume the NDP Customer Upgraded tw o (2) Special Access 

DS3 Services to a Telephone Company provided optica l Service in the seventh 
(7th) month of the Annual True-Up Period.  The Upgrade Adjustment of 
Equivalent DS1 CTs is calculated as follows: 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.7 Annual True-Up (Cont’d) 
 

(H) Upgrades (Cont’d) 
 

(3) (Cont'd) 
 

(a) (Cont'd) 
 

(3)  (Cont'd) 
 

(1) multiply the number of DS3 level Qualifying Ser vices that were 
Upgraded by the corresponding DS1 CT Multiplier.  [ 2 Special Access 
DS3 Services x 28 =56 Equivalent DS1 CTs] 

 
(2) five (5) months remain in the Annual True-Up Pe riod. [the Upgrade 

occurred in the 7th month of the Annual True-Up Per iod which is period 
of twelve(12) months]   

 
(3)  the Upgrade Adjustment used in the calculation  set forth in Step 2(i) of 

Section 25.3.7(B)(1) preceding would be 280 Equival ent DS1s. [56 
Equivalent DS1 CTs upgraded in (i) above multiplied  by 5 months as 
determined in (2) above].  This number shall be use d in Step 2(i) of the 
calculation of Monthly Average DS1 CTs as set forth  in Section 
25.3.7(B)(1) preceding. 

 
(b) The Upgrade Adjustment of Equivalent DS1 CMs is  calculated in the same 

manner as the Upgrade Adjustment of Equivalent DS1 CTs specified in (H)(3)(a) 
preceding, except that such calculations shall use Equivalent DS1 CMs and DS1 
CM multipliers.  This number shall be used in Step 2(i) of the calculation of 
Monthly Average DS1 CMs as set forth in Section 25. 3.7(B)(1) preceding.  

 
25.3.8 Minimum Period 
 

The minimum period, as set forth in Section 5.2.5 p receding, for any service associated with 
a Discounted Rate Element provided under the NDP is  one year from the date that such 
service is installed.  Minimum period charges, as c alculated in Section 5.2.6 preceding, will 
be assessed if the NDP Customer does not maintain t he service with Discounted Rate 
Elements under Section 25.3.5 preceding for at leas t the one year minimum period. 
 
As an illustrative example, assume that the NDP Cus tomer establishes a Special Access 
DS1 Service under a TPP on January 1, 2001. On June  1, 2007, the NDP Customer 
establishes the NDP. On November 1, 2007, the NDP C ustomer disconnects that Special 
Access DS1 Service that was originally installed on  January 1, 2001. Since the service was 
installed on January 1, 2001, and the disconnection  date was November 1, 2007, the 
minimum period under the NDP of one year has been m et. Therefore, the NDP Customer is 
not required to pay any minimum period charges. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.9 Changes to Basic Service and/or Base Rates  
 

The Basic Service or Base Rates to which the discou nt percentages are applied under the 
NDP are subject to change. An increase in the Basic  Service rate (used with Special 
Access DS1 Service only) or Base Rate (used with Sp ecial Access DS3 Service only) will 
result in an increase to the rates under the NDP fo r the applicable Special Access DS1 
Service and Special Access DS3 Services. A decrease  in the Basic Service rate or Base 
Rate will result in a decrease to the rates under t he NDP for the applicable Qualifying 
Service. 

 
25.3.10 Sale of a Telephone Company Operating Terri tory 
 

(A) In the event of a Telephone Company Sale during  a Plan Year, the following applies: 
 

(1) The Telephone Company will determine and record  the actual number of 
Equivalent DS1 CTs and the actual number of Equival ent DS1 CMs affected by the 
Telephone Company Sale; and 

 
(2) If a Telephone Company Sale occurs during the I nitial Term, or a Renewal Term, 

the Telephone Company will calculate the Sale Adjus tment (i.e., an adjusted 
amount of Equivalent DS1 CTs which are no longer pr ovided to the NDP Customer 
as a result of the Telephone Company Sale, and/or a n adjusted amount of 
Equivalent DS1 CMs which are no longer provided to the NDP Customer as a 
result of the Telephone Company Sale, as applicable ).  The Telephone Company 
shall use both of such Sale Adjustments in the Annu al True-Up for the balance of 
the Initial Term or the Renewal Term, as applicable .  Specifically, during the 
Annual True-Up, the Telephone Company shall use bot h of such Sale Adjustments 
in (i) the calculation of Step 2(ii) of the Monthly  Average Count of Equivalent DS1 
CTs and the Monthly Average Count of Equivalent DS1  CMs, respectively, as set 
forth in Section 25.3.7(B)(1) preceding, either dur ing the Initial Term or the 
Renewal Term; (ii) Section 25.3.7(F) preceding for assigning Discount Tiers for the 
next Plan Year; and (iii) Section 25.3.7(E) precedi ng to set the new Commitment 
Level(s) when the NDP Customer elects the Commitmen t Buy-Up Option. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.10 Sale of a Telephone Company Operating Terri tory (Cont’d) 
 

(A) (Cont'd) 
 

(2) (Cont'd) 
 

(a) When calculating the Monthly Average Count of E quivalent DS1 CTs under 
Section 25.3.7(B)(1) preceding, the Telephone Compa ny will calculate the Sale 
Adjustment of Equivalent DS1 CTs (as used in Step 2 (ii) of Section 25.3.7(B)(1) 
preceding) for each Qualifying Service included in the Telephone Company 
Sale.   

 
 The Sale Adjustment of Equivalent DS1 CTs is calcu lated as follows: 
 

(i) Using the table in Section 25.3.4(A)(1) precedi ng, determine the number 
of Equivalent DS1 CTs associated with the Qualifyin g Service(s) that 
were sold as calculated in accordance with Section 25.3.4(A)(1) 
preceding. 

 
(ii)  Determine the number of whole calendar months  remaining in the 

Annual True-Up Period following the month in which the Telephone 
Company Sale occurred through the end of the Annual  True-Up Period. 
 For example, if the Telephone Company Sale occurre d in April, and the 
Annual True-Up Period ended in August, then the num ber of whole 
months remaining in the Annual True-Up Period was f our (4) months; 
and 

 
(iii)  Determine the Sale Adjustment of Equivalent DS1 CTs by multiplying (a) 

the result of (i) above; by (b) the result of (ii) above.  The Telephone 
Company shall use such Sale Adjustment(s) in the ca lculation of Step 
2(ii) of the Monthly Average Count of Equivalent DS 1 CTs as set forth in 
Section 25.3.7(B)(1) preceding. 

 
(b) The Sale Adjustment of Equivalent DS1 CMs is ca lculated in the same manner 

as the Sale Adjustment of Equivalent DS1 CTs is cal culated in (a) above, except 
that such calculations shall use Equivalent DS1 CMs  and DS1 CM Multipliers 
instead of Equivalent DS1 CTs and DS1 CT Multiplier s. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.11 Addition of an ACNA(s) to an Existing NDP  
 
(A) One of the following two (2) options must be ch osen by the NDP Customer when adding 

one or more ACNA(s) to its NDP: 
 

(1) If an NDP Customer adds one or more ACNA(s) to its NDP (as permitted under 
Section 25.3.1(C) preceding), and such ACNA(s) is/a re not already included in a 
different NDP, then the NDP Customer must include s uch ACNA(s) in its NDP in 
accordance with the terms of Section 25.3.11(B)(1) following; or 

 
(2) If an NDP Customer adds one or more ACNA(s) to its NDP (as permitted under 

Section 25.3.1(C) preceding), and such ACNA(s) is/a re already included in 
another NDP, then the NDP Customer must include suc h ACNA(s) in its NDP in 
accordance with the terms of Section 25.3.11(B)(2) following. 

 
The terms of Section 25.3.1(C) preceding apply in a ddition to any requirements set forth 
herein. 

 
(B) No later than thirty (30) calendar days prior t o each Anniversary Date of the NDP, the 

NDP Customer must provide the Telephone Company wit h a list of any ACNAs that the 
NDP Customer added (as defined in (A) above) during  the Annual True-Up Period.  
Whether or not the acquired ACNA(s) is/are  already included in an NDP shall determine 
whether (i) the NDP Customer’s NDP is augmented to include such acquired ACNA(s); 
(ii) the NDP Customer’s NDP is combined with the ND P associated with the acquired 
ACNA(s); or (iii) a new NDP is established that inc ludes the NDP Customer’s existing 
ACNA(s) and the added ACNAs. 

 
(1) Augment of Existing NDP to Include the Added AC NA(s) 
 
 Where an NDP Customer seeks to add one or more ACN A(s) to its NDP in 

accordance with Section 25.3.11(A)(1) preceding (i. e., such ACNA(s) is/are not  
already included in another NDP),  the NDP Customer ’s NDP shall be 
augmented to include the quantities of the Qualifyi ng Services of such added 
ACNAs. 

 
(a)  At the next Annual True-Up following the effec tive date of the NDP 

Customer acquiring the additional ACNA(s), the Tele phone Company will 
complete Steps (A)(1) through (A)(5) of the Annual True-Up as described in 
Section 25.3.7(A) preceding as if the NDP Customer had not acquired the 
additional ACNA(s). 

 
(b) Upon completion of Section 25.3.7(A)(1) through  (A)(5) preceding, and in 

accordance with Section 25.3.1(C) preceding, the ac quired ACNA(s) will be 
added to the NDP and all of the following shall occ ur: 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.11 Addition of an ACNA(s) to an Existing NDP  (Cont’d) 
 
(B) (Cont'd) 

 
(1) Augment of Existing NDP to Include the Added AC NA(s) (Cont’d) 
 

 
(b) (Cont'd) 
 

(1) Adjust Commitment Levels 
 

 The Telephone Company will adjust Commitment Level s of the NDP 
to include the Qualifying Services of the acquired ACNA(s) as 
follows: 

 
(Step 1) Using the table in Section 25.3.4(A)(1) pr eceding, and 

the actual quantities of Channel Terminations for t he 
acquired ACNA(s) in month twelve (12) of the Annual  
True-Up Period (even though such Channel 
Terminations of the acquired ACNA(s) were not used in 
the Annual True-Up), determine the number of 
Equivalent DS1 CTs associated with the Qualifying 
Service(s) of the acquired ACNA(s) by multiplying ( a) 
the level for the Qualifying Service (e.g., DS3 lev el); by 
(b) the DS1 CT multiplier using the table set forth  in 
Section 25.3.4(A)(1) preceding. 

 
 The Telephone Company will determine the number of  

Equivalent DS1 CMs for the acquired ACNA(s) in the 
same manner as the number of Equivalent DS1 CTs 
was developed in the preceding paragraph. 

 
(Step 2) The Telephone Company will calculate a CT 

Commitment Level for the acquired ACNA(s) by 
multiplying the result in Step 1 above by eighty-fi ve 
percent (85%) if the NDP Customer has the Standard 
Commitment Matrix, by ninety percent (90%) if the N DP 
Customer has the Premier Commitment Matrix, or by 
ninety-two percent (92%) if the NDP Customer has th e 
Deluxe Commitment Matrix. 

 
 The Telephone Company will develop a CM 

Commitment Level for the acquired ACNA(s) in the 
same manner as the CT Commitment Level was 
developed in the preceding paragraph. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.11 Addition of an ACNA(s) to an Existing NDP  (Cont’d) 
 
(B) (Cont'd) 

 
(1) Augment of Existing NDP to Include the Added AC NA(s) (Cont’d) 
 

 
(b) (Cont'd) 
 

(1) Adjust Commitment Levels (Cont’d) 
 

(Step 3) The Telephone Company will add the CT Comm itment 
Level for the acquired ACNA(s) determined in Step 2  
above to the CT Commitment Level for the NDP (which  
such CT Commitment Level may have already been 
revised in accordance with Section 25.3.7(B) or Sec tion 
25.3.7(E) preceding, of the Annual True-Up), the re sult 
of which will be the adjusted CT Commitment Level f or 
the remainder of the Term unless otherwise adjusted  in 
this Section 25.3.  Any prior CT Commitment level 
established under Section 25.3.7(B) or Section 
25.3.7(E) preceding is expressly superseded by the CT 
Commitment Level established under this Step 3. 

 
 The Telephone Company will add the CM Commitment 

Level for the acquired ACNA(s) determined in Step 2  
above to the CM Commitment Level for the NDP, the 
result of which will be the adjusted CM Commitment 
Level for the remainder of the Term unless otherwis e 
adjusted in this Section 25.3.  Any prior CM 
Commitment level established under Section 25.3.7(B ) 
or Section 25.3.7(E) preceding is expressly superse ded 
by the CM Commitment Level established under this 
Step 3. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.11 Addition of an ACNA(s) to an Existing NDP  (Cont’d) 
 
(B) (Cont’d) 

 
(1) Augment of Existing NDP to Include the Added AC NA(s) (Cont’d) 

  
(b) (Cont’d) 

 
(1) Adjust Commitment Levels (Cont’d) 
 
 As an example, assume the NDP Customer’s CT Commit ment Level is 

10,000 Equivalent DS1 CTs.  Further assume that the  NDP Customer 
acquired one ACNA with Qualifying Services in month  twelve (12) of the 
Annual True-Up Period in the following quantities ( a) nine (9) Special 
Access DS3 Services; and (b) two thousand (2000) Sp ecial Access DS1 
Services.  The adjustment to the CT Commitment Leve l is calculated as: 
 
(Step 1) determine the quantity of Equivalent DS1 C Ts for the acquired 

ACNA(s) by multiplying  
 

(i)  the number of DS3 level Qualifying Services fo r the 
acquired ACNA(s); by  

 
(ii)  the corresponding DS3 CT Multiplier  [9 Speci al Access 

DS3 Services x 28 =252 Equivalent DS1 CTs]. 
 

(iii) Then, multiply the number of DS1 level Qualif ying 
Services for the acquired ACNA(s); by 

 
(iv) the corresponding DS1 CT Multiplier [2000 Spec ial 

Access DS1 Services x 1 = 2000 Equivalent DS1 CTs].  
 
(v) add the result of (ii) and (iv) above [252 for DS3 Level + 

2000 for DS1 Level = 2252 Equivalent DS1 CTs]. 
 

(Step 2) Calculate the increase to the CT Commitmen t Level by 
multiplying the result in Step 1 above by eighty-fi ve percent 
(85%) for the Standard Commitment Matrix, by ninety  percent 
(90%) for the Premier Commitment Matrix, or by nine ty-two 
percent (92%) for the Deluxe Commitment Matrix.  In  this 
example, assume the NDP Customer has Premier 
Commitment Matrix [2252 Equivalent DS1 CTs for the 
acquired ACNA x 90% Commitment for Premier Commitme nt 
Matrix = 2027 Equivalent DS1 CTs (i.e., the Commitm ent 
Level for the acquired ACNA)]. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.11 Addition of an ACNA(s) to an Existing NDP  (Cont’d) 
 
(B) (Cont’d) 

 
(1) Augment of Existing NDP to Include the Added AC NA(s) (Cont’d) 

 
(b) (Cont’d) 

 
(1) Adjust Commitment Levels (Cont’d) 
 
 Example (Cont'd) 
 

(Step 3) Add the CT Commitment Level for the acquir ed ACNA 
determined in Step 2 above to the CT Commitment Lev el for 
the remaining portion of the NDP (which such CT 
Commitment Level may have already been revised in 
accordance with Section 25.3.7(B) and Section 25.3. 7(E) 
preceding, of the Annual True-Up) (assumed to be 10 ,000 
Equivalent DS1 CTs in this example) to determine th e revised 
CT Commitment Level for the remainder of the Term u nless 
otherwise changed in this Section 25.3. [10,000 Equ ivalent 
DS1 CTs for the existing CT Commitment Level + 2027  
Equivalent DS1 CTs for the CT Commitment Level of t he 
acquired ACNAs = a revised CT Commitment Level for the 
NDP of 12,027 Equivalent DS1 CTs].  Any prior CT 
Commitment level established under Section 25.3.7(B ) and 
Section 25.3.7(E) preceding is expressly superseded  by the 
CT Commitment Level established under this Step 3. 

 
 A revised CM Commitment Level for the NDP would be  

calculated in the same manner as the revised CT 
Commitment Level for the NDP was calculated, except  that 
such calculations shall use quantities of Equivalen t DS1 CMs 
and the DS1 CM Multiplier.   Any prior CM Commitmen t level 
established under Section 25.3.7(B) or Section 25.3 .7(E) 
preceding is expressly superseded by the CM Commitm ent 
Level established under this Step 3. 

 
(2) Assign the Discount Tiers for the Next Plan Yea r 
 
 Using the combined quantities for the Qualifying S ervices of the existing 

ACNAs and the acquired ACNAs in month twelve (12) o f the Annual True-
Up Period, the Telephone Company will assign the Di scount Tiers 
applicable to the next Plan Year in accordance with  Section 25.3.7(F) 
preceding. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.11 Addition of an ACNA(s) to an Existing NDP  (Cont’d) 
 
(B) (Cont’d) 

 
(2) Combine NDPs 
 

(a) Where an NDP Customer seeks to add one or more ACNA(s) to its NDP in 
accordance with Section 25.3.11(A)(2) preceding (i. e., such ACNA(s) is/are 
already included in another NDP), the NDP Customer who wishes to add the 
ACNA(s) to its NDP has the following options to com bine the NDPs involved: 

 
(1) Surviving NDP Option 
 
 Combine the NDP for the existing ACNA(s) with the NDP of the added 

ACNA(s) into a Surviving NDP as set forth in (B)(2) (b) following; or 
 
(2) New NDP Option  
 
 Establish a new NDP that combines the existing ACN A(s) and the 

acquired ACNA(s) as set forth in (B)(2)(c) followin g. 
 

(b) Surviving NDP Option 
 
 This option combines the NDP of the existing ACNAs  (Plan A) with the NDP of 

the acquired ACNAs (Plan B).  The Telephone Company  will determine whether 
Plan A or Plan B has the greatest Monthly Charges i n the month before the 
NDPs are combined, and such NDP will be deemed the Surviving NDP.  The 
Surviving NDP shall be augmented to add the acquire d ACNAs to the ACNAs of 
the Surviving NDP.   

 
(1)  At the next scheduled Annual True-Up for the S urviving NDP following the 

effective date of the NDP Customer acquiring the AC NA(s), the Telephone 
Company will complete Steps (A)(1) through (A)(5) o f the Annual True-Up 
as described in Section 25.3.7(A) preceding for Pla n A and separately 
complete Steps (A)(1) through (A)(5) of the Annual True-Up as described in 
Section 25.3.7(A) preceding for Plan B.  Each Annua l True-Up will be 
conducted as if the NDPs had not been combined.  Th e Telephone 
Company will conduct the Final True-Up for the non- Surviving NDP using 
the number of months available at the time the Fina l True-Up is conducted. 
The non-Surviving NDP shall be cancelled upon compl etion of such Final 
True-Up.  Termination liability under Section 25.3. 13 following will not apply 
to such cancellation. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.11 Addition of an ACNA(s) to an Existing NDP  (Cont’d) 
 
(B) (Cont’d) 

 
(2) Combine NDPs (Cont’d) 
 

(b) Surviving NDP Option (Cont’d) 
 

(2) Once the Annual True-Ups under (B)(2)(b)(1) pre ceding are complete, and 
in accordance with Section 25.3.1(C) preceding, the  ACNAs, Qualifying 
Services, and Commitment Levels of the non-Survivin g NDP will be added 
to the ACNAs, Qualifying Services, and Commitment L evels of the 
Surviving NDP as follows: 
 
(a) If the Surviving NDP used a Standard Commitment  Matrix, the 

Standard Commitment Matrix will continue to apply t o the Combined 
plan.  If the Surviving NDP used a Premier Commitme nt Matrix, the 
Premier Commitment Matrix will continue to apply to  the combined 
plan.  If the Surviving NDP used a Deluxe Commitmen t Matrix, the 
Deluxe Commitment Matrix will continue to apply to the combined 
plan; and  

 
(b) Commitment Levels and Discount Tiers will be ad justed as follows; 

and  
 

(i) Adjust Commitment Levels 
 

(Step 1) Using the table in Section 25.3.4(A)(1) pr eceding, and 
the actual quantities of Channel Terminations for t he 
month prior to conducting the Final True-Up for the  
non-Surviving NDP, determine the number of 
Equivalent DS1 CTs associated with the Qualifying 
Service(s) of the acquired ACNA(s) by multiplying ( a) 
the level for the Qualifying Service (e.g., DS3 lev el); by 
(b) the DS1 CT multiplier using the table set forth  in 
Section 25.3.4(A)(1) preceding. 

 
 The Telephone Company will determine the number of  

Equivalent DS1 CMs for the acquired ACNA(s) in the 
same manner as the number of Equivalent DS1 CTs 
was developed in the preceding paragraph in 
accordance with the table in Section 25.3.4(A)(2) 
preceding. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.11 Addition of an ACNA(s) to an Existing NDP  (Cont’d) 
 
(B) (Cont’d) 

 
(2) Combine NDPs (Cont’d) 
 

(b) Surviving NDP Option (Cont’d) 
 

(2) (Cont'd) 
 
(b) (Cont'd) 

 
(i) Adjust Commitment Levels 

 
(Step 2) The Telephone Company will develop a CT 

Commitment Level for the acquired ACNA(s) of the 
non-Surviving NDP by multiplying the result in Step  1 
above by eighty-five percent (85%) if the Surviving  NDP 
uses the Standard Commitment Matrix, by ninety 
percent (90%) if the Surviving NDP uses the Premier  
Commitment Matrix or by ninety-two percent (92%) if  
the Surviving NDP uses the Deluxe Commitment 
Matrix. 

 
 The Telephone Company will develop a CM 

Commitment Level for the acquired ACNA(s) of the 
non-Surviving NDP in the same manner as the CT 
Commitment Level was developed in the preceding 
paragraph. 

 
(Step 3) The Telephone Company will add the CT Comm itment 

Level for the acquired ACNA(s) determined in Step 2  
above to the CT Commitment Level for the remaining 
portion of the Surviving NDP, the result of which w ill be 
the adjusted CT Commitment Level for the remainder 
of the Term unless otherwise adjusted in this Secti on 
25.3. 

 
 The Telephone Company will add the CM Commitment 

Level for the acquired ACNA(s) determined in Step 2  
above to the CM Commitment Level for the remaining 
portion of the Surviving NDP, the result of which w ill be 
the adjusted CM Commitment Level for the remainder 
of the Term unless otherwise adjusted in this Secti on 
25.3. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.11 Addition of an ACNA(s) to an Existing NDP  (Cont’d) 
 
(B) (Cont’d) 

 
(2) Combine NDPs (Cont’d) 
 

(b) Surviving NDP Option (Cont’d) 
 

(2) (Cont'd) 
 
(b) (Cont'd) 

 
(ii) The Plan Year for the Surviving NDP is the nex t scheduled Plan 

Year for that NDP prior to combining plans.  For ex ample, if the 
Surviving NDP was in Plan Year 2 prior to the NDPs being 
combined, the Surviving NDP will be in Plan Year 3 after the 
NDPs are combined. 

 
 
(c) Assign Discount Tiers for the Next Plan Year 
 
 Using the combined quantities for the Qualifying S ervices of the 

existing ACNAs and the acquired ACNAs in month twel ve (12) of 
the Annual True-Up Period, the Telephone Company wi ll assign the 
Discount Tier applicable to the Surviving NDP for t he next Plan Year 
in accordance with Section 25.3.7(F) preceding. 

 
(c) New NDP Option 
 
 This option combines the NDP of the existing ACNAs  (Plan A) with the NDP of 

the acquired ACNAs (Plan B) into a new NDP (Plan C)  that includes the ACNAs 
of Plan A and Plan B.     

 
(1)  At the first Annual True-Up for either Plan A or Plan B following the 

effective date of the NDP Customer acquiring the AC NA(s), the Telephone 
Company will complete Steps (A)(1) through (A)(5) o f the Annual True-Up 
as described in Section 25.3.7(A) preceding for Pla n A and separately 
complete Steps (A)(1) through (A)(5) of the Annual True-Up as described in 
Section 25.3.7(A) preceding for Plan B.  Each Annua l True-Up will be 
conducted as if the NDPs had not been combined.  Th e Telephone 
Company will conduct a Final True-Up on Plan A, and  a separate Final 
True-Up on Plan B using the number of months availa ble at the time the 
Final True-Up is conducted.  Upon completion of the  Final True-Up for each 
plan, Plan A and Plan B shall both be cancelled wit hout the application of 
termination liability under Section 25.3.13 followi ng. 

 
(2) The new NDP shall be established using the quan tities of Qualifying 

Services for the ACNAs of Plan A and Plan B as dete rmined in the Final 
True-Up for each plan, and shall be established and  maintained in 
accordance with the requirements of this Section 25 .3. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.12 Removal of an ACNA(s) as a Result of a Cust omer Sale 
 
(A) A Customer Sale is the consummation of a sale, divestiture, spin-off, or other transaction 

which results in the NDP Customer no longer having any (i.e., 0%) control (including any 
stock or assets) in a Person that is (at the time o f the Customer Sale) included within the 
NDP Customer’s NDP.  As used in this definition, th e term "control" means the possession, 
directly or indirectly, of the power to direct or c ause the direction of the management and 
policies of a Person, whether through ownership or voting securities, by contract or 
otherwise. 

 
(1) When an NDP Customer is subject to a Customer S ale, and seeks to remove one or 

more ACNA(s) from its NDP, the terms of Section (A) (2) following shall apply, and the 
Telephone Company shall automatically at the next A nnual True-Up modify the existing 
NDP by removing the affected ACNAs and the Qualifyi ng Services associated with the 
affected ACNA(s).  No later than thirty (30) calend ar days prior to the Anniversary Date, 
the NDP Customer must provide a written notice with  supporting documentation that 
describes the Customer Sale, and the ACNAs impacted  by such Customer Sale. 

 
 If the NDP Customer sells, divests, spins off, or otherwise reduces its control (including 

any stock or assets) in a Person that is (at the ti me of the applicable sale transaction) 
included within the NDP Customer’s NDP, but the NDP  Customer still retains some 
control (i.e., greater than 0%) in the affected Per son(s), then all of the ACNA(s) of such 
Person(s) shall continue to be included in the NDP Customer’s NDP, in accordance with 
the terms of Section 25.3.1(C) preceding. As used i n this paragraph, the term "control" 
means the possession, directly or indirectly, of th e power to direct or cause the direction of 
the management and policies of a Person, whether th rough ownership or voting 
securities, by contract or otherwise. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.12 Removal of an ACNA(s) as a Result of a Cust omer Sale 
 
(A) (Cont'd) 
 

(2) If the NDP Customer has removed an ACNA(s), the  Telephone Company shall take the 
following actions: 

 
(a) At the next Annual True-Up following the effect ive date of removal of the 

ACNA(s), the Telephone Company will complete Steps (A)(1) through (A)(5) of 
the Annual True-Up as described in Section 25.3.7(A ) preceding as if the 
ACNA(s) has not been removed.   

 
(b) Once the Annual True-Up under (2)(a) preceding is complete, the Telephone 

Company will modify the NDP as follows: 
 

 (i) Reduce Commitment Levels 
 

The CT Commitment Level and CM Commitment Level wil l be reduced 
by (i) eighty-five percent (85%) of Equivalent DS1 CTs or Equivalent DS1 
CMs, as applicable, in month twelve (12) of the Ann ual True-Up that were 
associated with the removed ACNA(s) if the NDP uses  Standard 
Commitment Matrix; (ii) ninety percent (90%) of Equ ivalent DS1 CTs or 
Equivalent DS1 CMs, as applicable, in month twelve (12) of the Annual 
True-Up that were associated with the removed ACNA( s) if the NDP uses 
Premier Commitment Matrix; or (iii) ninety-two perc ent (92%) of 
Equivalent DS1 CTs or Equivalent DS1 CMs, as applic able, in month 
twelve (12) of the Annual True-Up that were associa ted with the removed 
ACNA(s) if the NDP uses Deluxe Commitment Matrix as  follows: 

 
(Step 1) Using the table in Section 25.3.4(A)(1) pr eceding, determine 

the number of Equivalent DS1 CTs associated with th e 
Qualifying Service(s) of the Customer Sale as calcu lated in 
accordance with Section 25.3.4(A) preceding. 

 
 The Telephone Company will determine the number of  

Equivalent DS1 CMs for the removed ACNA(s) in the s ame 
manner as the number of Equivalent DS1 CTs was 
developed in the preceding paragraph. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.12 Removal of an ACNA(s) as a Result of a Cust omer Sale 
 
(A) (Cont'd) 
 

(2) (Cont'd) 
 

(b) (Cont'd) 
 

(Step 2) The Telephone Company will develop a CT Co mmitment Level for 
the removed ACNA(s) by multiplying the result in St ep 1 above by 
eighty-five percent (85%) if the NDP uses the Stand ard 
Commitment Matrix, by ninety percent (90%) if the N DP uses the 
Premier Commitment Matrix, or by ninety-two percent  (92%) if the 
NDP uses the Deluxe Commitment Matrix. 

 
 The Telephone Company will develop a CM Commitment  Level 

for the removed ACNA(s) of the NDP in the same mann er as the 
CT Commitment Level was developed in the preceding paragraph. 

 
(Step 3) The Telephone Company will subtract the CT  Commitment Level 

for the removed ACNA(s) determined in Step 2 above from the CT 
Commitment Level for the remaining portion of the N DP, the result 
of which will be the adjusted CT Commitment Level f or the 
remainder of the Initial Term or Renewal term, as a pplicable, 
unless otherwise adjusted in this Section 25.3. 

 
 The Telephone Company will subtract the CM Commitm ent Level 

for the removed ACNA(s) determined in Step 2 above from the 
CM Commitment Level of the Initial Term or Renewal term, as 
applicable, the result of which will be the adjuste d CM 
Commitment Level for the remainder of the Term unle ss otherwise 
adjusted in this Section 25.3. 

 
(c) Assign Discount Tiers for the Next Plan Year 
 
 Using the reduced quantities for the Qualifying Se rvices of the remaining ACNAs 

in month twelve (12) of the Annual True-Up Period, the Telephone Company will 
assign the Discount Tier applicable to the NDP for the next Plan Year in 
accordance with Section 25.3.7(F) preceding. 

 
(d) Termination Liability under Section 25.3.13 fol lowing will not apply for removal of 

the Qualifying Services from the NDP that are affec ted by the removal of an 
ACNA. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.13 Termination Liability 
 
(A) If the NDP is terminated prior to the end of th e Initial Term or during the Renewal Term 

(subject to certain conditions as described in Sect ion 25.3.14 following), termination 
liability applies to all Qualifying Services. 

 
(B) The termination liability charge applies in add ition to any applicable minimum period 

charges as set forth in Section 25.3.8 preceding. 
 
(C) The applicable termination liability during the  Initial Term or Renewal Term, as applicable, 

as set forth below shall be based on the Plan Year in which the NDP Customer terminates 
the NDP. 

 
Plan Year Termination Liability 
 

1 100% of the monthly recurring charges for all Dis counted Rate Elements 
for the remainder  of Plan Year 1 and 50% of the mo nthly charges  for the 
remaining 4 years. 

 
2 50% of the monthly recurring charges for all Disc ounted Rate Elements 

for the remainder  of Plan Year 2 and 50% of the mo nthly charges  for the 
remaining 3 years. 

 
3 25% of the monthly recurring charges for all Disc ounted Rate Elements 

for the remainder  of Plan Year 3 and 25% of the mo nthly charges  for the 
remaining 2 years. 

 
4 15% of the monthly recurring charges for all Disc ounted Rate Elements 

for the remainder  of Plan Year 4 and 15% of the mo nthly charges  for the 
remaining year. If the NDP Customer has selected th e Renewal Benefit 
Option as  described in Section 25.3.14(C) followin g, termination liability 
during Plan Year 4  does not apply after month 42 o f the Renewal Term. 

 
5 10% of the monthly recurring charges for all Disc ounted Rate Elements 

for the remainder  of Plan Year 5. If the NDP Custo mer has elected the 
Renewal Benefit Option as described in Section 25.3 .14(C) following, 
termination  liability during Plan Year 5 does not apply  during the 
Renewal Term. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.14 Renewal and Termination of NDP  
 
(A) Description 
 
 No later than sixty (60) calendar days prior to ex piration of the Initial Term or Renewal Term, 

as applicable, of the NDP, the NDP Customer must pr ovide the Telephone Company with 
written notice of its election of one of the follow ing options. 

 
(1) Renew its NDP for a 5-year Renewal Term as desc ribed in this Section 25.3.14 including 

providing written election of its subscription to t he Renewal Benefit Option as set forth in 
Section 25.3.14(C) following; or 

 
(2) subscribe the Qualifying Services of the expiri ng NDP to any then effective discount plan, 

term plan or Contract Tariff Option for which the N DP Customer is eligible; or 
 
(3) continue with service on a month-to-month basis  without any discount or term plan; or 
 
(4) discontinue service for all Qualifying Services  without the application of termination 

liability as set forth in Section 25.3.13 preceding . 
 

(B) Renewal 
 
 The NDP Customer’s election to renew its NDP for a nother Renewal Term under Section 

25.3.14(A)(1) preceding must be provided in writing  and must be received by the Telephone 
Company no later than 60 calendar days prior to exp iration of the Term.  If the NDP Customer 
does not provide the Telephone Company with written  notice (including providing timely 
notice) of its election under Section 25.3.14(A) pr eceding, and subject to the following 
requirements, the expiring NDP shall automatically renew for a 5-year Renewal Term at the 
end of the Initial Term or Renewal Term, as applica ble. 

 
(1) The Telephone Company will conduct a final Annu al True-Up for Plan Year 5 in 

accordance with Section 25.3.7 preceding (Final Tru e-Up), except that such Final True-
Up shall not include the following steps: 

  
(a) the Commitment Buy-Up option as set forth in Se ction 25.3.7(E) preceding; and 
 
(b) the Telephone Company will not assign Discount Tiers for the expiring NDP 

since the NDP has just completed its last Plan Year  of the Initial Term or 
Renewal Term, as applicable; and 

 
(c) subject to Section 25.3.14(C) following, where the NDP Customer provides 

timely notice of its election under Section 25.3.14 (A) preceding, the NDP 
Customer may change the Commitment Matrix to any av ailable Commitment 
Matrix option. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.14 Renewal and Termination of NDP  (Cont’d) 
 
(B) Renewal (Cont’d) 
 

(2) The Telephone Company shall establish the renew ed NDP using the quantities of 
Qualifying Services for all of the NDP Customer’s A CNAs (including any ACNAs 
associated with any Person(s) that are included in the NDP Customer’s NDP, as 
determined in Section 25.3.1(C) preceding).  The re newed NDP shall be established and 
maintained in accordance with the requirements of t his Section 25.3 and shall be subject 
to the following conditions: 

  
(a) A Renewal Term of five (5) years; and 
 
(b) All Qualifying Services that the NDP Customer s ubscribed to in month twelve 

(12) of Plan Year 5 of the expiring Initial Term or  a Renewal Term, as applicable, 
must be included in the Renewed NDP; and 

 
(c) The NDP Customer must specify a Commitment Matr ix Option for the Renewal 

Term from those offered under Section 25.3.4(C) pre ceding, except where the 
NDP Customer selects the Renewal Benefit Option und er Section 25.3.14(C) 
following, in which case the NDP Customer must sele ct either the Premier 
Commitment Matrix or the Deluxe Commitment Matrix; and 

 
(d) The Telephone Company will develop the CT Commi tment Level for the 

Renewal Term using the actual number of Equivalent DS1 CTs for Qualifying 
Services that were subscribed to in month twelve (1 2) of Plan Year 5 of the 
expiring Initial Term or the Renewal Term, as appli cable.  If the Renewal Benefit 
Option under Section 25.3.14(C) following is select ed, the CT Commitment 
Level of the new NDP must be equal to or greater th an the CT Commitment 
Level for the expiring NDP. The calculation shall b e performed in accordance 
with Section 25.3.4 preceding; and 

 
(e) The Telephone Company will develop the CM Commi tment Level for the 

Renewal Term using the actual number of Equivalent DS1 CMs for Qualifying 
Services that were subscribed to in month twelve (1 2) of Plan Year 5 of the 
expiring Initial Term or the Renewal Term, as appli cable.  If the Renewal Benefit 
Option under Section 25.3.14(C) following is select ed, the CM Commitment 
Level of the new NDP must be equal to or greater th an the CM Commitment 
Level for the expiring NDP.  The calculation shall be performed in accordance 
with Section 25.3.4 preceding; and 

 
(f) New Discount Tiers will be assigned for the ren ewed NDP using the actual 

quantity of Equivalent DS1 CTs or actual quantity o f Equivalent DS1 CMs, as 
applicable, that were subscribed to in month twelve  (12) of Plan Year 5 of the 
expiring Plan; and 

 
(g) The renewed NDP shall begin in Plan Year 1 but shall continue to receive the 

discounts associated with Plan Year 5 as set forth in Section 25.3.5(B) 
preceding. 
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ACCESS SERVICE 
 
25. Discount Plans (Cont’d) 
 

25.3 National Discount Plan (Cont’d) 
 

25.3.14 Renewal and Termination of NDP  (Cont’d) 
 
(C) Renewal Benefit Option 

 
(1) If the NDP Customer elects the Renewal Benefit Option, and makes such election in a 

timely manner as set forth in Section 25.3.14(A) pr eceding, the expiring NDP shall be 
renewed at the end of the expiring Initial Term or Renewal Term, as applicable, in 
accordance with the requirements of (B)(2) precedin g.  If the NDP Customer does not 
provide timely notice of its election to renew unde r Section 25.3.14 preceding, the NDP 
Customer is not eligible for the Renewal Benefit Op tion. 

 
(2) When the Renewal Benefit Option is selected, te rmination liability under Section 25.3.13 

preceding is only applicable for the first forty-tw o (42) months of the Renewal Term.  
Termination Liability is not applicable in month fo rty-three (43) through month sixty (60) 
of the Renewal Term (Renewal Benefit Period). 

 
 For example, assume the NDP Customer renews its ND P on November 1, 2012.  In this 

case, the Renewal Term begins November 1, 2012 and ends October 31, 2017.  If the 
NDP Customer were to terminate its NDP at any time after May 1, 2016 (i.e., during the 
Renewal Benefit Period which is after month forty-t wo (42) of the Renewal Term), 
termination liability as set forth in Section 25.3. 13 preceding is not applicable. 

 
 For a second example, assume the NDP Customer rene ws its NDP on November 1, 

2012.  In this case, the Renewal Term begins Novemb er 1, 2012 and ends October 31, 
2017.  If the NDP Customer were to cancel its NDP a t any time prior to May 1, 2016 (i.e., 
during the first forty-two (42) months of the Renew al Term), termination liability as set 
forth in Section 25.3.13 preceding applies. 

 
(D) Cancellation or Termination During the Renewal Term 
 

(1) When the NDP is cancelled or terminated during the Renewal Term, a Final True-Up will 
be conducted in order to determine any applicable S hortfall Penalty or Discount Tier 
Adjustments.  The Shortfall Penalty and Discount Ti er Adjustments will be calculated as 
specified in Section 25.3.7(C) and (D) preceding, r espectively, on a pro-rated basis, for 
the number of months elapsed since the last Annual True-Up. 

 
(2) If the NDP is cancelled or terminated during th e Renewal Benefit Period as defined in 

Section 25.3.14(C)(2) preceding (i.e., during the p eriod that begins with month 43 and 
ends with month 60 of the Renewal Term), the NDP Cu stomer will be treated as if it had 
completed the full Renewal Term of five (5) years.  At the NDP Customer’s option, and at 
any time between month 43 and month 60 of the Renew al Term, the NDP Customer 
may once again renew its NDP. The NDP Customer may elect the Renewal Benefit 
Option for any subsequent Renewal Term.  

 
(3) Except as otherwise specified in this Section 2 5.3.14, all terms and conditions of the 

NDP as set forth in this Section 25.3 shall apply. 
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