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March 10,2010

Julias Genachowski
Chairman
Federal Communications Commission
445 Jill Street, S.W.
Washington, DC 20554

RE: MB DockellO-56

Honorable Jay D. Rockefeller, IV
Chairman
Committee on Commerce,
Science & Transportation
United States Senate
Dirksen Senate Office Building 508
Washington, D. C. 20510

Honorable Kay Bailey Hutchison
Ranking Member
Committee on Commerce,
Science & Transportation
United States Senate
Dirksen Senate Office Building 508
Washington, D. C. 20510
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Re: TESTIMONY OF STANLEY E. HUBBARD BEFORE THE COMMERCE
COMMITTEE OF THE UNITED STATES SENATE

Dear Chairman Rockefeller and Ranking Member Hutchison:

[ appreciate this opportunity to share my perspective on the impact Comcast
has had on independent cable and satellite networks attempting to gain acceptance
and distribution in an increasingly crowded and competitive environment. Quite
simply, without Comcast's support, REELZCHANNEL would probably never
have been launched and would certainly not be approaching its fourth anniversary
and the critical 50 million subscriber mark.

REELZCHANNEL is an independent cable and satellite network that is all
about movies, the way Food Network, for example, is all about food. In fact, our
tagline is TV ABO T MOVIES Hubbard Broadcasting, REELZCHANNEL's
parent company, developed the channel's concept starting in 2000, refining the
underlying idea, busines premise and focus for more than a year before
introducing the channel concept to the distribution marketplace, which includes
cable and satellite.

By way of background, Hubbard pioneered the Direct Broadcasting Satellite
(DBS) industry in 1994, when it introduced the Digital Satellite System, in
cooperation with DIRECTV, through its subsidiary U.S. Satellite Broadcasting
(USSB). With USSB. we were a distributor of movie-driven services such as
HBO and Showtime, and experienced first hand our subscribers' love affair with
movies and the need for a service that would help viewers learn about and find
more movies (in all windows of release) that would match their interests.



Our business strategy with REELZCHANNEL was simple: we knew it was a
difficult environment for new channels - especially independent channels not
associated with large programming companies that have the ability to leverage
their existing channels and business relationships into new channel launches of
their own. We felt that, unlike other independents that had launched and failed
over the years, it was important to get as many distribution agreements completed
as possible PRIOR to committing to the massive expenditures required to launch
and operate a national television network.

To that end, in the summer of 200 I, we first reached out to Comcast, then a
recent and former competitor to our USSB, for an initial meeting with their top
programming executives who welcomed us to their Philadelphia headquarters
within weeks of our request. At that initial meeting, to a person, they were
respectful of us as individuals and, in fact, enthusiastic about our ideas for
REELZCHANNEL. They were also clear that since this was a first meeting it
would take some time for us to prove our viability and to get to the point of
entering into an actual distribution agreement, especially since we weren't
launched yet and didn't yet have a target date for launch. But they did make
specific suggestions on how to keep the process in forward motion: First, they
encouraged us to present our ideas to some of their key people at systems and
divisions in the field so that those folks could feed back their thoughts and ideas
to the corporate programming department; and second, they asked us to keep
them informed as we got closer to establishing an actual launch date, as well as
our status in getting agreements done with other distributors around the country.

We followed their advice, kept them informed of our progress toward launch,
and did our diligence in the field. Over a period of 24 months we visited all of
their key systems and divisions, and without exception we were met with helpful,
interested people who encouraged us to press for a distribution agreement at the
corporate level. Further, the Comcast people in the field provided detailed
feedback to their corporate programming department about REELZCHANNEL.

In 2004, Comcast programming executives orally agreed to enter into a
distribution agreement with REELZCHANNEL and, over the following months,
both sides negotiated in good faith, and executed a final agreement in September
of 2005. Our agreement with Comcast was completed more than a year in
advance of our actual launch, and proved to be a critical milestone for
REELZCHANNEL because it demonstrated to the rest of the industry that
Comcast was behind us and had vetted us as being viable. It is important to note
that, as is the usual case, no specific commitments were made by Corncast in
terms of distribution of our channel. Instead, we were granted what is known as a
"hunting license," essentially a "right" for us to approach their systems one by
one, and, if those systems were truly interested, they could go ahead and launch
us pending the approval of the division and corporate office that oversaw them.



The Comcast agreement was also very important to the Hubbard Broadcasting
board of directors in deciding whether to authorize the new business investment
needed to launch REELZCHANNEL. Our financial model required distribution
from both cable and satellite in order to be successful and an early distribution
agreement with Comcast added significantly to our board's confidence in our
ability to secure mass cable distribution as an important part of our business
imperatives.

Comcast has continued to play an important and straightforward role in
REELZCHANNEL's development. The Comcast system in Minneapolis/Saint
Paul became the first major metropolitan cable system to launch
REELZCHANNEL coincidental with our launch in September, 2006. Today
almost five million Comeast subscribers receive REELZCHANNEL as part of
their subscription, including those located in large cities such as Chicago, Detroit,
Boston, Atlanta, Houston and Miami, to name a few. We continue to work with
Comcast's division and system management and are hopeful that in the next 12 to
24 months we will launch our service in systems in Seattle, Portland, Denver,
Washington, D. c., and the San Francisco Bay area, among others. To date, in
every instance of a local system wanting to launch REELZCHANNEL, Comcast
corporate programming executives have approved the launch request.

Comcast continues to support the independent REELZCHANNEL by adding
us to more and more of their systems, even though the demands on bandwidth for
both cable and satellite have continued to increase substantially since our initial
meeting in 2001. The increasing demands on bandwidth are due to the rapid
evolution of HDTV, high speed internet services, telephony, expanded business
services, the broadcast digital transition and more channels being introduced by
large programming companies with the ability to leverage even the largest
operators into launch commitments for their new channels. Comcast officials have
always been clear on the realities of the changing environment and also clear on
how we need to sharpen and shape our vision for our network so that
REELZCHANNEL could become an even more compelling proposition.
Accordingly, today, we are engaged in discussions with Comcast on a number of
fronts. At their urging we have developed video-on-demand content for Comeast,
and other distributors, that ties into and promotes our brand. They are also
working with us on a 20 I0 roll-out of a high definition version of
REELZCHANNEL and Comcast systems are enthusiastic participants in our big
summer consumer promotion: The Guaranteed Movie Recommendation.

In summary, we could not be more appreciative of the advice and support we
have received from Comcast for the launch and development of our independent
cable network, REELZCHANNEL. We have found the people at Comcast to be
universally supportive of REELZCHANNEL ever since our initial conversations
almost 9 years ago. Comeast personnel at the corporate headquarters and in the
field across the nation are consistently accessible, openly communicative to us
and organized in a way that provides guidance, creative suggestions and



committed follow-up to help our business grow with them. We truly feel there is
a commitment to our growth and economic well-being that is built on a sense of
overall fairness and continuing mutual respect.

The strength of our relationship is demonstrated by the steady stream of
Comcast systems which continue to launch REELZCHANNEL. We believe that
this relationship will remain strong in the future and we do not believe that the
NBCU/Comcast merger will in any way affect that relationship or commitment to
success of our independent network, REELZCHANNEL.

Thank you for the opportunity to provide these insights. If you have any other
questions, please contact me directly.

Yours most respectfully,

Stanley E. Hubbard
President & CEO


