
Appendix N REDACTED - FOR PUBLIC INSPECTION

Jonesboro AR EchoStar does not and will not provide local-into-local
Number of LIL Channels 3

Year 2 Year 3 Year 4 YearS Year 6

DIRECTV Provides Satellite Local-Into-Local Service
Customer Profile

[24] TVHH 91,682 92,599 93,525 94,460 95,405

[25J Beginning Customers - - - - -[26) Gross Adds - - - - -[27) Disconnects - - - - -[28) Ending Customers - - - - -
[29) Average Customers (2 pI avg) - - - - -[30) Ending Penetration - - - - -[31 ) Disconnect Rate - - - - -
[32) Average Gross Adds per Month - - - - -[33) Gross Add Rate - - - - -LIL Customers

LIL Lift (upgrades) from No LIL
[34) Total Customers + Lift - - - - -
[35) LIL Beginning Customers • - - - -[36) LIL Gross Adds - - • • •
[37) LIL Disconnects - - - - -[38] Ending Customers - - - - -
[39] Average Customers (2 pt avg) - - - - -[40] LIL Penetration - - - - -[41] Disconnect Rate - - - - -

LIL Sell-in New Customers No LIL
[42] Tolal Customers + Lift - - - - -[43) LIL Beginning Customers • - - - -[44) L1L Gross Adds - - - - -[45) LIL Disconnects - - - - -[46) Ending Customers - - - - -
[47) Average Customers (2 pt avg) - - - - -[48) LIL Penetration - - - - -[49) Disconnect Rate - - - - -

LIL Sell-in New Customers Lift from No LIL
[50) Total Customers + Lift - - - - -[51] LIL Beginning Customers • - - - -[52) LIL Gross Adds - - - - -[53] LIL Disconnects - - - - -[54] Ending Customers - - - - -
[55) Average Customers (2 pt avg) - - - - -[56) LIL Penetration - - - - -
[57) Disconnect Rate - - - - -

Total LIL Customers
[58] Total Customers + Lift - - - - -
[59] LIL Beginning Customers • - - - -[60] LIL Gross Adds - - - - -[61] LIL Disconnects - - - - -[62] Ending Customers - - - - -
[63] Average Customers (2 pt avg) - - - - -[64) LIL Penetration - - - - -[65J Disconnect Rate - - - - 200-



AppendixN REDACTED - FOR PUBLIC INSPECTION

Jonesboro AR EchoStar does not and will not provide local-into-local
Number of LIL Channels ]

Year 2 Year] Year 4 YearS Year 6
Profit & Loss ($k) - With LIL

Revenue:
[66] Package Revenue -

LIL Revenue:
[67] Existing Cutomers Upgrade - - - - -[68] Baseline Gross Adds Sell-in - - - - -[69] Additional to Baseline Gross Adds - - - - -[70] Total LIL Revenue - - - - -
[71 ] Total Revenue - -

Expenses:
[72] Programming Costs - - - - -[73] Bad Debt - - - - -[74] Customer related - - - - -
[75] Total Direct costs - - - - -
[76] Total Direct Margin - - - - -[77] TalaI Direct Margin % - - - - -

SAC C...ts with LIL:
[78] Standard SAC From No LIL scenario - - - - -[79] Incremental SAC with UL - - - - -[80] Total SAC Costs - - - - -
[81] Backbaul Expenses - - - - -[82J Box replacement costs - - - - -[83J Total Expenses: - - -
[84J Casb Based OPBDA - - - -[85J Cash Based OPBDA % - - - -
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EchoStar does not and will not provide local-into·local
Numher of LIL Channels 3

Jonesboro AR
AppendixN REDACTED - FOR PUBLIC INSPECTION

[86] Market level capital expenditures-outflow

NPV-Based on var from No LIL to With LIL case
[87] Cash Flows-With LIL
[88] Cash Flows-No LIL
[89] Incr/(Decr) from No LIL
[90] NPV without Terminal Value

[911 IRR

[92] Terminal Value
[93] Cash Flows with Terminal Value
[94] NPV with Terminal Value

[95J IRR

Year 2

---

-

Year 3

---

Year 4

---

-

YearS

---
-

Year 6

---

--
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Charlottesville VA EdtoStar provides loeal-into-local
Number of LIL Channels 7

Year 2 Year 3 Year 4 YearS Year 6

DIRECTV Does Not Provide Satellite Local-Into-Local Service
Customer Profile

[1] TYHH 62,060 62,681 63,307 63,940 64,580
[2] Beginning Customers - - - - -[3] Gross Adds - - - - -[4] Disconnects - - - - -[5] Ending Customers - - - - -
[6] Average Customers (2 pt avg) - - - - -
[7] Ending D1RECTY Market Share - - - - -[8] Disconnect Rate - - - - -
[91 Average Gross Adds per Month - - - - -[10) Gross Add Rate - - - - -Profit & Loss ($k) - No LIL

Revenue:
[I I] Base Package Revenue - - - - -[12J LlL Revenue • • • • •
[13] Total Revenue - - - - -

Expenses:
[14] Programming Costs - - - - -[ IS] Bad Debt - - - - -[16] Customer related - - - - -[17] Total Direct costs - - - - -
[18] Total Direct Margin - - - - -[19] Total Direct Margin % - - - - -
[20] SAC Costs - No LIL - - - - -
[21] Total Expenses: - - - - -
[22) Cash Based OPBDA - - - -[23] Cash Based OPBDA % - - - -
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AppendixN REDACTED - FOR PUBLIC INSPECTION

Charlottesville VA EchoSlar provides local-into-Iocal
Number of LIL Channels 7

Vear2 Vear3 Vear4 YearS Vear6

DIRECTV Provides Satellite Local-Into-Local Service
Customer ProUle

[24] TV HH 62,060 62,681 63,307 63.940 64,580
[25] Beginning Customers - - - - -[26] Gross Adds - - - - -[27] Disconnects - - - - -[28] Ending Customers - - - - -
[29] Average Customers (2 pt avg) - - - - -[30] Ending Penetration - - - - -(31 ] Disconnect Rate - - - - -
[321 Average Gross Adds per Month - - - - -[331 Gross Add Rate - - - - -LIL Customers

LIL Lift (upgrades) from No LIL
134] Total Customers + Lift - - - - -
135] LlL Beginning Customers • - - - -136] LiL Gross Adds - - • • •
137] LIL Disconnects - - - - -138] Ending Customers - - - - -
[39] Average Customers (2 pi avg) - - - - -[40] LIL Penetration - - - - -[41] Disconnect Rate - - - - -

LIL Sell-in New Customers No LIL
[42] Total Customers + Lift - - - - -[43] LIL Beginning Customers • - - - -[44] LlL Gross Adds - - - - -[45] LIL Disconnects - - - - -[46] Ending Customers - - - - -
[47] Average Customers (2 pt avg) - - - - -[48] LIL Penetration - - - - -[49] Disconnect Rate - - - - -

LIL SeU-in New Customers Lift from No LIL
[50] Total Customers + Lift - - - - -[51] LIL Beginning Customers • - - - -[52] L1L Gross Adds - - - - -[53] LIL Disconnects • - - - -[54] Ending Customers - - - - -
[55] Average Customers (2 pt avg) - - - - -[56] LIL Penetration - - - - -[57] Disconnect Rate - - - - -

Tolal LIL Customers
[58] Total Customers + Lift - - - - -[59] UL Beginning Customers • - - - -[60] L1L Gross Adds - - - - -[61] LIL Disconnects - - - - -[62] Ending Customers - - - - -
[63] Average Customers (2 pt avg) - - - - -[64] UL Penetration - - - - -[65] Disconnect Rate - - - - 204-



Appendix N REDACTED - FOR PUBLIC INSPECTION

Charlottesville VA EchoStar provides local-into-Iocal
Number of LIL Channels 7

Year 2 Year 3 Year 4 YearS Year 6
Profit & Loss ($k) • With LIL

Revenue:
[66] Package Revenue - - -

LIL Revenue:
[67] Existing Cutomers Upgrade - - - - -[68] Baseline Gross Adds Sell-in - - - - -[69] Additional to Baseline Gross Adds - - - - -[70] Total LlL Revenue - - - - -
[71 J Total Revenue - - -

Expenses:
[72] Programming Costs - - - - -[73] Bad Debt - - - - -[74] Customer related - - - - -[75] Total Direct costs - - - - -
[76] Total Direct Margin - - - - -[77] Total Direct Margin % - - - - -

SAC Costs with LIL:
[78] Standard SAC From No LIL scenario - - - - -[79J Incremental SAC with LIL - - - - -[80] Total SAC Costs - - - - -
[81] Backhaul Expenses - - - - -[82] Box replacement costs - - - - -[83] Total Expenses: - - - - -
[84] Cash Based OPBDA - - - -[851 Cash Based OPBDA % - - - -
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Charlottesville VA
Appendix N
EehoStar provides local-into-Iocal
Nwnber of LIL Channels

REDACTED - FDR PUBLIC INSPECTION

7

186] Market level capital expenditures-outflow

Year 2

-I
Year 3 Year 4 YearS Year 6

NPV-Based on var from No LIL to With LIL case
[87] Cash Flows-With LIL - - - - -[88] Cash Flows-No LIL - - - - -[89] Incr/(Deer) from No LIL - - - - -
[901 NPV without Terminal Value I
[911 IRR -
[92] Tenninal Value -[93] Cash Flows with Terminal Value - -[94] NPV with Tenninal Value -I
[95] IRR -
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AppendixN REDACTED - FOR PUBLIC INSPECTION

Bowling Green KY EchoStar does nol and will nol provide local-inlo-Iocal
Number of LIL Channels 6

Year 2 Year 3 Year 4 YearS Year 6

DlRECTV Does Not Provide Satellite Local-Into-Local Service
Customer Profile

[I] TVHH 85,560 86,416 87,280 88,153 89,034
[2] Beginning Customers - - - - -
[3] Gross Adds - - - - -[4] Disconnects - - - - -[5] Ending Customers - - - - -
[6] Average Customers (2 pt avg) - - - - -[7] Ending D1RECTV Market Share - - - - -[8] Disconnect Rate - - - - -
[9] Average Gross Adds per Month - - - - -[10] Gross Add Rate - - - - -Profit & Loss ($k) • No LIL

Revenue:
[II] Base Package Revenue - - - - -[12] LILRevenue • • • • •
[13] Total Revenue - - - - -

Expenses:
[14] Programming Costs - - - - -[15] Bad Debt - - - - -[16] Customer related - - - - -[17] Total Direct costs - - - - -
[18] Total Direct Margin - - - - -[19] Total Direct Margin % - - - - -
[20] SAC Costs - No LIL - - - - -
[21] Total Expenses: - - - - -
[22] Cash Based OPBDA - - - -[23] Cash Based OPBDA % - - - -
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AppendixN REDACTED - FOR PUBLIC INSPECTION

Bowling Green KY EchoStar does not and will not provide local-ioto-Iocal
Number of LIL Channels 6

YearZ Year 3 Year 4 YearS Year 6

DIRECTV Provides Satellite Local-Into-Local Service
Customer Profile

[24] TVHH 85,560 86,416 87,280 88,\53 89,034
[25] Beginning Cu~tomers - - - - -[26] Gross Adds - - - - -[27] Disconnects - - - - -(28] Ending Customers - - - - -
[29] Average Customers (2 pt avg) - - - - -[30J Ending Penetration - - - - -[31 J Disconnect Rate - - - - -
[32] Average Gross Adds per Month - - - - -[33] Gross Add Rate - - - - -LIL Customers

LIL Lift (upgrades) from No LIL
[34] Talai Customers + Lift - - - - -[35] LIL Beginning Customers • - - - -[36] LlL Gross Adds - - • • •
[37] LIL Disconnects - - - - -[38] Ending Customers - - - - -
[39] Average Customers l2 pt avg) - - - - -[40] LIL Penetration - - - - -[41J Disconnect Rate - - - - -

LIL Sell-in New Customers No LIL
[42J Total Customers + Lift - - - - -[43] LIL Beginning Customers • - - - -[44] LlL Gross Adds - - - - -[451 LIL Disconnects - - - - -[461 Ending Customers - - - - -
[47] Average Customers (2 pt avg) - - - - -[48] UL Penetration - - - - -[49] Disconnect Rate - - - - -

LIL Sell-in New Customers Lift from No LIL
[50] Total Customers + Lift - - - - -[5\ J LlL Beginning Customers • - - - -[52] UL Gross Adds - - - - -[53J UL Disconnects - - - - -[54] Ending Customers - - - - -
[55] Average Customers (2 pt avg) - - - - -[56] UL Penetration - - - - -[57] Disconnect Rate - - - - -

Total LIL Customers
[58] Total Customers + Lift - - - - -[59] LIL Beginning Customers • - - - -[60] UL Gross Adds - - - - -[61] UL Disconnects - - - - -[62] Ending Customers - - - - -
[63] Average Customers (2 pt avg) - - - - -[64] LIL Penetration - - - - -[65] Disconnect Rate - - - - 208-



Appendix N REDACTED - FOR PUBLIC INSPECTION

Bowling Green KY EchoStar does not and will not provide local-into-local
Number of LIL Channels 6

Year 2 Year 3 Year 4 YearS Year 6
Profit & Loss ($k) - With LIL

Revenue:
[66] Package Revenue - - - - -

LIL Revenue:
[67] Existing Curomers Upgrade - - - - -[68] Baseline Gross Adds Sell-in - - - - -[69] Additional to Baseline Gross Adds - - - - -[70] Total LlL Revenue - - - - -
[71 J Total Revenue - - -

Expenses:
[72] Programming Costs - - - - -[73] Bad Debt - - - - -[74] Customer related - - - - -
[75] Total Direct costs - - - - -
[76] Total Direct Margin - - - - -[77] Total Direct Margin % - - - - -

SAC Costs with LIL:
[78] Standard SAC From No LlL scenario - - - - -[79] Incremental SAC with LIL - - - - -[80] Total SAC Costs - - - - -
[81] Baekhanl Expenses - - - - -[82] Box replacement costs - - - - -[83] Tolal Expenses: - - - - -
[84] Cash Based OPBDA - - - -[85] Cash Based OPBDA % - - - -
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Bowling Green KY EchoStar does not and wiD not pro"ide local-into-Iocal
Number of LIL Channels 6

Year 2 Year 3 Year 4 YearS Year 6

[86] Market Inel capital expenditures-outflow -I
NPY-Based on .ar from No LIL to With LIL case

[87] Cash Flows-With LIL - - - - -[88] Cash Flows-No LIL - - - - -[89) Iner/(Deer) from No LIL - - - - -[90] NPY without Terminal Yalue
[91] IRR -
[92] Terminal Value -[93] Cash Flows with Tenninal Yalue - - -[94J NPY with Tenninal Yalue
[95J IRR -
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AppendixN REDACTED - FOR PUBLIC INSPECTION

Greenwood-Greenville MS EmoStar does not and will not provide local-into-local
Number of LIL Channels 4

Year 2 Year 3 Year 4 YearS Year 6

DIRECTV Does Not Provide Satellite Local-Into-Local Service
Customer Profile

[I] TVHH 78.336 79.119 79.911 80.710 81.517
[2] Beginning Customers - - - - -
[3J Gross Adds - - - - -[4] Disconnects - - - - -[5) Ending Customers - - - - -
[6] Average Customers (2 pt avg) - - - - -[7] Ending D1RECTV Market Share - - - - -[8J Disconnect Rate - - - - -
[9) Average Gross Adds per Month - - - - -[10] Gross Add Rate - - - - -Profit & Loss ($k) - No LIL

Revenue:
[ II] Base Package Revenue -[ L2] LIL Revenue • • • • •
[L 3] Total Revenue -

Expenses:
[14] Programming Costs - - - - -115] Bad Debt - - - - -[ 16] Customer related - - - - -[17] Total Direct costs - - - - -
[18] Total Direc[ Margin - - - - -[19] Total Direct Margin % - - - - -
[20] SAC Costs - No LIL - - - - -
[21] Total Expenses: - - - - -
[22] ICash Based OPBDA - - - - ~[23] Cash Based OPBDA % - - - -
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AppendixN REDACTED - FOR PUBLIC INSPECTION

Greenwood-Greenville MS EchoSlar does not and will not provide local·inta-Iocal
Number of LIL Channels 4

Ye8r2 Year 3 Year 4 YearS Year 6

DIRECTV Provides Satellite Local-Into-Local Service
Customer Profile

[24] TYHH 78,336 79,119 79,911 80,710 81,517
[25] Beginning Customers - - - - -[26] Gross Adds - - - - -[27] Disconnects - - - - -[28] Ending Customers - - - - -
[29] Average Customers (2 pI avg) - - - - -[301 Ending Penetration - - - - -[311 Disconnect Rate - - - - -
[32] Average Gross Adds per Month - - - - -[33] Gross Add Rate - - - - -LIL Cuslomers

LIL Lin (upgrades) from No LIL
[34J Total Customers + Lift - - - - -[35J LIL Beginning Customers • - - - -[36] LlL Gross Adds - - • • •
[37] LIL Disconnects - - - - -[38] Ending Customers - - - - -
[391 Average Customers (2 pI avg) - - - - -[40) LIL Penetration - - - - -[41] Disconnect Rate - - - - -

LIL Sell-in New Cuslomers No LIL
[42] Total Customers + Lift - - - - -[43] LIL Beginning Customers • - - - -[44] LlL Gross Adds - - - - -[45] LIL Diseonnects - - - - -[46] Ending Customers - - - - -
[47J Average Customers (2 pI avg) - - - - -[48J LIL Penetration - - - - -[49] Disconnect Rate - - - - -

LIL Sell-in New Cuslomers Lifl from No LIL
[50] Total Customers + Lift - - - - -[51] LIL Beginning Customers • - - - -[52] LlL Gross Adds - - - - -[53] LIL Disconnects - - - - -[54] Ending Customers - - - - -
[55] Average Customers (2 pt avg) - - - - -[56] LIL Penetration - - - - -[57] Disconnect Rate - - - - -

Total LlL Customers
[58] Total Customers + Lift - - - - -
[59] LIL Beginning Customers • - - - -[60] LIL Gross Adds - - - - -[61] LIL Disconnects - - - - -[62] Ending Customers - - - - -
[63] Average Customers (2 pt avg) - - - - -[64] LlL Penetration - - - - -[65) Disconnect Rate - - - - 212-



Appendix N REDACTED - FOR PUBLIC INSPECTION

Greenwood-Greenville MS EchoStar does not and will not provide local-into-local
Number of LIL Channels 4

Year 2 Year 3 Year 4 YearS Year 6
Profit & Loss ($k) - With LIL

Revenue:
[66] Package Revenue -

LIL Revenue:
[67] Existing Cutomers Upgrade - - - - -[68] Baseline Gross Adds Sell-in - - - - -[69] Additional to Baseline Gross Adds - - - - -[70] Total LIL Revenue - - - - -
[71 J Total Revenue

Expenses:
[72] Programming Costs - - - - -[73] Bad Debt - - - - -[74] Customer related - - - - -[75] Total Direct costs - - - - -
[76J Total Direct Margin - - - - -[77] Total Direct Margin % - - - - -

SAC Costs with LIL:
[78] Standard SAC From No LIL scenario - - - - -[79] Incremental SAC with LIL - - - - -[801 Total SAC Costs - - - - -
[81 ] Backhanl Expenses - - - - -[82] Box replacement costs - - - - -[83] Total Expenses: -
[84] ICash Based OPBDA - - - - ~[85] Cash Based OPBDA % - - - -
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REDACTED - FOR PUBLIC INSPECTION

Greenwood-Greenville MS
AppendixN
EchoStar does nol and will not provide loeal-into-Iocal
Numher of LIL Channels 4

[86] Market level capital expenditures-outflow

NPV-Based on var from No LIL to With LIL case
[87] Cash Flows-With LIL
[88] Cash Flows-No LIL
[89] Incr/(Decr) from No LIL
[901 NPV without Terminal Value
[91] IRR

[92] Terminal Value
[93] Cash Flows with Terminal Value
[94] NPV with Terminal Value
[95] IRR

Year 2

-I

----
-

Year 3

---

Year 4

---

-

YearS

---

-

Year 6

---
--
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Appendix N REDACTED - FOR PUBLIC INSPECTION

MeridianMS EchoSlar provides local-jnlo-Iocal
Number of LIL Channels 6

Year 2 Year 3 Year 4 YearS Year 6

DIRECTV Does Not Provide Satellite Local-Into-Local Service
Customer Profile

[1] TVHH 72,989 73,719 74,456 75,201 75,953
[2] Beginning Customers - - - -[3] Gross Adds - - - - -[4] Disconnects - - - - -[5] Ending Customers - - - - -
[6] Average Customers (2 pt avg) - - - - -[7) Ending DIRECfV Market Share - - - - -[81 Disconnect Rate - - - - -
[9] Average Gross Adds per Month - - - - -[10] Gross Add Rare - - - - -Profil & Loss ($k) - No LIL

Revenue:
[11] Base Package Revenue - - - -[12] LIL Revenue • • • • •
[13] Total Revenue - - - -

Expenses:
[14] Programming Costs - - - - -[15) Bad Debt - - - - -[16] Customer related - - - - -[17] Total Direct costs - - - - -
[ L8) Total Direct Margin - - - - -[191 Total Direct Margin % - - - - -
[20] SAC Costs - No LIL - - - - -
[21] Total Expenses: - - - - -
[22] Cash Based OPBDA - - - -[23] Cash Based OPBDA % - - - -
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AppendixN REDACTED - FOR PUBLIC INSPECTION

Meridian MS EchoStar provides local-;nto-local
Number of LIL Channels 6

Year 2 Year 3 Year 4 YearS Year 6

DIRECTV Provides Satellite Local-Into-Local Service
Customer Profile

[24] TVHH 72,989 73,719 74,456 75,201 75,953
[25] Beginning Customers - - - - -[26] Gross Adds - - - - -[27] Disconnects - - - - -[28] Ending Customers - - - - -
[29] Average Customers (2 pt avg) - - - - -[30] Ending Penetration - - - - -[31] Disconnect Rate - - - - -
[32] Average Gross Adds per Month - - - - -[33] Gross Add Rate - - - - -LIL Customers

LIL Lift (upgrades) from No LIL
[34] Total Customers + Lift - - - - -[35] LIL Beginning Customers • - - - -[36] LlL Gross Adds - - • • •
[37] LIL Disconnects - - - - -[38] Ending Customers - - - - -
[39J Average Customers (2 pt avg) - - - - -[40] LlL Penetration - - - - -[41] Disconnect Rate - - - - -

LIL Sell-in New Customers No LIL
[42] Total Customers + Lift - - - - -143] LIL Beginning Customers • - - - -[441 LlL Gross Adds - - - - -[45] LIL Disconnects - - - - -[46] Ending Customers - - - - -
[471 Average Customers (2 pi avg) - - - - -[48] LIL Penetration - - - - -[49] Disconnect Rate - - - - -

LIL Sell-in New Customers Lift from No LIL
[50] Total Customers + Lift - - - - -[51] LIL Beginning Customers • - - - -[52] LlL Gross Adds - - - - -[53] LIL Disconnects - - - - -[54] Ending Customers - - - - -
[55] Average Customers (2 pt avg) - - - - -[56J LlL Penetration - - - - -[57] Disconnect Rate - - - - -

Total LIL Customers
[58] Total Customers + Lift - - - - -
[59] LIL Beginning Customers • - - - -[60] LlL Gross Adds - - - - -[61] LIL Disconnects - - - - -[62] Ending Customers - - - - -
[63] Average Customers (2 pt avg) - - - - -[64] LIL Penetration - - - - -[65] Disconnect Rate - - - - 2[6-



AppendixN REDACTED - FOR PUBLIC INSPECTION

Meridian MS EchoStar provides local-into-Iocal
Number of LIL Channels 6

Year 2 Year 3 Year 4 YearS Year 6
Profit & Loss ($k) - With LlL

Revenue:
[66] Package Revenue -

LIL Revenue:
[67] Existing Cutomers Upgrade - - - - -[68] Baseline Gross Adds Sell-in - - - - -[69] Additional to Baseline Gross Adds - - - - -[70] Total UL Revenue - - - - -
[71] Total Revenue - - -

Expenses:
[72] Programming Costs - - - - -[73] Bad Debt - - - - -[74] Customer related - - - - -
[75] Tatai Direct costs - - - - -
[76] Total Direct Margin - - - - -[77] Total Direct Margin % - - - - -

SAC Costs with LIL:
[78] Standard SAC From No LlL scenario - - - - -[79] Incremental SAC with LlL - - - - -[80] Tntal SAC Costs - - - - -
[81 ] Backhaul Expenses - - - - -[82] Box replacement costs - - - - -[83] Total Expenses: -
[84] Cash Based OPBDA - - - -[85] Cash Based OPBDA % - - - -
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AppendixN REDACTED - FOR PUBLIC INSPECTION

Meridian MS EchoStar provides local-inlo-local
Nnmber of LIL Channels 6

Year 2 Year 3 Year 4 YearS Year 6

-I[86] Market level capital expenditures-outflow

NPV-Based on var from No LIL 10 Wilh LIL case
[87] Cash ~-lows-WithLIL - - - - -[88] Cash Flows-No LIL - - - - -189J Incr/(Decr) from No LIL - - - - -
190] NPV without Tenninal Value
191] IRR -
[92] Terminal Value -[93] Cash Flows with Terminal Value - -[94] NPV with Tenninal Value -~
[9S] IRR -
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AppendixN REDACTED - FOR PUBLIC INSPECTION

Grand Junction-Montrose CO EchoStar provides local-ioto-local
Number of LIL Channels 9

Year 2 Year 3 Year 4 YearS Year6

DlRECTV Does Not Provide Satellite Local-Into-Local Service
Customer Profile

[I] TVHH 66557 67,223 67,895 68,574 69,259
[2J Beginning Customers - - - - -[3] Gross Adds - - - - -[4] Disconnects - - - - -[5J Ending Customers - - - - -
[6] Average Customers (2 pt avg) - - - - -[7] Ending DlRECTV Market Share - - - - -[8] Disconnect Rate - - - - -
[9] Average Gross Adds per Month - - - - -[10] Gross Add Rate - - - - -Profit & Loss ($k) - No LIL

Revenue:
[II J Base Package Revenue - - - - -[12J LILRevenue • • • • •
[13J Total Revenue - - - - -

Expenses:
[14J Programming Costs - - - - -[15] Bad Debt - - - - -[16] Customer related - - - - -[17] Total Direct costs - - - - -
[18] Total Direct Margin - - - - -[19] Total Direct Margin % - - - - -
[20] SAC Costs· No LIL - - - - -
[21] Total Expenses: - - - - -
[22] Cash Based OPBDA - - - -[23] Cash Based OPBDA % - - - -
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Appendix N REDACTED - FOR PUBLIC INSPECTION

Grand Junction-Montrose CO EchoSlar provides local-into-local
Number of LIL Channels 9

Year 2 Year 3 Year 4 YearS Year 6

DIRECTV Provides Satellite Local-Into-Local Service
Customer Profile

[24] TVHH 66,557 67,223 67,895 68,574 69,259
[25] Beginning Customers - - - - -[26] Gross Adds - - - - -[27] Disconnects - - - - -[28] Ending Customers - - - - -
[29] Average Customers (2 pt avg) - - - - -[30] Ending Penetration - - - - -[31] Disconnect Rate - - - - -
[32] Average Gross Adds per Month - - - - -[33] Gross Add Rate - - - - -LIL Customers

LIL Lift (upgrades) from No LIL
[341 Toral Customers + Lift - - - - -[35] LIL Beginning Customers • - - - -[36] LlL Gross Adds - - • • •
[37] LIL Disconnects - - - - -[38] Ending Customers - - - - -
[39] Average Customers (2 pt avg) - - - - -[40] LIL Penetration - - - - -[41] Disconnect Rate - - - - -

LIL Sell-in New Customers No LIL
[42] Total Customers + Lift - - - - -[43] LIL Beginning Customers • - - - -[44] LlL Gross Adds - - - - -[45] LIL Disconnects - - - - -[46] Ending Customers - - - - -
[47J Average Customers (2 pt avg) - - - - -[48] LIL Penetration - - - - -[49] Di sconnect Rate - - - - -

LIL Sell-in New Customers Lift from No LIL
[50] Total Customers + Lift - - - - -[51 ] LIL Beginning Customers • - - - -[52] LIL Gross Adds - - - - -[53] LIL Disconnects • - - - -[54J Ending Customers - - - - -
[55] Average Customers (2 pt avg) - - - - -[56] UL Penetration - - - - -[57] Disconnect Rate - - - - -

Total LIL Customers
[58] Total Customers + Lift - - - - -[59] LIL Beginning Customers • - - - -[60] LIL Gross Adds - - - - -[61] LIL Disconnects - - - - -[62] Ending Customers - - - - -
[63] Average Customers (2 pt avg) - - - - -[64] LIL Penetration - - - - -[65] Disconnect Rate - - - - 220-



AppendixN REDACTED - FOR PUBLIC INSPECTION

Grand Junction-Montrose CO EchoStar pro,ides locaI-into-local
Number of LIL Channels 9

Year 2 Year 3 Year 4 YearS Year 6
Profil & Loss ($k) - With LIL

Revenue:
[66] Package Revenue - - - - -

LIL Revenue:
[67] Existing Cutomers Upgrade - - - - -[68] Baseline Gross Adds Sell-in - - - - -[69] Additional to Baseline Gross Adds - - - - -[70] Total LlL Re.enue - - - - -
[71] Total Revenue - - - - -

Expenses:
[72] Programming Costs - - - - -[73] Bad Debt - - - - -[74] Customer related - - - - -[75] Total Direct costs - - - - -
[76] Total Direct Margin - - - - -[77] Total Direct Margin % - - - - -

SAC Costs with LlL:
[78] Standard SAC From No LlL scenario - - - - -[79] Incremental SAC with LlL - - - - -[80] Total SAC Costs - - - - -
[81] Backhaul Expenses - - - - -[82] Box replacement costs - - - - -[83] Total Expenses: - - - - -
[84] Cash Based OPBDA - - - -[85] Cash Based OPBDA % - - - -
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AppendixN REDACTED - FOR PUBLIC INSPECTION

Grand Junction-Montrose CO EchoStar provides local-iota-local
Number of LIL Channels 9

Year 2 Year 3 Year 4 YearS Year 6

-=l[86J Market level capital expenditures-outnow

NPV-Based on var from No LIL to With LIL case
[87] Cash Flows-With LIL - - - - -[88J Cash Flows-No LIL - - - - -[89J Incr/(Decr) from No LIL - - - - -
[90J NPV without Terminal Value
[91] IRR -
[92] Terminal Value -[93] Cash Flows with Tenninal Value - - -[94] NPV with Terminal Value -I
[95] IRR -

222



Appendix N REDACTED - FOR PUBLIC INSPECTION

Lafayette IN EchoStar does not and will not provide local-intn-local
Number of LIL Channels I

Year 1 Year 3 Year 4 YearS Year 6

DIRECTV Does Not Provide Satellite Local-Into-Local Service
Customer Profile

[I ] TVHH 60,265 60,868 61,476 62,091 62,712
[2l Beginning Customers - - - - -[3] Gross Adds - - - - -[4J Disconnects - - - - -[5] Ending Customers - - - - -
[6] Average Customers (2 pt avg) - - - - -[7] Ending DIRECTV Market Share - - - - -[8] Disconnect Rate - - - - -
[9] Average Gross Adds per Month - - - - -[10] Gross Add Rate - - - - -Profit & Loss ($k) - No LIL

Revenue:
[II] Base Package Revenue - - - - -[12] LILRevenue • • • • •
[ 13] Total Revenue - - - - -

Expenses:
[14] Programming Costs - - - - -[ IS] Bad Debt - - - - -[16] Customer related - - - - -[17] Total Direct costs - - - - -
[18] Total Direct Margin - - - - -[19] Total Direct Margin % - - - - -
[20] SAC Costs - No LIL - - - - -
[21] Total Expenses: - - - - -
[22] Cash Based OPBDA - - - -[23] Cash Based OPBDA % - - - -
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AppendixN REDACTED - FOR PUBLIC INSPECTION

Lafayette IN EchoStar does not and will not provide local-into-local
Number of LIL Channels I

Year 2 Year 3 Year 4 YearS Year 6

DIRECTV Provides Satellite Local-Into-Local Service
Customer Profile

[24] TVHH 60,265 60,868 61,476 62,09\ 62,712
[25] Beginning Customers - - - - -[26] Gross Adds - - - - -[27] Disconnects - - - - -[28] Ending Customers - - - - -
[29] Average Customers (2 pt avg) - - - - -[30] Ending Penetration - - - - -[31] Disconnect Rate - - - - -
[32J Average Gross Adds per Month - - - - -[33] Gross Add Rate - - - - -LIL Customers

LIL Lin (upgrades) from No LIL
[34] Total Customers + Lift - - - - -[35] LlL Beginning Customers • - - - -[36] LIL Gross Adds - - • • •
[37] LlL Disconnects - - - - -[38] Ending Customers - - - - -
[39] Average Customers (2 pt avg) - - - - -[40] LIL Penetration - - - - -[41] Disconnect Rate - - - - -

LIL Sell-in New Customers No LIL
[42] Total Customers + Lift - - - - -[43] LIL Beginning Customers • - - - -[44J LIL Gross Adds - - - - -[45J LIL Disconnects - - - - -[46] Ending Customers - - - - -
[47] Average Customers (2 pt avg) - - - - -[48] LIL Penetration - - - - -[49] Disconnect Rate - - - - -

LIL Sell-in New Customers Lin from No LIL
[50] Total Customers + Lift - - - - -[5\] LlL Beginning Customers • - - - -[52] LlL Gross Adds - - - - -[53] LlL Disconnects - - - - -[54] Ending Customers - - - - -
[55] Average Customers (2 pI avg) - - - - -[56] LIL Penetration - - - - -[57] Disconnect Rate - - - - -

Total LlL Customers
[58J Total Customers + Lift - - - - -[59] LIL Beginning Customers • - - - -[60] LIL Gross Adds - - - - -[61] LIL Disconnects - - - - -[62] Ending Customers - - - - -
[63J Average Customers (2 pt avg) - - - - -[64] LIL Penetration - - - - -[65] Disconnect Rate - - - - 224-



AppendixN REDACTED - FOR PUBLIC INSPECTION

Lafayette IN EchoStar does not and will not provide loeal-into-Ioeal
Number of LIL Channels I

VearZ Vear3 Vear4 VearS Vear6
Profit & Loss ($k) - With LIL

Revenue:
[66] Package Revenue - - - - -

LIL Revenue:
[67] Existing Cutomers Upgrade - - - - -[68] Baseline Gross Adds Sell-in - - - - -[69] Additional to Baseline Gross Adds - - - - -[70] Total LIL Revenue - - - - -
[71 ] Total Revenue - - - - -

Expenses:

[72] Programming Costs - - - - -[73] Bad Debt - - - - -[74] Customer related - - - - -[75] Total Direct costs - - - - -
[761 Total Direct Margin - - - - -[77) Total Direct Margin % - - - - -

SAC Costs with LIL:
[78] Standard SAC From No LlL scenario - - - - -[79] Incremental SAC with LlL - - - - -[80] Total SAC Costs - - - - -
[81 ] BackhauI Expenses - - - - -[82] Box replacement costs - - - - -[83] Total Expenses: - - - - -
[84J Cash Based OPBDA - - - -[85] Cash Based OPBDA % - - - -
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